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i ABSTRACT
Thé thesis examines leisure travel behaviour and attitudes in Ghana, a country where
domestic tourism is in a formative stage and confined to relatively affluent members of the urban
population. As an exploratory study, it pfese'nts empirical data on a hitherto neglected subject,
and tests the rutility of certain theoretical ideas -- developed in research on international tourism --

2
in analysing domestic tourism in Ghana.

From an interview survey conducted with sixty B'usiness and higher professional persons in
'Ac;ra, we derive‘ data on travel preferences and expectations, as well as details of such persons’
previous experiences as tourists. These data are analysed using a four-dimensional .fr_amework
based ﬁpon, but exte‘nding the basis of, Cohen’s typology of tourists’ roles. It is seen that the
respondents do not neatly fit any-of Cohen’s tourist types, though thveir preferences are inclined

towards "familiarity”, "autonomy”, "relaxation” and "modernity”.

In visits ranging fx:om one day to three weeks, a number of popular tourist destinations are
directly observed. The focus of enquiry here is the touristic encounter between hosts and guests,
but attention. is also given to the nature of sbcial interaction within each of these groups. The
analysis of behaviour and attitudes in tourist settings is informed principally by the 1976
UNESCO framework and by Turner’s seminal work on the pilgrimage. It is found that intense
interaction occurring between hoﬁal/rest.aurant workers and Ghanaian Aguests is, to a large extent,
characterized by hostility, while that occurring between local residents and guests is low and
harmonious. Intra-host interaction is coeperative or competitive, depenc{ing largely upon the

degree of commercialization of relationships. Intra-guest interaction is virtually non-existent.

The thesis also considers Jafari’s positive estimation of the socio-cultural benefits of domestic
tourism for developing countries and suggests that, in Ghana’s case, these may be rather modest.

Finally, some proposals are made for future research on the subject, the most important being the



influence of socio-demographic and socio-cultural factors on leisure travel behaviour and attitudes

in'Ghana, and socio-cultural impacts of domestic tourism in Ghanaian society.

ay .
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CHAPTER -
INTRODUCTION

SCOPE OF THE THESIS

-
[

The aim oﬁzﬁi& thesus is to discover the nature and extent of leisure travel among relatively
affluent Ghanaxans, to identify the main factors which underlie thexr travel choices and decisions;
to examine various forms of touristic encounters at the destination areas; and to attempt a
preliminary assessment of the socio-cultural effects of tlie temporary presence of Ghanaian tour};;ts
_in host cozfxmunities. In Ghana, as in most developing countries, domestic or int:ranationai tour‘is‘
i; not yet well-established. Leisure travel is an activity which is possible only for that smgll
minority of the population which has sufficient diéposable income a;xd the requisite aniounf of
discretionary or free tiime; and }%r t,hose who have such means, this type -of travel may remain
merely a possibility unless they have come to attach a pos1t1ve value to this kind of actlwty--a view

which i8 by no means ﬁrmly held in a country like Ghana.

In ’:Gh‘;a;ié, as elsewhere in the Third World, a more realistic evaluation (evidenced in the:
1988 tourism p&hcy proposals by* the Ministry of Trade and Touriém) is beiné made of
international tou% one which increasingly recognizes the economic, social and cultural costs'of’
this }‘orm of tourism. As a means of generating much needed foreign exchange, mt.ernatlonal 7
tounam has often proqu disappointing for developing countries who find their earnings reduced by~ "
‘leakages of various kinds: costs incurred through importation of building materials and equipment
to provide sophisticated tourism facilities and services; food imports; repatriation of salaries of
ex;;at.riabe personnel and dividends of foreign tour operators; etc. The disappointment, however,
may be due sometime; to poor planning and unrealistic expectations. As-‘a means of promoting
international understanding, international tourism has also produced mixed results: tourists

initially being received with euphoria but relationships turning hostile over time; tourists,

O
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especlally the mass type, unable to have any serious contacts with hosts remforcement of

trad1t10nal prejudlces and stereotypes on the part of both hosts and guests; etc. A sharpened -

awareness of these problems has led, not only to a re-evaluauon of the place mhernauonal t.ourlsm

shou.ld occupy in national deve10pment plans, but also to a growth of interest in the pohent.nal -

" benefits which mxght flow from the promotxon of domestxc tounsm Whlle mtematxonal tourism is

a means of generatmg foreign exghange, domest;xc tourism may be a means of conserving it; if
affluent Ghanaians took th;eir holi;lays at h;>me instead of overseas this wm‘xld mean saving the
foreign exchange expended on such trips; dependence on foreign capital could be reduced,@ since
dom@stic tourism would require fewer unported ini)utg and less reliance on foreign peréonnel; etc.
Domestic tourism is also viewed as potentially less harmful in its socio-cultural effects and less

likely to produce situations of ‘conflict or animosity between hosts and guests (Jafari 1986).

" Since Ghana’s domestic tourism is still in its infancy and we poéses little reliable information
on the activities of Ghanaians as leisure travellers, it is not known if the expected benefits are
- actually being realized and, if so, to what.ext_;ent.r ’?his thesis, focusing as it does upon the kixids of .
%peo'ple _n;os_,t likely to engage in leisure travel ét p’resent, should permit a prelin;indry assessment of
the situation in this respect. Generally, the thesis aims to increase our understanding of domeétic
tourism prefergnces, expectations, and interactive behaviour in the Ghanaian context. ;Vhile it
stands in a "gap-filling" relationship to existiﬁg empirical works in the area, it also aﬁterript.s an
exploration of some of the theorgtical ideas emerging in social science literature on tourism.
Tourism has been defined in many tourist studies in termé of pleasure travelling. However, the
official definition recommended by the International Union of Official Travel Organizations
(TUOTO) tends to play down the pleasure component. Central to tourism is ihe "tqurist", and the

TUOTO in search of a comprehensive definition of the concept has resorted to a more general term,

the "visftor". A "visitor" is then defined as,

.. ANy person visiting a country other than that in which he has his
usual place of residence, for any reason other than following an
occupation remunerated from within the country visited (The-
Statistical Commission of the TUOTO, 1968). ’



- From TUOTO perspective, a "visitor" staying at the destination area for more than twenty four
hours is a "tourist", while the one §taying f_of less number of hours is an "excursionist"”. The
applicability of this definition to the thesis is limited, since it is rather broad, virtually embracing

<

\ all Einds of ﬁfavel. Moreover, the definition does not cover a domestic tourist. It must be noted,
‘ \'hqwever, that the IUOTO definition is basically meant to serve as a guideline foﬂﬂg\cﬂ@n of
\ : i T
' intérnational tourism statistics by national t,ouris.m agencies throughout the wofld. The focus of
the thesis is mainly on tourism for recreation, pleasure, enjoyment, etc.;‘and is therefore closer to
A the popular, non-academic conceptions of tourism which portray tourism in terms ‘of recreational
travel, travel for pleasure during one’s "free" of "leisure" time. However, there are diﬁiculﬁe§
'involvea here, srince, as shown in the body of the thesis, a good deal of travelling among the

respondents is of the "mixed purpose” kind and entails sightseeing, pleasure, etc. in conjunction

with business meetings, family obligations, funerals, etc.

In examining the travel preferences and ekpecﬁations of Ghanaian business and higher
professional persons, we ‘are concerned with Guestions \of the following kinds: How.extensive is
travel among them? Which destinations are visited and-why? Ho;\; much of this type of travel is
engaged in solely for leisure purposes and how much is "mixed-purpose” trave1;? What kinds of
activities are engaged in during the visit? How long are the visits? Where does the visitor stay?
1s the prestige dimension crucial in their choice of desti;lation? Does it lead to any re-appraisal of
their own communities? Does the travel lead to any form of re-appraisal of Ghanaian society and -
their place in it, that is, increased sense of belongingness, national awareness, etc. What do‘
Ghanaian tourists regard as the principal benefits of leisure travel? What do they regard as thé
major drawbacks or disappointments of such travel? What do they feel would encourage them to
engage in more leisure travel in Ghana rather than abroad? Does experience of foreign travel
correlate in any ways with aspects of domestic t_,ravel behaviour and attitude? What degree of
"destir;ation loyalty”, that is, regular visits to the same destination, exists améng Ghanaign

tourists? Do their socio-demographic characteristics help us predict their leisure travel



participation?

In our atternpt to understand the nature of touristic encounters at destination areas, we

*

explore questions of the following kinds: How are Ghanaian visitors perceived by their local hosts
(hotel and restaurant staff, taxi/bus drivers, shopkeepers, souvenir sellers and others with whom
they are temporarily in contact)? Do hosts distinguish between Ghanaian and overseas visitors (in
terms of behaviour, expectations, etc.) or between different categories of Ghanaians in terms of
ethnicity or region of origin? How do hosts conceive of the tourist role(s)? Do hosts operate with
implicit or explicit 'typologies’ of tourists and, if so, what seem to be the main bases upon which

typologies are formed? Do encounters with domestic ;,ouri(sts alter hosts’ views on the social group

3

or community from which the tourists come?

What common or recurring behavioural patterns are evident in host-guest relations involving
Ghanaians? To what extent can these relations be characterized in ways similar to that found in
international tourism contexts? How evident are patterns of discrimination in the host-guest
relationship? What typology of tourists is suggested by the data gathered for the thesis and how
does this relate to other typologies found in the "literature? To what extent do relationships
established in domestic tourist settings continue outside this setting (friendships, business

relationships, marriages, etc.)?

LITERATURE REVIEW

Social science literature on tourism has grown rapidly during the last two decades or so.

This perhaps reflects the growth of tourism as a major industry world-wide and the spread of

-

international tourism to Third World destinations. Several characteristics of the literature may be
noted: firstly, most of it has been produced by geographers and economists rather than saciologists

and anthropologists; secondly, nearly all of it relates exclusively to international rather than

domestic tourism (in many cases works purporting to deal with "tourism” turn out to have nothing



at all to say about domestic tourism); thirdly, the relatively few studies of domestic tourism are
primarily concerned with this activity in Western industrial societies x;ather tl;an developing
coﬁntriés; and fourthly, the field is poorly developed in terms of sociological theory, most studies
being largely empirical in character. After ;eviewing most of the major works, one discovers what
had been suspec)bed %rom the beginning: that not only is Ghanaian domestic tourism uncharted
research territory, but that existing social science literature on tourism contains comparatively
little which has a direct bearing on the research problem. This indicates that we have to rely fairly
heavily upon studies of intemﬁtional tourism for guidance on how to apbroach the research’
problem. The relatively few theoretical leads which seem woxf»"_th following a;'e all found in studies

concerned with explaining aspects of international tourism.

In light of the above, we shall focus here on those empirical studies which deal w1th issues of
relevance for the thesis research. Other works which contain theoretical ideas and for?nulations of
potential value for the study are discussed separately in the next section of the chapt;r (Analytical
Framework).. The sequence of the works discussed in the present section is as follows: Tourism in
the Third World; Domestic Tourism; and Tourism in Ghana. Literature on Third World tourism of
relevance to the thesis deals with tl'le economic, social and cultural consequences of mtgmaﬁonal

tourism for host-guest relationghips and the communities in destinatian areas.

Athough Bryden (1973), Turqer and As}; (1975), Esh and Rosenblum (1975) and O’Grady
(1982) see tourism as a comp\)lex economic, social and cultural phenomenon, they portray it in
rather pessimistic terms. The work of Bryden o1 tourism and development in the Commonwealth
Caribbean is perhaps the first to call serious attention to economic and socio-cultural costs of
tourism in the Third World. Among other things, Bryden indicates that international tourism in
the bommonwealth Caribbean has produced some negative socio-cultural cdhsequencés: growth of
hostility and animosity on the part of the hosts towards tourists} westernization of the tastes afd
consumption pa_ttéms of the local people; corrésion of the culture and value system of the

indigenous population; and increased cqmrﬁercialization of social relationships. Due mainly to the



_ above effects, Bryden is sceptical about the possibility that mt.emat.mnal tourism could lead to the

widening of peoples’ understandmg and interests in world affalrs

Turner and Ash (1975) argue that the creation of tourist destinations (they term t.hem
"pleasure peripheries”) to satisfy tourists, especially the mass type has implications sumlax to the
imperialist expansion of the ineteenth century: domination and exploitation. In the long run, they
think, this can be far more ¢evastating than direct colonizabtion. They further argue that
. international tourism is like "King Midas in reverrse"- a device for destroying unintentionally but
inevitably all that is beautiful with which it comes in contact, not excluding the socio-cultural
uniqueness of the developing countries. They discuss a:t length the édult.eration, and in some
cases, obliteration of local artifacts and traditional ceremonies due to the commoditization of these

items.

"Esh and Rosenblum (1975), studying the tourism industry in the Gambia, analyse the
impacts of international tourism, primarily from the point of view of the local people. From an
interview survey of persons from 1:,he newsmedia and government officials, t}hey identified the
following effects of tourism in the Gambia: the youth copy the tourists le}a.ding;w serious conflicts
between them and the elders at 'home; truancy in schools; alcoholiam (the Gambia is a Muslim
country); general moral deterioration; prostitution; etc. Despite these unfavourable impacts of
international tourism, acéording to Esh and Rosenblum, most of the other individuals interviewed
(especially workers in hotels) have positive attitudes towards tourists as individuals. They believe,
however, that this may change into hostility because of the rapid development of mass tourism in

the country. O’Grady (1982) offers a similar picture, citing illustrative examples from several

Third World countries.

Dekadt (1979) and Eﬁglish (1986), on the other hand, arg;xe that it is simplistic to see
international tourism in the Third World as producing unfavourable effects only. They rather see

the phenomenon as a mixed blessing, for it has both positive and negative ‘effects on the



development process. Dekadt takes the view that tourism is but one of the several modernizing
inﬂuences in the Third World and, as such, gho?ﬂd not be singled om?t as a "unique devil". He
argues that tourism certainly has some negative impacts (reinforcing socioeconomic differentiation,
monopolization of high level jobs by expatriates, etc.), but it also produces positive effects. In
particular, he mentions the weakening of traditional authority and consequent E‘reedom for the
young and women, regeneration of cultural forms leading to a sense of cultural identity and
rediscovery, etc. According to Dekadt, where the socioeconomic differences between hosts and

guests is marked, and where the frequency and intensity of contacts between them are high, there

is usually increased hostility. .

English (1986) also discusses the impact ‘of North-South tourism on cultures (;f the South.
Like Dekadt, he thinks tourism can have both posi.ti;re and negative influences on the values,
morals and arts of hosts, but it is hard to separate its effects from those of other agents of change
--religion, education, politics, etc} English mentions effects like p;'ostitution in all forms
(conventional, male, homosexual), alcoholism (in Muslim' countries), gambling, begging, organized
crime, etc. On the other end of the scale are found impacts such as liberation of women from some
traditional constrair;ts, moderation of authoritarign relations between the old and the young,
revival and preservation of traditional a.rts and cultures, etc. He also notes inequalities in the
host-guest relationships, which to him is mainly the result of socioeconomic and cultural

differences. He argues that while this situation may reinforce existing prejudices and stereotypes,

available evidence suggests healthy relationships between hosts and guests.

The anthropological works on tourism in the Third World show how international tourisxﬁ

" brings into diréct contact hosts and guests witk; different cultures, and the varieties of positive and
negative implications for hosts-guests interactions and the cultures of the destination comr;lunities‘

The classic work in this area is that of Smith (1977). Smith notes that tourism and its eﬂ'ecf,s on

hosts-guests relationship could range from highly positive to highly disruptive depending largely

upon tourists’ preferences and expectations, and the ability of the host community to meet these



demands. She thinks tourism does not have to be socio-culturally disruptive. However,
hosts-guests relationships usually are strained basically because of: commoditization and
subsequent trivializati;)n of local cultures; differences between socio-economic status of hosts and
guests; and guests’ misunderstanding of the value systerﬁs of hosts. These conclusions of Smith
are derived prir;larily from the empirical studies of Urbanowkz (1977) on Tonga, Mckean (1977) on

Bali, arid Stanton (1977) on Polynesia.

Van Den Berghe’s (1984) "Tourism and Re-cxf\gated Ethnicity" shows that tourism recreates
ethnic distinctiveness. This view of Van Den Berghe is mainly a synthesis of the empirical studies
of Nason (1984) on tourism and native arts in Micronesia (South Pacific), Esman (1984) on ethnic
identity of Cajuns (Louisiana, USA), and Adams (1984) on the role of tourist agents in ethnic
rejuvenation among Torajas of Sul‘awesi (Indonesia). He argues that while the natives display
their cultural artifacts in “bagtardized" forms for the satisfaction of the tourists, they reintegrate
such versions into their way of-life, transforming them into authentic cultural symbols and, by so
doing, accentuate their ethnic identity. In the same way ethnic stereotypes créabed by tourism are
reintegrated into the host culture as "markers of re-created ethnic identity”. Van Den Berghe
explains that although the resultant culture might not be the same as the original, it marks the
hosts out as a distinct group of people rather than assimilating them into the tourists’ home

culture,

A special issue of Annals of Tourism Research edited by Graburn (1983) also discusses

-

anthropological perspectives on tourism. In the discussions tourism is portrayed as.a “modern
ritual”. According to Graburn a person travelling on holidays for purposes of recreation leaves the
workaday life and enters an entirely different realm of lif'e, where he experiences spiritual ascent
similar to a pilgrim. Graburn, therefore, conceives tourism as a secular version of religious
pilgrimage. We are particularly interested in his emphasis on the need for rﬁore_ studies of
non-western tourism. Three chapters of this special issue deal with this form of tourism: Lett
(}983) writes on Yacht Tourism in British Virgin Islands (Caribbean); Pfaffenberger (1983)

-



discusses tourism in the Pilgrimages of Sri Lanka; and Ichaporia'(1983) deals rwith tourism as an
enigma in Khajuraho, India. Of these three, Lett’s work has the most obvious bearing on the
thesis. He shows how the yacht tourists perceive the British Virgin Islands’ (BVI) local residents
and how they in turn perceive the tourists. According to him the type of image formed by the
tourists on the BVI is that of "sensual playground" where they can "bask loose"” to any extent they
wish. The hosts on the other hand, stereotype the tourists as "self-centred and frivolous". Lett
discovers that the tourists’ perceptiop of the BVI as a "playground” often offends the hosts.
However, the hosts seem to tolerate the tourists because of the few economic benefits they reap.
In a sense, Lett sees tourism in the BVI as a mixed blessing, since the economic benefits are"

counterbalanced by costs in the socio-cultural spheres.

The literature on Third World tourism so far surveyed provides some interesting ideas on
host-guest relationships and the possible effects of tourism on socio-cultural conditions in
destination communities. Although it is .concemed with international tourism, it may be relevant
in the domestic tourism context. Domestic tourism covers dimensions largely similar to
international tourism, the main differences between the t;vo being that the participt;ntS'of the
latbe‘r cross international borders and are also to a large extent racially and culturally different

froi;i their hosts.

As mentioned earlier in this section of the thesis, literature on domestic tourism is scanty
indeed. We shall treat it under two broad headingé Domestic Tourism in Western Industrial
Societies and Domestic Tourism in Developing Countries. Archer(1973, 1980), McIntosh and
Goeldner (1984), and Mill and Morison (1984) write on industrialized countries while Richter and
Richter (1980), Jain (1980) and Nkambwe (1985) consider developing countries. The above works
oﬁ domestic tourism are selected for review mainly because they deal with ;ome aspects of
domestic tourists’ preferences and expectations, interactions between domestic tourists and their

hosts, and impacts of domestic tourism on destination communities.



Archer’s (1973) study of the impact of domestic tourism in the Aﬁglesey region of Britain,
though essentiallj economic, has two aspects which concern our thesis: the flow direction of |
domestic tourists a.nd effects of crowds or congestion on _l;ost-guest relationships. Archer discovers
that the flow of domestic tourists in the region he studied is from the urban and industrial cerlgt.res
to the rural areas and the coast. He also notes that the high-density of tourists in the destination
areas leads to increased local resentment towards tourists and tourism. Archer’s (1980) work on
the role of domestic tourism in national development, has more direct bearing on our thesis. In this
study he makes direct reference to both favourable and unfavourable socio-cultural impacts of
.domestic tourism. Illustrative examples are taken mostly from Western industrialised societies.
He believes that differences in cultural behaviour that exist between different regions of a country
may be significant stimulants of the development of domestic tourism. However, these same
differences when ver); great can lead to antipathy. And even when the cultures of the tourists are

similar to that of the lpca.l residents, there can be some degree of hostility since their intetests may
not necessarily coincide. In his view, when wealth disparity between the hosts and guests is very
marked, crime, ﬁrostitution, gambling, drug‘t.rafﬁc, etc. may develop in the destination area. In
conclusion, he suggests that to;xrism authorities in the Third World should take advantage of the
mistakes and successes of their counterparts in the Advanced countries and create a domestic

tourism systemn that will benefit both the visitors and residents.

McIntosh and Goeldner (1984) consider an aspect of domestic tourism (social tourism) in
industrialized countries. Social tourism is subsidized and domestic, designed for low income groups
who otherwise cannot afford leisure tr;vel. Perhaps it is a reaction to the high-cost or elitist
domestic tourism which tends to exclude people with low incomes. According to them this type of
tourism is popular in Belgium, Switzerland, Netherlands, etc. It could be inferred from this work
that developing elitist domestic tourism without providing for the leisure needs of the masses could

generate socio-political discontent. The significance of this for our thesis is that it provides an

insight into some of the unintended consequences of promoting domestic tourism among affluent

£
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Ghanaians. ’ ' .

Mill and Morison (1984) briefly refer to domest;ic travel in the United States and Canada.
They indicate that domestic trips, as compared with international ones, are more dominant among
Americans and Canadians. According to them the major features of North American domestic
tourism are: a) it is dominated by people between the ages 18-44 years; b) business and convention
travel forms less than 20 per cent of all domestic vacation trips; c) those touxjsts who visit friends
and relatives constitute the single largest trip purpose group in both the United States and Canada
'and; d) the people with the highest propensi‘ty to engage in domestic tourism are higher income

families and better-educated persons.

Three specific studies of domestic tourism m developing> countries, two by Richter and Richter
(1980) and Jain (1980) on India, and the remaining one by Nkambwe (1985) on Nigeria, are
especially relevant for our thesis. In their article on tourism policy in South Asia, Richter and 4
Richter discuss, in a general manner, domestic tourism in India. They indicatel that apart from
conservation of foreign exchange, India emphasizes domestic tourism as a technique for increasing
national integration. According to Rich‘ter and Richter, Indian domestic tourists develop‘ a sense of
the coﬁntry’s historical heritage, and a sense of national unity and pride through visiting ancient
religious sites and other tourist destinations in the country. They show that domestic tourism in
India is of two types: religious tourism and “escape" tourism. The latter typ;e, according to the
authors, has its origin in the colonial era and was begun by the English, princes, and the upper
class of India generally. It is now spreading rapidly to cover the middle and lower income groups.
This is analogous fkﬁhe situation in Ghana where domestic tourist actvity has begun am.ong the
affluent. Jain (1980) identifies two categories of domestic tourists in India: the "traditional” type
who visit religious shrines and the “moderpg“ type who travel for reasons other than religious. He
notes the rapid growth of the latter categt;ry, attributing this to theA growth in India’s economy
during the last three decades. Jain suggests that the vanguard of the modern type are relatively

affluent Indians with higher education. Knowledge, culture and the quest for enriching

¢
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experiences, according to Jain, seem to be the motivating factors underlying their leisure travel

behaviour.

Basically, Nkambwe’s (1985) study of inltranational tourism is a social survey of how urban
Nigeriar;s use their leiswe time. He concerns himself with the time budgets of respondents, what
they do and think other Nigerians do vvit.h their leisure, the places in Nigeria the respondents see
as tourist attractions which they have visited before, and facwrs limiting their leisure travel. The
study shows that only a few of the respondents spend their leisure time travelling, anq fewer still
consider travelling purely for pleasure as sensible or sufficiently profitable. According to him his
respondents, unlike foreign tourists, show a preference for artificial constructs like airports,
bridges, dams, factories, shopping centres, etc. Nkambwe identifies financial problems, time

constraints, ignorance about tourist attractions, and poor transport as the major constraints

limiting domestic travel among Nigerians.

The works on domestic tourism so far discussed shed some ligl:xt on three important areas of
our thesis research: domestic tourism initiates and sustdins interactioh between visitors and local
residents; c:lomestic tourism, like its international counterpart, produces both positive and negative
socio-cultural effects; domestic tourists’ preferences and expectations are influenced by financial,

temporal, educational and socio-cultural circumstances.

The uncharted nature of tourism in Ghana is evident in the amount and type of literaturelbn
it. So far, no published academic work has been identified. What we find here are a short article
by Hakam (1967), an anecdotal article by Crowley (1970), a seminar pdper by Gosh and Kotey
(1973), three government-commissioned study reports (1972 - 1974) and a repori by Addo et al

(1975) on the impact of international tourism on social life in Ghana.

Hakam tries to draw some connection between international tourism and foreign investment.
Providing evidence of how private foreign investment in some western European countries

originated from international tourism, he asserts that as Ghana proves attractive to foreign
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tourists, financing of further physical tourist structures---hotels and resorts---could come from
foreign sources. Through this, according to him, tourism in Ghana would ultimately become

self-financing.

Crowley thinks that the type of tourists Ghana is cultivating (those with sophisticated tastes)
are not likely to be attracted to the country because of low standard tourist facilities. He argues
that Ghana has many tourist attractions (excellent beaches, historical vmonuments, rich culture,
etc.) which can be promoted to attract the type of international tourists who "like everything in the

degree to which it is not like their home".

Like Hakam and Crowley, Gosh and Kotey are concerned with international tourism in
Ghana. In their paper "Tourism and Foreign Exchange Earnings in Ghana" presented at the
Institute of Statistical, Social and Economic Research CSSER), Legon, Gosh and Kotey observe
that a major px“oblem facing the Ghana tourist industry is that illegal f'or'eign exchange dealings are
occurring to an extent which greatly reduces the benefits of the modest contribution tourism_ma.keé

to the Ghanaian economy. -

The three study reports on tourism development in Ghana are the Obuam Report
(1972)--"Tourism in Ghana", USAID Report (1973)-"Developing the Tourist Industﬁ in Ghana"
and Hoff and Overgaard Consultants Report (1974)-- "Tourism in Ghana: Development Guide".
They survey the touristic assets of Ghana and rgcommend Jmprc;vements in existing
infrastructural facilities as well as the construction of new ones. For example, they recommend
the building of beach resorts, providing overnight/camping facilities in game reserves and mountain

areas, sports and entertainment facilities, etc.

Addo et al (1975) were appointed by the Ghana Tourist Control Board (now Ghana Tourist
Board) to ‘investigate the impact of international tourism on the social life of Ghanaians. Among
other things, the study throws light on some of the socio-demographic characteristics of tourists,

their value systems, their expectation and biases, and their perception of Ghanaian life and social
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values. It also touches on the problems of cultural contact, prwésseé of interaction and some of the
factors making or likely to make for healthy development and promotion of international tourism in
Ghana. This study, however, seems to be quite different from all the others existing on Ghanaian
tourism: though policy-oriented, it is of academic value, since it deals with éoéiai change resulting

from_culture contact. ) ' (

¥ >
The pervasive common characteristic of these studies on Ghana’s tourism is that they are

solely concerned with the development and promotion of international tourism in Ghana. This
focus is hardly surprising in a Third World country like Ghana where a high premium is put on

earning foreign exchange through international trade. ~

The literature discussed in this present section touches on three aspects which are of great
imbort.ance to our thesis: the travel preferences and expectations of tourists; tourisﬁc interactions
and relat_‘.ionships; and the socio-cu]tufal ramifications of tourism in destination communities. This
' literature broadly shows that: a) tourists’ preferences and expect,ations“are influgnced largely by
socio-deﬁmgraphic factors, temporal constraints and socio-cultural circumstances; b) both
international and domestic tourism bﬁng visitors and hosts into contact, initiating and sustaining
interaction procesges which can be harmonious and/or hostile; and c) international as well as
domestic tourism fan produce both positive and negative impacts in the developing countries.
Collectively, the vatious studies examined offer guidance and inﬁjght for our approach, in regard to ‘

the collection, analysis and interpretation of data on domestic tourism in Ghana.

-

ANALYTICAL FRAMEWORK

Given the generally undeveloped state of research on domestic tourism, it is not surprising

that it is also rather poorly developed in terms of theory. There is certainly no overarching
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t}ieoretical echeme which might serve as a general perspective ;for;,the theéist However, a number.
of studies -do contain theoretical ideas and insights which can aid in interpreting and i]luminating
certain aspects of the research problem Although these have been formulated w1thm the context
of international tourism, it seems worthwhile to consider their possnble apphcabihty to domestic
tourism\. Much of the theoretical literature in this pa:rticuler area seems indebted to Maslow’s
"Hierarehy of Needs" model and tends to ignore or underplay the signiﬁcencedof socio-cultural
factors. Typifying this approach is the 'Escape Theory’ propoéed by Cohen‘ and Taylor (1976),
who suggest that a fundamental reason for leisure travel is the desire to escape,temporarily from
the routine and lioredom of everyday life. This desire is held to be rooted in a physiological need
which would be satisfied whenever external constraints (e.g. socio-cultural, financial, temporal) are
removed or sufficiently weakened.

e
The “"escape theme" is a recurrent one in tourism literature and is discussed in the work of

Boorstin (1964), MacCannell (1976) and Graburn (1977). Boorstin claims-that the tourist in his
escape attempt is not interested in the "real" world, for he does not .want to experience "reality”.

Rather, he seeks illusory "pseudo-events", that is, contrived attractions. MacCannell, however,
thinks the contrary. According to him tourism involves an attempt to temporarily escape the |
inauthenticity of modern life, and therefore the tourist embodies the quest for authenticity.
Graburn’s formulation, which makes use of the classical Durkheimian distinction between the
"sacred" and the "pi'ofane" worlds, postulates that tourists are people who are involved in a
"profane spirit quest" which includes self-testing and the acquisition of prestige as they
temporarily escape from their dull, routine existence. Concerning the direction of the touristic
quest, that is, where the tourist wants to escape to, the qualitative traditions in the sociology of
tourism --Boorstin’s (1964) touristic pseudo-events, MacCannell’s (1976) touristic authenticity and
Turner’s (1973) touristic “centre out there" --postulate that tlier;e is an escape to a "centre" and/or
"other". Boorstin shows, albeit implicitly, that the tourist seeks recreation in the "other", that-is,
things totally different from what he is used to in everyday life, but does not engage in any serious

.3
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quest for a "centre out there" (a significantly new and different surroundings or environment) to

e e e

experieqce the "oth;e;;; M;;Cannell, on the other hgnd, sees the tourist’s quest for a "centre out

there" bl:g hot necessafﬁy a single centre. “Accorgi,ing to MacCannell, there are . dispersed centres of

modernity 1n all tourist attractions, and therefore there is no single centre which would be the

tourist’s goal. Turner mediates between the two positions, for his "centre o'ut there" is a.
combination of the qualities of both the+"Centre" and‘ the "Other". Unlike Macannéll, however, )
Turner conceives of a siﬂgle "peripheral centre": a destination socially and physically different

from the pilgrim’s (tourist’s) place of residence, where both "other" aﬁd“"centr;e" are found at the

same time. The “otherness” is found in the opportunity to invert everyday conduct in the

: peﬁi)her;al centre, and the “centre" symbolizing a place where some central hu;nan concerns and

values, repressed in everyday life, ;are realized.

While "escape” may well be a significant element in tourist motivation, compie,te escape from

the tourist’s faﬁlﬂiar environment seems ta be rare. Boorstin (1964) argues that the tourist éféeké

to enjoy the extravagantly strange from the security of his/her lfamiliar surroundings. Cohen

(1,972) turns this general insight intb a variable forming the basis for his formulation of a typology

of tourist roles. Cohen thinks that the tourists’ desire to escape is usually tempered to some extent

by a need for familiarity, which can serve as a security base from which they can enjoy the

experience of change and novelty. In his view, therefore, tile tourist’s experience combines:é

degree of novelty with a degree of familiarity. But the exact extent to which these two elemenés

are combined on any particular tour depends upon the individual tastes and preferences of the

tourist as well as upon the institational settiné of the trip. He feels that the continuum of possible

combinations of novelty and familiarity is the prinéipa] underlying variable for the sociological
analysis of modern tourism. This. idea is utilized in his construction of a typology of tourist roles.

_ Using the above scheme, he identifies four main categories of toﬁrists:

The Organized Mass Tourist: This type tends to maximize familiarity and minimize novelty.

Largely, this tourist remains confined to his "environmental bubble” (air-conditioned hotel room
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and bus, familiar food, etc.) throughout the trip. He is almost entirely dependent on tourist
N - .
organizer and guide, the itinerary being fixed in advance with all stops carefully prepared and

guided.

Individual Mass Tourist: Although he seeks increased novelty, he still demands a high degree of

familiarity. The‘tour is not exactly pre-planned, he has a certain amount of control over time and

itinerary, and is not entirely bound to the group. He occasionally ventures out of the
"environmental bubble”, but usually into well-charted territory.
The Explorer: For thé explorer type, novelty is the dominant elefnent, but he is hesitant to

immerse himself completely in the host community. While he arranges the trip alone and tries to

go off the beaten track,‘ he never overlooks comfortable accommodation and reliable transportation.

- To a large extent he tries to associate with the hosts in many spheres of Tife.

"_I_‘!_)g ‘Drifter: This type maximizes novelty and reduces familiarity to the very minimum level.

~ There is no f';xed itinerary and no well-defined goals of travel. He usually refuses to be described

as a tourist, and generally shuns connection with the tourist establishment. Total immersion in

the host culture is his goal. < : i
. ) ;

' /
In an attempt to understand the preferences and expectations of the ?Ehanaian tourists, we
shall utilize an analytical framework which adopts a dimension from Cohen’s 'work and adds three

further derived mainly from the work of McIntosh and Goeldner (1984) and of MacCannell (1976).

- (The terminology "Dependence-Autonomy" reflects Cohens’s distinction between "institutionalized"

and "non-institutionalized” forms of tourism, but is taken from McIntosh and Goeldner.) Each.of
these dimensions represents a continuum, along which the preferences and expectations of

individual tourists may be placed, namely:

1 The Famiiiarity-Novelty Continuum, .
2. The Dependence-Autonomy Continuum. ’
3. : * The Relaxétion-Activity Continuum.
4. The Tradition-Moder:nity Continuum.
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Since we have already discussed Cohen’s "Familiarity-Novelty" continuum, we may turn our

attention to the remaining three, indicating what each impliés for the conduct of our analysis:

The Dependency-Autonomy continuum reflects Cohen’s  distinction  between
"institutionalized" (organized and individual mass tourists) and "non-institutionalized" (explorer
and drifter tourists) forms of tourism. The terminology we employ is borrowed from Mclntosh and
Goeldner, who without referﬁng speeifically to C;:hen’s scheme, speak of "extremes of preference"
between "dependence" and "eutonomy" and between "order" and "disorder". While dependence
and order are presented by these authors as distinct areas of prgff_‘e_‘r_"‘gnce‘(as are autonomy and
disorder), they overlap to such an extent that the distinction see;;eo .‘smhll as to be insignificant.
Together, they embrace all the'elements Cohen mentions i contrasting "institutionalized and
non-institutionalized" asﬁects of tourist role;: and in noting the differing degrees to which organized
a.ﬁd individual mass tourists exercise autonomy in their travel activities. By "dependence", then,
we have in mind the preferences and expectations regarding reliance upon others for planning and
organiz_ing tours and the routinized and predictable nature of holidays. On the other hand, by
"autonomy" we mean preferences and expectations regarding the need for independent choice,
personal control and freedom from institutionalized'regﬁlations and requirements. Believing that
the tourist experience will usually combine a degree of dependence with a degree of autonomy, we

shall be concerned with the continuum of possible combiflations rather than with dependencj and

autonomy as mutually exclusive preference extremes.

The Relaxation-Activity Continuum is derived from another of Mclntosh and Goeldner’s
"extremes of prefereriée".« These writers contraét a preference for };olidays offering.-(;pportunities
for "winding-down" (e.g. relaxation. recuperatior;, rest) with thoée offering opportunities to acquire
;)r exercise activit}; skills (e.g;.'sailing, climbing, sport). The contrast drawn here is a fairly
common one in the literature -on leisure generally, and especially in works critical of the new
"harried leisure clas;s"(Linder 1970). “Leisurely leisure" is contrasted favourably with the ‘

assiduous pursuit of "work-like" forms of recreation.
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The Tradition-Modernity Continuum represents yet another range of preferences and
expectations. For our purposes "tradition” is the designation we give tn those touristic preferences
and expectations oriented toward long-standing cultural forms and practices (e.g. witnessing or
participating in ethnigdance or musical performances, traditional festivals and ceremonies, visiting
cultural centres and museums, etc.) or toward a society’s history (e.g. ‘visiting achaeological sites,
historical buildings and monuments, battlefields, etc.). And by "modernity” we have in mind those
preferences and expectations oriented toward contemporary cultural forms and practiceé ée.g.
attending night clubs, discotheques, restaurants, video and movie theatres, sporting events, etc.) or
of identifying with recent national developments and achievements (e.g. visiting dam sites,

airports, bridges, harbours, factories, universities, etc.).

This continuum is loosely-based on the ideas of MacCannell and of Nkambwe. The former,
inspired by the classical work of Veblen (1899), tried to develop a new theory of fhe leisure class
depicting the tourists as the epitome of this class. MacCannell’s formulations are deeply rooted in’
notions of tourism and tourists which seem appropriate mainly for inberpational cross-cultural
leisure travel. Nonetheless, his observations on "authenticity"” and "s/t,aged authenticity” in
touristic settings (informed by the ideas of Goffman, 1959) are very interesting; and indicate a-
dimension of probable:import,ance in the shaping’of tourist preferences and expectations. In the
view of MacCanngll, the international middle class, from whiéh most modern tourlsts are drawn,
live in societies where t,hi;gs wlﬁch are "authentic", that is, real, genuine, natural, etc. are hard to
find. The tourist, therefore, desires to escape from this situation and seek things he conceives as
authentic, thus developing an interest in the real life of others. This contrasts sharply the notion of
Boorstin (1964) that the modern tourist conspicuously disregards or is not interested in the "real"

world around him, and therefore seeks pseudo-events, ﬁhat is, contrived illusions.

In seeking the authentic (or what some "Adventure Travel" brochures like to call a
"face-to-face, hands-on experience”) the tourist does not always get what he seeks, nor is he

always able to recognize it when he gets it. "Temporal constraints and other features of the

.
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’ touristic experience will often result in a staginé?f‘authent.icity for the benefit of the tourist (#gain
from the tourism brochure, "sit down and enjoy a ﬁaditjonal Ghanaiaﬁ meal with an ordinary
Ghanaian family"” or "see the fishermen in their dugout canoes as their ancéét.o;s have done from
t‘imef immemqria]" -all this with no mention of the fact that the table is set with forks and knives in
an Accra suburban home, or that the dugout canoes. are propelled by Yamaha outboard motors
rather than paddles). We do not ne;essarily believe that the modern tourist's gearch for
authenticity _is as compelling as MacCannell seems to imagine, However, this distinétion between
authenticity and staged authenticity becomes eﬁdent in Nkambwe’s work which shows a contrast
between the sightseeing preferences of local Nigerians and those of foreign visitors to that country.
According to him while foreign tourists seem primarily interested in "natural” attractions such as
wildlife, traditiorral arts and 'crafts, local markets, etc., Nigerians exhibit a marked preference for

"artifieial" constructs such as airports, bridges, dams, shopping centres, etc.

A secopd major aim of the proposed research is to conduct a micro-level analysis of domestic
touristic encounters. In this area too the paucity of the theoretical literature is evident, and almost
all of it relates to encounters between*Western mass tourists and Third World hosts. In the
absence of an existing analytical fr;.mework for examining the interaction ;n domestic tourism, we
shall endeavour to discover the extent to which the efherging theoretical ideas on international
touristic relations can be of use in t};e present study and what revisions of this thinking might be
required when it is applied to d(;mestic tourism. In doing so, we make an operational assumption
that the differences betwéen international and domestic touristic interaction will be mainly
differences of degree rather than of kind. Our analysis here is informed by Turner’s (1974)
formulations on "liminality"’ and "communitas"”, and the UNESCO (1976)‘ study on the effects of |

" tourism on socio-cultural values. These works suggest a number of conditions which shape

touristic interactions.

In Turnerian perspective, tourists, like pilgrims, temporarily experience physical and social

separation from their ordinary places of residence. In other words, "The individual is taken to an
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unfamiliar place, peripheral to his ordinary place of abode, and separated from his ordinary social
group” (Cohen 1988: 37). Such separation, according to Turner, leads to liminality (suppression of
ordered life or normal human and social values of everyday life) and communitas (an intensive and
undifferentiated bond with the group undergoing the experience). Althoﬁgh Turner himself did not
develop this thesis in an analysis of tourism, later researchers (Wagner 1977, Mbore 1980, Lett
1983, Passariello 1983) have adopted his perspective in examiping touristic behaviour. In
ordinary life, economic, p;)litical and socio-cultural st;'uctures put constrainﬁs on the lives of people.
However, in the touristic situation, as the tourists cross the threshold of an ordered wor1d~the§ are
temporarily released from this structural context, and can therefore suspend their normal status
and role obligations. What results are spontaneity, personal wholeness, -and social ;ogetherness
which accounts for the prominence of playful, frivolous or "ludic" aspect:of touristic behaviour in

destination areas (Turner 1974).

(jontrastingly, the UNESCO (1976) study suggests that the general impersonality and lack
of spontaneity in host-guest relationships are the result of the transitoriness, temporal and spatial

constraints characteristic of touristic situations.

1. Transitoriness. The temporariness of the relationship is perceived differently by

each of the interacting groups. While tourists may see the relationship as
"fascinating” or "unique", hosts may see it as one of many superficial relationships
experienced during the tourist season. Nash (in Smith 1977), discussing this
phenomenon, regards the tourist as a.h:nost an ideal-typical example of what
Simmel (1921) had in mind when he formulated his conception of "the stranger”- a
temporary sojourner who does not share the essential qualiﬁiés of the host group
life. In the view of Nash this condition accounts, for the fairly general rand
impersonal nature of interaction between the two groups.

.

2. Temporal Constraints. The limited duration of the tourist’s stay influences the

duration and intensity of the host-guest relationship. This may result in extremes
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of behaviour. The tourist may become very generous to hosts, over-rewarding for
minor services orrvefy irritable over minor delays or breaks in services. These
constraints muay encourage hosts to provide tourists with simplified or condensed
éxperiences--"stag’ed authenticity”- and they may also devise a d‘ual pricre and

services System-- one for tourists and another for locals.

Spatial Constraints. For various reasons tourist enclaves are created which tend to
be isolated from other parts of the destination community. In such ‘situations
interactions between tourists and local residents are very limited and, where they

do oceur, may be infrequent and superf‘icial.

Lack of Spontaneity. Tourism transforms many of the formerly informal and
traditional relations, especially spontangous acts of hospitality, into commercial
transactions. ?Nash (in Smith, 1977) addressiné the same issue suggests that
"others must serve while the tourist plays, rests, cures, or mentally enriches
himself". In this way, it is difficult for hosts and guests_:t}o establish relations of
intimacy no matter how similar their cultures. The observations of MacCannell on
"authenticity” and "staged authenticity", built on Goffman’s (1959) idea of the
structural division of social establishments into "front stage" and "back stage"
areas, also bear directly upon this condition. To MacCannell the empirical action in
tourist settings is "mainly confined to movements between areas decorated to look
like back (authentic) regions, and back regions into which tourists are allowed to

peek”. Along the same lines, Nunez (in Smith, 1977) stresses the "rehearsed”
nature of hosts’ and guests’ roles. He suggests that tourists and more often their
hosts are usually "on stage” in their interactions and that they prepare for their

performances "back stage". Here again the lack of spontaneity in the touristic

transactions is suggested.
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Finally, we shall attempt a general and preliminary assessment, essentially speculative, of
the likely socio-cultural effects of domestic tourism on Ghanaian society. The tentative and
provisional character of our asse;sment is due(mainly to t};ree basic circumstances: a.) the
incipient nature of domestic tourism in Ghana at present r:nakes it unlikely that its broader
socio-cultural effects can be easily identified at this ;‘)articuliar time; b.) Southern Ghana, the
regional focus of the research, has been subject to integrative and acculturati.ve forces of maﬁy
kinds (e.g. economic, religious, political, linguistic, educational, etc.) over a long period: of time,
making it a very difficult task to distinctly isolate the more recent effects of dom;estic tourism from
these others; c.) the fiscal and temporal constraints within which the research was conducted made
a large-scale, longitudinal study of tourism’s impacts unfeasible. The above problems, however, do
not prevent us from venturing informed guesses as to the general socio-cultural consequences of
domestic tourism in Ghana. In so doing, we shall concern ourselves mainly with making a
provisional evaluation of Jafari’s (1986) optimistic scenario for Third; World domestic tourism. He
vsuggest,s, for example, that through visiting and experiencing different parts of the country and
becoming fa{rﬁliar with its ﬁast and present achievements, domestic muﬂme to
| abpreciat’e the‘reali't.y' of their countrly and %velop a stronger sense of natio '

belongingness; social barriers will be eroded as people associate with others from

ethnic groups, religions, etc. resulting in a more integrated national social struc; ﬁre. Jafari also
argues that an acculturation process will be promoted as ‘tourists move/ébout the country
exchanging ideas and practices --those brought by the tourists may become popular with their
hosts, while those encountered at tourist destinations may be taken away and adopted at home,

leading to a national process of cultural familiarization and adaptation.

This optimistic scenario of Jafari’s can be viewed as the small-scale version of the large-scale
scenario often projected for international tourism: the lowering of cultural barriers between
nations; a growth in global understanding and mutual respect; etc. However, it is not certain that

international tourism actually produces these beneficial results, since there is little supporting
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evidence. Jafari himself concedes that these remain largely "desired outcomes"” of international
tourism. In fact, most studies of the socio-cultural effects of international tourism, especially those
on developing countries (Bryden 1973, Turner and Ash 1975, Esh and Rosenblufn 1975, O’Grady
1982), portray a pessimistic picture as noted above. From such stuaies we may derive an
alternative "pessimistic scenario” for Ghanaian domestic tourism along the following lines: as
wealthy, privileged Ghanaians move about the country, they will develbp a stronger sense of their
own social and economic superiority; social barriers, prejudices and stereotypes will be reinforced,
resulting in a more divisive system marked by increasing arrogance among the affluent -and
increasing resentment among the mass of the population; as the wealthy urbanites move
temporarily but repeatedly to local tourist destinations, an asymmetrical acculturation process will
be promoted-- the values and practices of the affluent urbanites will dominate the cultures of the
host communities; the result will be a national process of cultural homogenization, interrupted
frequently by outbreaks of popular resentment against urban elite domination and the erosion of

local cultural identities.

These opposing scenarios will serve as convenient, if somewhat. overdrawn, sets of
possibilities as far as the general socio-cultural consequences of domestic tourism in Ghana are
concerned. We shall have these clearly in mind in our assessment of the socio-cultural

ramifications of this kind of tourism in Ghana.

METHODOLOGY

As stated earlier, leisure travel behaviour in Ghana is a largely uncharted research area.
This, together with the relatively limited (four months) period of time available for field research,
means our enquiry is essentially exploratory in nature and our research procedure reflects this. In

gathering the data for this thesis the following procedures were adopted: a.) An "experience
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survey” involving informal interviews with key informants from within Ghana’s tourist industry;
b.) .A formal interview survey of 60 members of the business and higher professional sub-groups
indicated previously; c.). Direct and participant observations of: on-site touristic situations, with

informalv interviews involving pai'ticipating individuals in these situations.
a. The Experience Survey: .

In this initial phase of the field research, we utilized the experience of selegtﬁd informants
whose intimate . ﬁrofessional knowledge of the Ghanaian tourist industry pro::;ded Jus with
interesting and useful information on the travel preferences and behaviour of Ghanaian tourists.
Here, we focused on the travel agents and ‘tour operators in particular and, using informal
interview procedures, sought information on the following: 1) the extent to which relatively affluent
Ghanaians make use of their services for domestic and foreign travel. é) the preferred destinations
of these Ghanaians; 3) the importance of individual versus group travel arrangments; 4) the
agents/operators’ views on travel behaviour and attitudes of affluent Ghanaians; and 5). their
views on the short-term and long-term prospects for domestic tourism in Ghana. We conducted
interviews with four of Accra’s better-known agents/operators(Black Beauty Tours, Akuaba Tours,
Speedway Travels and Rainbow Tours), the Executive Director of the Ghana Tourist Board, and
the VDeputy Chief Director of Tourism in the Ministry of Trade and Tourism. In these interviews -

we solicited general views on Ghana’s domestic tourism and on official expectations regarding its

future development.

b. Formal Interview Survey of Business and Higher Professional Persons:

An importaxit aim of this part of the research was to examine the leisure travel‘preferences
and expect.étions of a sample of business and higher professional persons in Accra to provide
direction for that phase of the research involving site visits/observations of touristic situations.
Although Ghanaians from many different walks of life engage in lumt;ed “f<orms of leisure travel

(day trips or excursions to the beach, zoo, or other attractions), we yere interested primarily in
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more elaborate forms of domestic tourism. Our focus on urban business and higher professional |
persons was designed to get us closer to these forms. These are the kind of people who possess
more disposable income and/or discretionary time than most ordinary Ghanaians and who are in
the position, should they so choose, to engage in leisure trayel of a more extended and elaborate
kind. These relatively affluent Ghanaians, in a sense, represent the vanguard of domestic tourists

]

in Ghana at this particular time..

Our first sub-group, business persons, are the wealthiest of the three. This justifies their
inclusion in a study of this kind. We,. expect that many of them will also have experienced
extensive business travel both foreign and domestic, which has the potential to develop into
multi-purpose travel behaviour (including leisure travel). Members of the legal profession
constitute our second sub-group. While they may not be as ric}x as the first sub-group, they are
among the higi1est paid and most prestigious professionals in Ghana. Like their business
counterparts, they operate in a "hzird-driving" work milieu, but one which seems to allow for
considerable discretion in the way in which time is apportioned between "work" and "leisure"
activities. This aspect of the profession also raises the possibility of leisure travel being engaged in
as compensation for or relief from work pressures. The third and last sub-group, comprising' senior
faculty members of University of Ghana, represents the higher ranks of a profession with financial
rewards and social esteem lower than those enjoyed_ by lawyers in Ghana, though far higher than
those received by the general populace. We are interested in this sub-group‘}j primarily because of
the large amount of discretionary time available to its members and also the curiosity about the
world which is cultivated and encouraged within the ac_ademic profession. We shall want to find
out if these characteristics of their work milieu or sub-culture encourage pafticibation in leisuxfe
travel in ways which ovecome their relatively limited financial means (for example, by engaging in
low cost vacations, by taking sight-seeing trips in conjunction with attendance at conferences,
professional meetings, etc.). The study, focﬁsing on groups of these kinds, obviouely limits

subsequent generalization about the leisure travel behaviour and attitudes of the Ghanaian urban

26



elite. However, it should enable us to identify some of the salient features of leisure travel in three

of its important component groups.

A set of interview schedules prepared before-hand was used in this particular survey.
However, it was modified in light of information and insight gained in the preceding Experience
Survey and the first five interviews with the business respo};aents. For example, tlze first section
of interview Schedule 'A’ that mad;e provision for twenigy- travel experiences in 1986-1987 was
substituted with two new questions. Th;e first question asked whether a respondent had ever taken
domestic leisure trips or not, and the second asked about the date of the last trip. The intervie\;v
schedules comprised the following:

Schedule 'A’ - Covering travels excluding Domestic Excursions or Day-Trips.

Schedule 'B’ - Dealing with Domestic Excursions. : o

Schedule 'C’ - General, covering broad preferences and expectations in respect to leisure travel
(structured around the four dimensions of the framework outlined earlier in pp. 17 - 20), views on
effects of leisure travel experiences of respondents, views on present state and future prospects of
domestic tourism in Ghana, and extent of respondents’ foreign travel experience. .

Schedule 'D’ - Dealing with Socio-Demographic characteristics of respondents.

-

In an exploratory study of this kind, we could not interview samples large énough to be
properly representative of the ghree sub-groups, each of which is internally differentiated along a
number of lines. We rat};er conducted fairly comprehensive intervigws each lasting betweefl one
’and a half to two hours, with sixty respondents during the research period. We were interested in
comparability in the sizes of the three sub-samples, regardless of the nuinerical’strengths of the
occupational groups from which they were drawn. Our respondents for; this phase of the research
were selected in the following manner: ‘
rBuainess persons: The Presideﬁt of the Accra Chamber of Commerce provided me a list of thirty of

the city’s leading business persons and the locations of their businesses. The first twenty names

on the list were used as the main sample, and last ten as a supplementary list to be resorted to in
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case of absence or non-cooperation of some of the respondents on the primary list:

Lawyers: In resp;)nse to ’my application letter to the Ghana Bar Association requesting names and
addresses of thirty leading lawyers in Accra, the Secretary provided me with thirty names and the
locations of their business offices in the city. Out of these, twenty served as responﬂents.

Senior Faculty Members: Aftff rkdiscussing my research with the Registrar of the University of

Ghana, Legon, he gave me the names and departments of twenty of the most senior faculty

members in the university, with a supplementary list of ten.

In order to minimize the risk of non-cooperation by selected respondents, letters of support
for the research were collected from the Ghana Tourist Board and the executives of the

business/professional associations to which our respondents belong.
c. Observation of Touristic Situations:

In the thesis proposal, a preliminary selection of tourist sites for participant observation was
indicated. Two destin;atjons, Akosombo and Sogakope, in particula-r were proposed as popular
holiday centres with tourists of the kind our study focuses upon (based on the researcher’s
;’impression formed as a Ghanaian resident). However, after the "Experience Sﬁrvey" and the
"Formal Interview Survey" it was rea.liéed that Kumasi was more popular than Sogakope among
the respondents. As a result Kumasi was substituted for Sogakope.

1) Akosombo at Lake Volta: This area, situated some 100 kilometres north-east of Accra, became

popular after the construction of the dam and the consequent creation of the world’s largest
man-made lake. The focal point of tourist activity here i§ the Volta Hotel, s?tuated on a hill
overlooking Lake Volta, the gorge and the dam itself. Its attractions for visitors seem to be a—
combination of technological progress (the dam and hydro generating plant), scenic beauty (the lake
and Akwapim-Togo Hills) and recréation (boat trips on the lake, water sports). The researcher
observed touristic interaction and conducted informal interviews with selected actors while posing

as a tourist/visitor initially and later working as a temporary employee in the various departments
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of the hotel over a three-week period.

. 2)Kumasi: This historic cit;, the capital of Ashanti, is situated almost halfway between the
southern and northern parts of Ghana. It acts as a nodal point for travellers from both the soutﬁ
and the north. With its rich culture and other touristic attractions, its numerous hotels, business

\ .
opportunities and administrative facilities, Kumasi is very-popular among business persons V'and
;;rofessionals. The City Hotel, the largest in Kumasi, is situated reasonably close to dowhrtown but
in a serene environment. It is a popular choice of many visitors to the city. Here, tbo, the
researcher observed tourist-host interaction and conducted interviews with selected actors while

acting as a tourist/visitor initially and later working as a temporary employee of the hotel over a

three-week period.

Apart from“ Akosombo and Kumasi, a number of other sites appeared to be popular as
destinations for day trippers and for those wishing to spend a weekend away from Accra. In this
category are: Abuﬁ Botanical Gardens (41 kilometres north of Accra); Lalkadi Pleasure Beach
(Accra suburb); Sir Charles Toﬁrist Centre, Winneba (64 kilumetres west of Accra); Capé" Coast
Castl;a (144 kilometres west of Accra); Elmina Castle (157 kilometres west of Accra)-and Atlantic
Hotel, Takoradi (a major seaport some 256 kilometres west of Accra). The researcher visited all
these sites (including Sogakope) for short periods (1-4 days) for field observation and interviews
wi‘t.h‘ tourists and hosts. The researcher’s intention to join at least two parties of touristé gag
in local sight-seeing trips organized by the Tourist Board or a tour operator, however, did not

' =)

materialize because no tours were organized during his 4-month stay. For these shorter visits the

researcher adopted the role of tourist/researcher in conducting his inquiries.
SUMMARY

This thesis examines selected aspects of domestic tourism in Ghana, West Africa. Domestic

tourism is in its early stages in the country and consequently, we have little reliable information on
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its operation at the present time. In general, touxji,sa{: résearch literature has It mﬂai;'xly with
international tourism, and the small corpus of social science writing on domes::i\h/m relates
largely to European and North American countries. For these reasons, therefore, the thes'is is
essentially exploratory, seeking to a). increase our understanding of the 1eisuré. travel preferences
of selected Ghanaian domestic tourists; b). to increase our understanding of touristic encounters in
local tourist settings; and c). to pro‘visionally assess the likely socio-cultufal consequences‘of

domestic tourism development in Ghana.

General information pertinent to the problem area wa..g gathered in a serirs of informal
interviews with representatives of the Ghana tourism industry an/d officials of the Ghana Tourist
Board and the‘Ministry of Trade and Tourism. Specific information on travel preferences and
expectations was collected through formal interviews with business and» higher professional
persons in Accra, selected because they appear to poséess the requisite disposable income,
discretionary or free time and, perhaps, an appropriately positive view of travelling for pleasure.

Observations of touristic interaction and relationships were made in a number of local centres

which seem to be popular destinations for lpcai leisure travellers.

While the thesis is primarily concerned with questions of an empirical nature, it is also
infom;gg,by certain theoretical ideas emerging in the sociological and anthropological investigation
of international tourism. Basically, the thesis uses the qualitative traditions of Boorstin and
MacCannell embodied in an expanded version of Cohen’s typology of tourist roles in analysing
domestic tourists’ travel preferences and expectations. In examining and interpreting the touristic
encounters and interactions in local tourist settings, the perspective adopted is shaped by a number
of influences, the princii)al ones being Turner’s wbrk and the UNESCO study of conditions
determining the character of touristic interaction. In assessing t.he likely socio-cultural
consequences of domestic tourism for Ghana, the thesis utilizes a set of alte;'native scenarios as

»

broad yardsticks: the "Optimistic Scenario” derived from Jafari’s work; and the. "Pessimistic

T .
Scenario” constructed as logical alternative. The basic operative assumption in our#approach is
. T

S 30



that the difference between international and domestic tourism is of degree rather than of kind.
Theoretical and methodological ideas and insights formulated on international tourism, therefore,

may be relevant in the domestic tourism context.
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CHAPTER Il

TRAVEL AND TOURISM IN GHANA: AN OVERVIEW

INTRODUCTION

This chapter présents a brief survey of the evolution and present state of travel and tourism
in Ghana, so as to provide the necessary baclfground for our analysis. While tourism is perceived
by Ghana’s tourism’planners and producers as a "modern" phenomenon, its roots go back furiher
than independence from Britain in 1957. Travel and the temporary presence of strangers are not
new in Ghanaian society. Although tourism in modern Ghana has some added dimensions, there
remains a traditional frame of reference which is appliééb}e to this thesis. Ghanaians have long
been in contact with foreigners and have travelled within the country before the official recognition -
of "tourism" in the 1960s. Since then, tourism development has been somewhat slow and
intermittgnt. International tourism has been the only focué until recently. Today domestic
tourism is dlmly emerging on the horizon. To aid our understand.'mg of perceptions and attitudes of
modern Ghanaians to tourists and tourism, we examine, specifically, travel in pre-independence
Ghana and tourism in modern Ghana. As a prelude we shall briefly present some basic

information on Ghana.

Ghana is an English-speaking West African country which was named the Gold Coast by the
Portuguese when they first visited it in the ﬁfteentb century. This name persisted throughout
British colonial rule. But on the attainment of political independence in 1957 it was nz;med Ghana
after the ahcient Sudanic Ghana Empire. The country is sandwiched between three Francophone
countries: Ivory Coast (La Cote d’Ivoire) on the west, Togo on the east and Upper Volta (Burkina .
Faso) on the north. The south is a coastline washed by the Atlantic Ocean. Ghana is generally a

low peneplain country interrupted occasionally by highiands not exceeding 1000 metres above sea

level. About two-thirds of its 239,460 square kilometre land area is dragned by the Volta river and
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its tributaries. Dammed at Akosombo, the Volta forms one of the largest man-made lakes in the
world. A tropical eéuatorial country, Ghana lies in-between latitudes 4 44" and 11 11” north of
the equator. Temperatures are generally high with the average of between 26 C and 29 C.
Ghana has two majbr seasons, dry and rainy. In the southern part there are two rainfall régimes
from April to July and from September to November. In the northern section rain occurs between
April and September, usually followed by a long dry period dominated by the harmattan (a dry,

dusty cold wind blown from the Sahara desert).

#

‘The latest population census (1984) put the people residing in Ghana in the neighbourhood of

) .
12.2 million. The major concentrations are found in the urban and cocoa growing areas of the
gouth and in the intensively farmed north-eastern corner. The population bas a rural component

of about 69 per cent. The Akan, the Mole-Dagbani, the Ewe and the Ga-Adangt;e constitute the
dominant ethnic groupings. The extended family system is strong among all the ;roups. Even so,
‘there abpears to be some distinction between the southern groups and) the northern ones due to |
differential experiences with modern European culture. The south, with the most direct and
longest contact, has experienced modifications in its traditional culture as éomparéd to the north.
| Agriculture is pivotal in the economy of Ghana, employing over 70 per cent of the working
population. The bulk of the count.ry’é export and food crops are produced by small independent
farmers using traditional implements. Apart from crops, timber and minerals feature prominently
as export commodities. Many species of trees are exported in both log and sawn forms. Minerals
exploited and exported are, in descending order of importance, gold, diamonds, manganese and

bauxite. Ma.nufactﬁring does not play any significant role in the economy. Almost all the existing

induétrial plants operate under capacity due mainly to shortages-of imported raw materials.

The thirty one years of political independence have been plagued by instability. So far, nine

governments have come to power, three of which were civilian regimes, interspersed by military
<

rule. Presently the country is underyg military government which came to power through a coup

d’etat in December 1981. Perhaps such political instability has contributed to the falling standard

-
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of living. The majority of the people are poor, and the gap between them and the rich is widening.

Internal transpdrtation has seen major growth since independence, but the quality is still
below international standards. There are 960 kilometres of railway forming a triangle between
Accra-Tema, Takoradi and Kumasi. Over 32,000 kilometres of roads exist, providing a network
connecting the important settlements in the country. Lake Volta offers a new dimension for
internal travel. Recently a port has been constructed at Akosomb?with a small fleet of boats
" commissioned to ply the lake. There are airports at Accra, Takoradi, Kumasi, Sunyani and
Tamale. Ghana Airways is the sole airline providing domestic services. The system, however, is
expensive and unreliable. Road transport remains the most prevalent, with private passenger
buses and "mammy trucks" (big wooden lorries) being the most populaf. (See Appendix for a

sketch map of Ghana).

PRE-INDEPENDENCE TRAVEL IN GHANA

Travel as-an activity among the inhabitants of present-day Ghana is not an "importation"
from the industrial countries, but existed long before contact with Europeans on the coast in the
fifteenth century.. Migration, warfare, é.nd trade were the main factors inducing movement.
However, because of increased tlradingv activities engendered by this contact with Europeans, the

incidence of travel increased considerably.

Migration seems to be the single major factor explaining the movement of people in the
region now called Ghana before their contact with the western world. Many of the tribes presently
living in the country are not the original inhabitants of the regions they occupy. According to
tradition, which is supported by the early history of the West African kingdoms, the Akans were
the first group of people to migrate to present-day Ghana, entering the region from the north and
northeast (Bourret 1952). In the period between the thirteenth and seventeenth centuries, the two

principal groups of the Akans, who were originally nomadic and pastoral, entered and settled in the
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forest region of the sout};; the V(;ita plains and some parts of the coast (Ward 1948, Bourret 1952).
The Twi-Fante group occupied the forest area and the coast while the Twi-Guang segment settled
on the Volta plains. The second group of people to migratg to the region were the Moshi who
settled in the north. On the-south-eastern coastal plains are found the Ga- and Ewe-speaking
gfoups. Traditionﬁhold; that these tribes migrated from the east during the seventeenth and later
centuries. All these groups, through conquest and peaceful penétratior;, established their
!supremacy over the original inhabitants of the region, and through a series of sf.ages they moved to A
oécupy their present localities. The distinguishing characteristic of these earlier forms of migration
is that the migrants aimed at permanent settlement in their destination areas. In contrast, most

migrants in modern Ghana maintain strong contacts with their hometowns/villages, and pay

regular visits. Many hope to return to their original places of residence to settle eventually.

Anothier phenomenon which induced travelling among the people of pre-modern Ghana was
trading. In their early years of settlement, a flourishing business transaction known as the
’i‘rans-Saharan trade developed between the people and North Africans. In this north-bound trade
gold, ivory, pepper, and more importantly, kolanuts were exported (Ward 1948, Kiml;le 1963). "
Apart from the middlemen from within the local tribes who bought and sold commodities to North
African traders at the major commercial centres in the north, there might also have been some

petty traders among the tribes travelling within their localities for business transactions. The
Trans-Saharan trade, however, dwindled ar;d withered away with the arrival of Europeans on the
coast. The Portuguese, arriving in 1471, are thought to be the first Europeans to begin trading on
the coast. They were followed by the French, English, Dutch, Swedes and later the Danes. The
European presence on the coast generated a great volume of trade with local inhabitants. Initially
gold was the most important item, but later slaves came to be'the leading commaodity (1). Palm oil,
cotton and other items were iﬁtroduceq after the abolition of the ijans-Atlaritic slave trade in
1807. These items were exc‘hanged for beads, ﬁquor, textiles, gun powder, firearms, etc. This

system of trade increased the incidence of travel among the people, especially the middlemen. The
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people from the hinterland travelled w1th commodities to the south and sold to the Europeans
through the coastal tribes. Those tribes, on the other hand, sent imported items to the inland
market towns like Fosu and Manso to sell to interior tribes (Adu Boahen 1975). Ward’s (1948)
observation on slave trading in the country further illustrates this point. According to him: "The
supply of slaves was controlled by Accra or Fante middlemen, who sent their agents inland to buy
slaves from the wholesale dealers. The Ashanti sent most of their slaves down to the great depot
at Manso, some thirty miles from Cape Coast on the Kumasi road" (Ward 1948: 82). The
rampant cheating of the interior tribes by the Fante middlemen in this south-bound trade
frustrated those tribes, especially the Ashanti, leading to several wars with the Fantes in the

eighteenth century (Adu Boahen 1975).

Warfare usually involved movement of the various tribes from their }ocal areas, mostly
temporarily. Apart from the wars aimed at gaining control over the lucrative coastal trade, there
occurred many wars of expansion by tfxe tribes, particularly the Ashanti. In the eighteenth
.century they fought and conquered all the tribal groups w;th the exception of the Fante .
Confederacy (Adu Boahen 1975). The northern tribés waged wars among themselves, likewise the
coastal groups. The advent of the slave trade fuelled warfare among the inhabitant;. P;)werful
tribes and settlementé' raided the weaker ones, overpowering them and selling them as slaves to
the Eur;opea.ns. The point we are trying to highlight is that such wars involved travelling, usuaﬁ;'
in a mass form, among the inhabitants outside their localities. After the official abolition of the
slave trade (1807), the system of domestic slaver& continued among the people. The rich travel!ed
to slave markets like Salaga and Sampa to purchase slaves to marry and/or to help them in their

domestic chores and farming activities.

The abolition of the Trans-Atlantic slave trade and the introduction of cash crops into the
country in the early nineteenth cerntury initiated another form of movement among the people.
The cocoa boom led to many people, especially Ashantis, Brongs, Ewes and Akwapims, moving to

N
other suitable areas for the cultivation of cocoa plantations after exhausting their own local plots.
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Many Northerners also moved down to the forest regions to work as labourers in the plantations.
The transportation of cocoa beans to the purchasing centres in the beginning required head -
portering, thus inducing extensive travel among many farmers. These forms of migration were,
however, different from the earlier migrational pattern, in that purely économic factors were the

motivation.

Lack of modern transport greatly limited and slowed down the rate of movement of people in
pre-colonial Ghana. Until the turn of the twentieth century, except in the immediate vicinity of the
largest coastal towns, there were no roads in the country; only foot-paths with high bush on either
‘'side, blocked by fallen tree trunks, interrupted by bridgeless rivers and often flooded in the rainy
éeason. Railways were non-existent, and only' crude water transport was found in a few favoured
areas (Kimble 1963). The poor nature of the transportation system obviously plac‘ed a limitation

on the movement of people during that period, but, as shown so far, never prevented it.

The imposition of colonial rule introduced some changes in the form of travel in the region.
With the movements oqcasioned by warfare minimized or terminated, coupled " with thg
discouragement of tribal migration (Colson 1960; Kuper 1965), mass movement of people no longer
occurred in the country. Individual and nuclear famlly migration, especially to urban certres for
gocio-economic reasons, became the trend. Ifnproved systems of transportation (rail and road)
facilitated travelling considerably. According to Kimble (1963: 30): "The rapid growth in
passenger traffic, and the reduction in transport tirﬁe and costs, were equally remarkable. In
1904 over 91,000 passengers were carried"”. Four years earlier there was no rail transport,
neither was there any significant road transport. From 1904 transportaﬁon in the country saw

tremendous expansion resulting in a concommitant increase in the volume of passenger traffic.

The colonial era opened up opportunities for inhabitants to travel to foreign’countries,
especially Britain. Commerce and formal education were the main catalysts for this type of travel.

Rich indigenous merchants like Hutton Mills, Pa Grant, etc. paid business visits to Britain on
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several occasions. Also intellectuals such as Philip Quaque, Kweg-h; Aggrey, J.B. Dﬁnquah. to
mention only a fev:', had the chance to study in Britain and the Umted States. Sorﬁe prominemr ‘
politicians like Kobina Sekyi, Caseley Hayford, etc., travelled to Britain to p_resént petiti\ons or to
have political discussions with the colonial secretary. This shows that apart from the contact. with
the Western world through the presence of | white traders, explorers, administrators and
missionaries on their land, another form of contact was made when some local ‘inhabit.ants visited

the Western world for business, educational or political purposes.

Missionary evangelism was another potent force which stimulated travel and cultﬁral
contact in pre-independence Ghana. The white missionaries moved around, and tﬁeir'trained
catechists from the coast and the Akwapim Ridge criss-crossed the country. Annual church
conventions gave opportunity\to some converted inhabitants to visit other parts of the country.
Missionaries, both black and white, were among the earliest bearers of Western culture in
pre-independence Ghana (Kimble 1963). They initially met a lot of resistance énd hostility from
the natives not because they were perceived as "strangers", but mainly because of the "gospel"

they carried which contradicted most of the indigenous social structures.

In pre-indej)endence Ghana, particx;iafly the pré-colonia! period, few individuals could and
did move to localities outside their own, but normally they were marginalized or treated as inferiors
in the host community. They were normally received cordially and accorded hospitality as
"strangers" if they were not members of enemy tribes, but were never accorded the same
socio-economic¢- privileges as the natives. The following Akan proverb vividly captures this
situation: "A stranger is like a child". Children are seen as inferior to adults, and "strangers”
being perceived as children are treated as subordinates regardless of their social status in their own
communities. In a sense, the social structures made no allowance for people with wealth and
initiative to migrate or travel from their own communities to others and enjoy a status comparable

to or better than what they held in their communities. According to Wallerstein (1965), it is

probable that emigrants were recruited from among the higher stratum of the traditionai
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community, and therefore the subordinate position in the receiving commﬁnity would mark a
1owering of social status and political powef for the prospective rmérant Another important
characteristic of pré-independence travel in Ghana is how the "stranger" was catered to in terms of
accommodation and feeding. Accommodation and catering services undertaken with commercial
objectives were not in existence until late in the colonial era. Hotels, for in'stance, have a very
short history in the country, the first ones dating no farther back than the 1930s (Guide to Ashanti
Hotels and Restaurants, 1986). Therefore, people travelling to places outside their own
communities had to rely solely on the hospitality or generosity of the hosts. Services provided
were not calculated in economic terms and not paid for by "strangers"”. Hosts saw the
performance of such services as part of their way of life and never expected any financial reward.
This is the "traditional hospitality", that is, a warm and generous reception accorded guests, which
still exists in some form in Ghana. Guests, however, had reciprocal responsibilities. Apart from
small gifts to the children, wives or servants of host, the guest was not to engage in acts that would

bring disgrace to the host. For examplejthe guest should not abuse the children or wives of the

host.

This "traditional hospitality” seems to be a cultural system which tends to predispose
Ghanaians to act in a friendly, manner towards strangers. Put differently, it is a warm welcome

extended to the "stranger" irrespective of his sex, age, race, ethnicity, education, religion, economic

status, etc. Many Ghanaians feel it is an act of social responsibility to assist the stranger in their .

communities in any capacity they can afford. Such help may include showing directions, offering
water and other drinks, providiné food, and providing accommo{;ﬁoh without any immediate
expectation of material reward. However, the situation .is changing in favour of commercializatiox;:,f
‘there are even instances of local residents demanding money for giving White tourists di;ég&;ns.
It should also be noted that commercialization of hospitality is not limited to the touristic situation.

It appears to be rather a reflection of changing norms about host-guest relationships in Ghana.

Before the establishment of hotels and other formal catering services in the country, sucix
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relationships were generally non-commercial: whether the guest was rich or poor he enjoyed the
hosts’ hospitality free of charge. The guest could give a present to the wife, child or servant of the
host as a token of appreciation. However, gift giving, unlike courtesy, v?as obligatory for a
"visitor” only. Catering to strangers was built into the social structure, and both hosts and
Ghanaian guests were conscious of this practice. With the onset of formal catering services, now
found everywhere in the country, the stranger, whether a tourist or an ordinary traveller, hgs to
pay his way, especially with regard to food. However, in destinations .where commercial
accommodation facilities are unavailable, the stranger is sure of free board and lodgings.
Presently, stranded travellers, especially men, who can afford the expense, first ask about
commercial accommodation. Where there are neither such facilities nor friends/relatives, some

travellers will resort to sleeping at local police stations.

In summation, pre-independence Ghanaians moved within and without their localities, and
had contact with people from cultures other than their own. However, their travels and interactive ’
situations were not touristic in the popular usage of the concept, for they moved around for motives
other than recreation or pleasure seeking. Migration, warfare, business, politics, evangelisfn and
education were the purposes of travel, though sightseeing in some of the travels may not be r:uled

out.

The foregoing discussion of travel in pre-independence Ghana illuminates some important
perceptions and characteristics of travel which will aid our understanding of touristic encounters in
modern Ghana: a) travel was viewed as an activity undertaken for serious purposes rather than
for pleasure or recreati‘on,v therefore contemporary Ghanaians generally associate tourists and
tourism with frivolity and wastefulness '(2); b) travellers were catered to by a traditional,
non-commercialized hospitality system (hotels and restaurants are recent developments). The
traditional hospitality syétem’minhnized the cost-of travel and also prevented isolation of traveliers
from hosts. Modern hospitality facilities, especially expensive hotels, are seen by sor;le Ghanaians

to serve as "hideouts" for patrons and are associated with "extravagance”, "illicit” business and
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sexual "immorality”; and c) travellers in pre-independence Ghana were perceivéd by hosté as
"straééers" and, therefore, néeded agsistance in many forms to adjust to conditions in the host
community. Tradition required that hosts be warm and generous to "strangers”. This "traditional
Ghanaian hospitality” is carried over to tourism situations m modern Ghana, and largely accounts
for the generally warm reception and friendliness travellers/tourists enjoy frorx.l residents’ of -
destination areas. However, the generosity aspect is being eroded By increasiné commercialization

of relationshivps.

TOURISM IN MODERN GHANA

Travel in m‘oderr} Ghana, unlike that in pre-independence Ghana, has an added dimension:
ieisure travel, Virtually.unknown‘in the past, leisure travel is now an obse?vable phenomenon on
the travel scene. It is, however, at an incipient stage, and operates on a small scale. A number of
foreigners, especially European and American vacationers, pay visits to the country. Until 1986
‘tlfme proportion of holiday visitors far exceeded business and ot,her> visitors, but since that penod t,hé
scale seems to have tilted in favour of business vigitors. A few Ghanaians and expatriates residing
in the country engage in domestic leisure travel. The majority of Ghanaians who participate in

this conventional domestic tourism may be male urbanites who are in the high income group and/or

are highly educated.

Like the other sectors of a country’s socio-economic system, modern tourism requires official
involvement in providing gen;zral policy and an organizationa.l\dframework to enable the private
sector to operate in concert with the state. Specifically, such involvement entails setting tourism
objectives, introducing necessary organizational and legislative support, operational participation in
the form of direct investment in tourism infrastructure, and monitoring tourism activities. Such
governmental participation is crucial in a developing country like Ghana where the private sector

often lacks the ability 6r willingness to bear that responsibility. The extent of govermental
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involvement, however, may be determined largely by official ﬁegs or ﬁerceptions on tourism itself.
Where tourism is perceived by the government as a negative or iﬁsigniﬁcapt contributor to the
national development process, the result is usually passive invoivement. On the ot.hér hand, where
tourism is viewed as profitable there is active governmental participation. Governrﬁénml
involvement in Ghana’s tourism has varied over the years. - From about 1960 to 1971
governments concerned themselves merely with changing the name and form of the body déaling
with tourism issues. Durmg the 1972 - 1975 period, however, there were frantic attempts at
tourism planning. The industry seemed to become invisible from 1976 to about 1984. ,Sinc_e 1985
there have been efforts to revitalize the sector by encouraging greater private investmeﬁt, both
~ foreign and domestic. Throughout its history in Ghana, tourism has never had any comprehensive
official policy. Only recently has a policy proposal been’ laid‘ before the government for

consideration.

Although international tourists had started trickling into Ghana sometime before
. independence, it waé during 1960, when the country became a republi¢, that tourism received
official recégrxition.. PerhapS'because/of its small volume and insigﬁiﬁcant contribu;.ion to the
national economy, tourism never attained the status of a full ministry. Starting as aﬁ‘ aq;'\unct to

the then Ministry of Parks and Gardens, it has since been shuffled around to various ministries:

r
1
1

Trade, Industry, Information and Culture.

It was well over two years after the official recognition in 1960 that a Board to take charge
of formulation and execution of tourism policies was finally established. It was named the State
Hotels aﬂd Tourist Corporation. However, it gained a separate and autonomous identity in 1965
when it was detached from the State Hotels Corporation. It maintained this name and status
(State Hotels and Tourist Corporaﬁon) until 1973 when it was divided into two, Ghana Tourist

Control Board and Ghana Tourist Development Company Limited. The former (GTCB) was

charged with the responsibilities of tourism policy formulation, tourism research and planning, and

monitoring of tourism facilities and infrastructure in the country. The latter (GTDC) had in its
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jurisdiction the direction of state participation in tourism investment. Reacting to this state of
affairs, Addo et al (1975) remarked that the tourist industry in Ghana before 1972 existed only in
name; while successive governments busied themselves with changes in the official designations of

regulatory bodies, no rational planning of development projects was actually undertaken.

In light of the above, the then military govem'ment, the National Redemption Council,
appointed a commission led By Obuam (1972) to study the tourism situation and make
recommendations for its development. Based on.the commission’s report, the NRC subséquently
laur;ched a @ej&i‘qm-term development plan in which there was a capital outlay of 20 million cedié
for undertakjngv investment in tourism. Another commission was undertaken by Hoff and
Overgaard Planning Consultants, who were rappointed in 1974 to conduct studies in order to
provide factual basgs for embarking upon a long-term plan. In the main, the cémmission confined
itself to touristic problems and the possibility of international tourism in Ghana, with special
reference to the infrastructure. Based on th;a iesu& of the study a ﬁfteex;l-year tourism
development plan (1975 - 1996) was drafted. In 1975 the Tourist Board appointed Addo et al to
further study aspects of the problems, issues and impact of international tourism on .Ghana and

make recommendations for development and promotion.

Despite the grandiose tourism plans of the 1970s, tourism in Ghana still' remained in the
dol(irpms. Successive governments failéd to make financial commitments necessary for systematic
implementation. Tourism remained ;herefore, a low priority until 1985 when the present
government, the Provisional National Defencé Coﬁncil (PNDC), designated it a priority are@ for
development. Consequently, provision was made for tourism in the National Investment Code
(1985), which culminated in the organization of the first ever Internationél Tom’ism Fair in
November 1986. However, it seems tourism once again received only rhetorical attenLion, for it
has been conﬁpletely neglected in the Economic Recovery Programme (1983 - 1990)." To date, no

substantial financial allocation has been made for the development and prometion of tourism. In

effect, the governments have only initiated, to borrow the phrase of Jenkins and Henry (19‘82),
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. "supportive action” toward Ghana’s tourist indust.ry.' In other words, the various governments
have neither directly inhibited the development of tourism, nor have they actively encouraged it.
This lukewarm attitqde towards tourism ini Ghana is exemplified by the éovernmeq;‘s
unwillingness to accord it a full ministerial status, and directJy invesp in tourism infrastructure.
Concommitantly, insig'niﬁ(.;ant budgetary allocations have plagued the industry; it has been totally
neglectedd%in the current Economic Recovery Programme; ongoing tourism projects have been
abandonc;.i; and attempts have been made to sell or lease out the ‘state hotels to expatriate
entrepreneurs. It seems:the governments have remained sceptical about the conti*ibutions
international tourism can maké"in terms of foreign exchange earnings, employment creation, etc.
It would seem that, until recently, governments have not taken much interest in domestic tourism

because it does not directly bring in foreign exchange, and they doubt its viability given the

generally low standard of living in the country.

Ghana’s tourism officials recently have begun to recognize the strides that sister African
count1;ie5 like Kenya, the- Gambia, Ivory Coast (La Cote d’lvoire), etc., have made with
interqational tourism,. and have therefore become optirnistic about its devel‘opment in Ghana too.
Given the substantial touristic resources (beautiful heaches, waterfalls, fauna and ﬂora,)castles
and forts, picturesque traditional culture, etc.,) of the country and the growing international
demand for new tourist destinations, they finally realize the tremendous potential of wurisrh (both
international and domestic) in Ghana’s socio-economic develoﬁment. They therefore look forward
to the time when tourism would be accorded the necessary support by the government. Tou;ism
officials believe that the proper development of, international tourism in the country has the
potential to generate substantial foreign exchange, bolster Ghana’s image in int.ernati(%.l circles
and increase the level of understanding between Ghana and the tourist generating countries. With
regard to domestic tourism, they are of ;:he view that it ;nay help Ghanaians to know their country
better, promote national ihtegration, create healthy recreation, and enhance productivity. Despite

the optimisim of. tourism officials, the government is still less than wholehearted in its support of
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tourism development.

The optimistic vis'@)'bﬁ @uﬁsm officials has found expression in the recent “Tourism Policy
Proposals” submitbed to the go;ernrnent for consideration. After reviewing the history, problems
and touristic assets of the industry, the proposals assert that tourism in Ghana could play a
productfve role in the Ghanaian socio-economic system if the needed 'resodf?:es are marshalled to
‘purAsue "Internat.ionai in-bound,)fourism", "Regional tourism", and "Domestic tourism". With
international in-bodnd tourism, the aim is to attract sun-lust tourists from the temperate regions,
iourists interested in exotic cultui'e and monuments, sightseeing tourists, adventure ‘touljjsts,
business/conference/ codvention tourists, and Black American "roots" tourists. Regarding regional
tourism, the officials are‘interested in co-operating with other African countr-ies, particularly those
in the West Africa subregion through the sharing of touristic ideas ahd the costsmof overseas
tourism promotion.” In the area of domestic tourism, the aims are to initiate both intensive and
extensive publicity and public education programmes, form tourist clubs at workplaces, organize
more out of town tours and "Meet-Me-There" programmes, and encourage informal todrism. A
"Meet-Me-There" is a form of domestic excursion whici> has been practised in Ghana since 1977,

and involves a variety of organized entertainment'p:rogrammes at specific sites, especially the

beaches .and.cultural centres.

by

Tourisrd officials, unlike many other ’Gha.naians, seem very optimistic about the prospects
for domestic tourism development in Ghana. The basis of this optimism is that Ghanaians are by
nature fun loving a»nd will avail themselves of obbortunities to enjoy themselves. .Since the main
aim of leisure‘ftravel is enjoyment, it is expected that Ghanaians will patronize it, 'if well organized.
Aecording to the officials int,er\}iewed, Ghanaians’ favourable predisposition toward leisure travel is
evidenced in the following: i) success of "Meet-Me-There" programmes; 2) patronage of drinking
bars and entertainment by most Qhanaians; 3) the fun many of them have during festivals and
even at funerals; 4) the success of: rexperimental excursions to "Dwarf Island™ in Lake Volta and

Boti Falls by the Ghana Tourist Board (in conjunction with Rainbow Tours); 5) incipient individual
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and group tours to popular destination areas like Aburi Botanical Gardens, Akosombo, Lake
Bosumtwi, Cape Coast and Elmina Castles, etc. during weekends and public holidays; anid 6) the
emergence of tourist clubs. However, officials contend that much of this potential has not becn
transformed into large scale "conventional” tourism mainly because pf inhibiting factors such as
poor tourism facilities, unreliable and costly transportation, expensive hotel accommodation,
ignorance about the existence of tourist att;ractions, cultural attitudes as to the benefits of leisure
travel, and low income levels. These obstacles are not viewed as unsurmountable. Generally the
official béh'ef is that through proper planning, organization and judiciousv utilization of available
resources, the problems could be significantly minimized. Specifically they suggest strategies like
grassroots involvement in planning, accessing existing local accommodations, use of company
buses and cars, formation of tourist clubs, intensive public education on. the benefits of leisure
travel, aggressive promotion of tpurist attractions, development of a "tourism culture” among

school children, and travel subsidies by employers and government.

Tourism officials feel these objectives can be realized through the re-organization of the
industry, by spreading the tentacles of the regulatory bedies to all parts of the country, and by the
encouragment of increased private participation. So far tourism offices have been established in
most of the regional capitals. The plan is to eventually set up offices in all the regional c‘apitéls,
district centres and important towns in order to facilitate the coordination and promotion of
touristic activities. The Tourist Board has initiated the formation of tourist clubs in workplaces
under the aegis of the Ghana Association of Tourist Clubs (GATC). Developments in the private
sector are also encouraging. Presently, approximately thirty travel agents and tour operators
organize international travel and occasionglly conduct domestic tours for intaernationAal tourists to
Ghana. Priya@m/(ncluding motels and resthouses) have sprung up in several areas of the
country. Of the 421 hotels with a total room capacity of 8652, only 20 are state-owned. A private

hoteliers’ association (GHA) is already in operation. Privately-owned restaurants and night clubs,

under the umbrella of the Restaurants and Night Clubs Association (RNCA), are found in all
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important locations. There are also handicraft shops which have joined together under the
Handicraft Dealers Association of Ghana (HDAG). Private car rental services exist in all the
major hotels and airports in Accra and Kumasi. Another important ancillary development is the

recent formation of the Ghana Association of Travel Writers (GATW).

In sum, it is the hope and dream of Ghana tourism officials to create

a viable tourism industry from which to derive immense benefits
particularly foreign exchange revenue, job openings for Ghanaians, -
stimulation of growth in other sectors of the economy as a result of

the multiplier effect of the industry, provision of healthy
entertainment and recreation for the youth and finally creating
opportunities for the Ghanaian to travel around to learn and know

his country better (Tourism Policy Proposals, 1987: 3).

International tourism has been the sole preoccupation of the Ghana tourist industry until
quite recently. This is evidenced in the reports of the various commissions appointed to study
tourism in the country. They usually review the touristic assets and problems and make
recommendations using international tourism as the only frame of reference. Addo et al (1975: 27)
reporting on the impact of tourism on social life in Ghana remarked: "To date, it is only
international tourism which receives official attention.” Officials’ preoccupation with international
tourism is mainly due to its potential to generate foreign exchange. Despite the official "attention"
international tourism as an industry has received, it occupies an insignificant place in Ghana’s
industrial mosaic because of the lack of investment. Apart from hotels, which are mostly below
international standards, investment in other tourism infrastructure such as catering, recreational
and entertainment facilities has been neglected (Tourism Policy proposals, 1987). Consequently,

the industry has experienced only minor increases in tourist inflow and revenue. The_ statistics

below illustrate the point clearly.

47



TABLE 1: TOURIST ARRIVAL AND REVENUE DATA

YEAR ARRIVALS REVENUE

1955 . . 4,800 | _ Not available
1960 13,500 - " Not available
' 1962 ' 15,700 . . Not available
1964 ' 27,900 Not available
1965 26,100 Not available '
1970 . 34,500 Not available
1980 39,514 - US$0.4m
1981 66,736 US$0.4m
1982 | 13,411 , . | US$0.4m
1983 30,000 US$1.2m
1984 . _ . 36,205 : US$1.6m
1985 : 85,332 US$L.0m

1986 92,550 Not available

(Soux:ce: Ghana Tourist Board, 1987)

Although the number of tourists increased at an avérage rate of about 11 per cent per
annum, during the period under consideration, in absolute terms this increase is-quite insignificant
when compared with tourist traffic to sister African countries like the Gambia, La Cote d’Ivoire,

Kenya, etc. ' ' .

None of the various commissions on tourism in Ghana have seriously considered the
possibility of developing domestic tourism. In 1976 Annancy, the then chairman of the board of

directors of the Tourist Corporation, raised the idea of developing domestic leisure travel among
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Ghanaian residents. He was fascinated by the existence of tremendous tourist attractions in
Ghana which domestic tourists could enjoy. Specifically he was much attracted to a "stilted
village" called Nzuleso near Beyin, about ninety kilometres west of Takoradi in the Western
Region. Along with Tourist Board and Ministry of Trade and Tourism officials, he went on a
sightseeing tour to the village. His intention was to whip up their int,eres;in domestic pleasure
tours and their development. However, his domestic tourism idea was stillborn, in that it never
received any subséquent consideration until it was resurrected during the “Inter-Tourism ’86" fair.
Domestic tourism aiso has been accorded. a significant recognition in the recent tourism policy'l
proposals by the Tourist Board and the Ministry of Trade and Tourism. One of the cardinal
“ objectives of the proposals is "to encourage Ghanaians to know théir ‘country better through the
promotion of various types of ddmestic tourism" (Tourism Policy\Proposals, 1987: 26). In spif\é\of
its official recognition, however, it took almost fourteen years for the éovernments to realize the

importance and possibility of developing domestic tourism in Ghana. This time lapse is hardly

surprising since the industry was set up with a basic agenda of earning foreign exchange.

Ghana'’s underdeveloped economy obviously imposes many constraints on the development of
leisure travel amoﬂg the people. The situation is further éomplicated by the perception held by
many Ghanaians that tourism represents a luxurious or wasteful foreign culture. This negative
perceptio can \‘be. attributed mainly to the extensive extended family claims on the individual’s .
income because of the undeveloped nature of the State welfare system in Ghana. The economic
and socio-cultural constraints restrict conventional tourism (tourism as known in the advanced
countries) to: a) mainly that affluent minority who have developed a positive attitude towards
leisure travel; b) the small number -of workers and students who, though with a positive attitude to

tourism, are still saddled with financial constraints. They are, therefore, compelled to engage in

organized group excursions.

Nonetheless, a large group of Ghanaians are trying to circumvent the economic, temporal

and socio-cultural constraints by engaging in multi-purpose, informal ferms of tourism such as
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"funeral tourism", “convention tourism", "sports tourism" and "festival tourism". Some also use
extended family ties as avenues for leisure travel. However, it must be noted that many people in

this category do not consider themselves tourists.

One prominent group of tourists on the Ghanaian domestic tourism scene, but outside our
focus, are the expstriate residents: Whites, Orientals, Indians, Lebanese, Syrians, etc., who are
\\\‘ /'
v
usually diplomats, IMF/World Bank officials, American Peace Corps personnel, university teachers

and business persons (3).

Group tours, as leisure travel, seem to dominate Ghana’s domestic tourism scene, especially
among student groups, church organizations, welfare societies, workers organizations, sports clubs,
tribal associations and tourist clubs, taking mainly day trips to tourist destinations like Aburi;
Akosombo, Tema, Accra, Kumasi, Lake Bosumtwi, the castles and museums. Thes;e kinds of
tourist:S, generally, are attracted by artificial structures such as universities, harbours, airports,
dams, b‘ridgesl, factories, etc. Their sightseeing interests appear similar to Nkambwe’s (1985)

Nigerian respondents, who expressed much interest in artificial constructs.

Two factors seem to explain this category of Ghanaian tourists’ preference for
institutionalized or organized group tours: 1) they are mostly from the lower income group, and this

kind of travel may help them reduce their cost of travel considerably and, 2). most of them are not

familiar with the tourist inations and therefore, may not want to step out completely from their

"environmental bubble". By tra lling with a familiar group, the novelty or strangeness of

destination areas is minimized (Cohen 1972).

"Meet-Me-There" has been a popular form of domestic excursion in Ghana since 1977.
Apart from those organised at Abonu (lakeside), a village about 27 kilometres south of Kumasi, all =~
the other "Meet-Me-There"” programmes, to date, take place in the cities. On such occasions,

usually public holidays, a multitude of Ghanaians from all walks of life flock to such centres to

participate in the planned activities. Since the programmes occur in their own city or locality,
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transportation to the activities is not expensive; neither is there the problem of “strangeness"
within the environment.- Most people, therefore, attend these activities either individually or in

small groups of friends/relatives, rather than in organized‘groups.

L

Funerals are used by Ghanaians of various socio-economic backgrounds as opportunities to
travel outside their blaces of reside_nce for sightseeing and/or relaxation. According to the proposed
tourism policy (1987: 21): "What perhaps could be domestic tourism is the increasing popularity of
welfare societies, professional associations and workers unions criss-crossing the country on
Saturdays to attend funerals of colleagues and relations”. For many such people, the mourning
aspect of the fugeral may not be very signiﬁca.ngg‘ My inf'ormal~ interviews with some university
lecturers and workers who normally attend funerals of qolleagues, with a group of workers from
Accra who were attending a funeral at Bekwai near Kumasi, and with some business persons in
Accra, conveyed this impression. The travel flow of such funeral tours is usually urban-rural.
The rural people attend funerals outside their villages, but for thetn the pleasure component seems

negligible since generally they are not exposed to leisure travel as a recreational activity.

Funeral tours take the form of both day and ov;arﬁjght(s) trips, depending upon the distance
of the funeral destination from the participants’ places of residence. However, the close relatives
and friends of the deceased normally stay overnight or longer regardless of how short the travel
distance may be. Different factors may account for the participation of different socio-economic
groups in "funeral tourism" in Ghana. Many business persons and professionals face temporal
constraints, perhaps beqause of the nature of their jobs and their conception of time. Attendance
at the funerals of friends and relatives is obligatory in Ghana and compels members \of‘ this
80cio-economic group to takg some time from their work. They use such "opportunities” to see
mother places and, at times, to relax, as my interviews with some prominent business men in Accra
revealed. Workers, on the other hand, perhaps because of their precarious financial positions, face

the problem of transportation, accommodation and food costs in their travels. Funeral attendance

helps solve these problems by making available free transportation (offered by organisers of"
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funerals or management), and also free accommodation and food (provided by the be;eaved R
families). Research on funerals in Ghana has shown that most funerals make available such
facilities. In the words of Twumasi (1978: 111), "...expensive organizational arrangements are
made to gccommodate and find food and drinks to feed sympathizers and other out of town

relatives".

Religious convéntioris are very popular in Ghana.# Both Iélamic and Christian rroups
organize annual conventions for their membgrs. Within the Christian group the sects, especially
the I_’entecost.als,'form the majority in this kind of activity. During the Easter and Christmas
holidays, several religi;ms groups trax;el to various cities, towns and villages in the country for such
meetings. The pofficial motive is clearly religious, but perhaps many individual participants join
thege trips mainl;' for touristic reasons. Religious conventions in Ghana could be classified int.o two
major types: the first involves groups which make day trips to places like Aburi Botanical Gardens,
Akosombo, Buoho‘ﬁgrotto, Lake Bosumtwi, the beaches along the coast, etc. for medit.atioh,
sometimes making room for sightseeing and relaxation; the second involves various branches of a
religious movement congregating for "spiritual revival" and spending more than a day at the
-destination area. Such meetings allow ample opportunity for life-seeing, sightseeing and
relaxation. The cost of transportatién for this type of convention trip is usually borne by the
church or members who make contributions to supplement it. Food costs are kept down b;'

foodsharing among members and also the communal preparation of food. Accommodation is

provided at no cost in both the homes of host groups and classrooms.

Sports tourism is found both in urban and rural Ghana. There are several football (soccer)
teams and clubs throughout the country which, with a group of fans, travel to destinationé outside
their places of residence to pléy or watch the games. Apart from their interest in football itself,
both players and fans use these travel opportunities to see places in the country; When the trip

involves an overnight stay they enjoy taking some time off to relax. Sports travels in the rural

areas are mainly day trips. However, those in the urban centres involving big football clubs take
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the form of extended trips (minimum of six nights) or short trips (maximum five nights). Many

fans make use of hotel accommodation when th‘e.y travel to the big sports centres like Accra,
Kumasi, Tamale, etc. This is evidenced in the sudden increase in demand for hotel facilities in

those destinations when there are football matches between popular clubs.

Traditional festiv-als are celebrated in localities throughout Gharia at different periods of the
year. The popular festivals include "Homowo" of the Gas, "Aboakyer" of Winneba, "Bakatue" of
Elmina, "Hogbetsotso" of Keta, "Akwasidae" of Ashantis, "Ohum" of Akyims, "Odwira"” of the
Akwapims, "Munufie" of the Brongs and "Kwafie" of the Akwamus. During such occasions many
Ghanaians, both natives and non-natives of the localities, flock to these festival areas to participate
in the celebrations. Non-natives, apart from enjoying the activipies, use such trips for sightseeing,
relaxation and meeting peo‘ple. The natives, on the other %ﬁé\ake the opportunity to relax and
have fun. The festivals provide opportunities to get away temporarily from the hustle and bustle
of city life or the boredom of routine in their everyday lives. Apart from transportation costs,

non-locals travelling with friends to attend the festivals do not normally shoulder any expenses;

food and accommodation are provided by hosts.

Individual Ghanaians, particularly those living in the rural areas, pay occaéional visits to
uncles, aunts, cousins, in-laws, etc. staying outside their hometowns/villages. Such visits are
temporary and usually do not have business or work motives. Rather they are vacations to many
of the visitors, who seize the opportunity to visit interesting spots in the destination areas, relax
and meet new people. Food and accommodation are the responsibility of the hosts, and even in
some instances, the hosts bear all or part of the transportation cost. Because of the general
deterioration in the country’s economy since the late 1970s, however, this type of travel may be on

the decline.

Tourism is an aspect of a foreign holiday culture which is being cultivated in Ghana through?

its contact with the advanced industrial countries. The majority of Ghanaians are not exposed to

™
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the benefits of tourism, and therefore are yet to develop a positive attitude towards it. This

socio-cultural factor coupled with the generally low income levels in the country. limit conventional

forms of tourism to a very small percentage of the population. However, it seems the idea of
[ ]

domestic tourism in Ghana is gradually spreading among Ghanaians.
' ’ o

In the pa§t the above-mentioned activities which are now being shaped as tourist attractions,
had little or no commercial and touristic significance. They are now so glamourized that their
attendance has become almost irresistible to natives and non-natives ali.ke. Even funerals, meant
for frxourm'ng, have corhe to acquire this extra dimension. Many people now attend funerals,
festivals, sports events (especially football), etc., mainly to conduct their business trg.nsact.ions, and
for pleasure. The residents of those communities undertaking sucl:;;nts also take advantage of
the situations and increase the écale of their catering ahd other businesses. Wyllie (1968) noted
the congregation of several spectators in a holiday mood at Winneba during "Aboakyer" festival,
whé\ch stimulated varied and diverse business activities. Restaurants and hotels experience
incre;;d business during these occasions. For e:;cample, in Kumasi during important football‘
matches and funerals many of the hotels reach their full capacity, and hotels in Winneba are
always overbooked during the weekend of the annual "Aboakyer" festival. The effective manner
in which the mass media publicize these events also seéms to add to their magnetic influence. of
!ate, the Tourist Board organiz:s trips to such "action spots”, using its luxurious coaches. The
State Transport Corporation algo increases its fleet of buses to places like Winneba, Cape Coast,
Keta, etc., during annual festivals, and to Kumasi during important football matches. These trips

are elaborately advertised in the national newspapers (dailies and seeklies), on the radio and

television to attract both natives and spectators.

Non-conventional or "informal” tourism utilizing these activities seems to be widespread in
Ghana. Many Ghanaians circumvent the economic, temporal and socio-cultural constraints
militating against their participation in leisure travel by utilizing funerals, religious conventions,

sports, festivals and extended family ties as touristic avenues. They use such opportunities to
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travel to get away temporarily from the routine of life in their plabes of residence, to see new places
and things, to meet different pec,.e and, éf. times, to relax. Many people in this category of
travellers, however, do not see themselves as tourists, for they perceive tourists as foreigners,
particularly whites, visiting Ghana for holidays. Leisure travellers seeing theméelvres as
"travellers" instead as "tourists" is not peculiar to Ghanaian domestic tourists. The general
ua;ldency is to see "other people” as tourists and oneself as something more elevated ("traveller").
The reason is that thé term "tourist", in its popular uéage, is still associated with "frivolous" or.

non-edifying travel.

The AOminant official view today is that the informal type of tourism in Ghana could form a
strong foundation for the development of a viable domestic tourism; this may be one of the factors
accounting for the high hopes of tourism officials on the prospects of domestic tourism. There is
the need, however, to conduct det:;iled research into these forms of domestic tourism in Ghana so
as to ascertain their nature, extent and dynarnics, a;nd how best they could be nurtured into an
effective leisure and socio-economic venture.v Our thesis, dealing with the "conventional" aspect
involving relatively affluent Ghax;aians, is a step in this direction. This chapter of the thesis,
among other things, serves to help us understand: 1) Ghanaian tourists’ preference for
multi-purpose travel; 2) the association of tourism with frivolity and wastefulness; 3) association of
hotels with extravagance a;d illicit activities; and 4) the virtual absence of hostility in‘ local

residents - tourists encounters.
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CHAPTER Il
DOMESTIC TOURISM: A QUANTITATIVE APPROACH

Having presented t,he.general background of travel and tourism in Ghana in the previous
chapter, we in this chapter examine the nature and extent of domestic Jeisure travel among a
sample of business and higher professional Ghanaians resident in-Accra, and to identify the main
factors underlyingﬁtheir travel behaviour. Specifically, it is the aim of this chapter to present the ’
results of an interview survey of 60 respondents and to analyze thése results using the framework
outlined in chapter one. It should be noted, however, that our respondents are not randomly
selected, and therefore our findings, interpretations and conclusio\ns should be viewed only as a
possible source of hypotheses which could be tested with a larger, random sample. As indicated in
chapter one, an important purpose of this interview survey was to examine the leisure travel
preferences and expe.ctations of such business and professional persons so as to provide directions

for that phase of the research involving site visits/observations of touristic situations.

The analysis in the chapter deals with both day trips and "extended/short"” forms of leisure
travel among a sample of business and higher professional Ghanaians in Accra. "Extended/short”
trips will be designated "vacation travel" throughout the analysis. Day-tripping or excursionism is
the type of leisure travel involving visiting a destination outside the usual ‘};Iace of residence and
returning within twenty four hours. There is no overnight stay. It must b(; noted here that day
tripping is usually a precursor of vacation travel. For example, Thomas Cook’s tours in
mid-nineteenth century England first started with excursions and later developed to more extended

forms of leisure travel.

»

Vacation travel, on the other hand, involves trévelling outside one’s normal place of
residence for one or more nights, with pleasure seeking as the major component or sole objective of
the trip. Vacation travel in Ghana involving the use of hotel facilities is very expensive. For

example, during the time of my fieldwork (September - December 1987) the rate was 3,500 cedis
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per night for a double room in Class A State hotels and 5,500 cedis per night in Class A Private
hotels. Lunch and supper cost about 2,000 cedis. On the average it cost between 6,500 and 7,500
a night to stay in a class A Ghanaian hotel. This amount was roughly equivalent to one month’s

full income for an average Ghanaian.

j‘{ E RESPONDENTS: SOCIO-DEMOGRAPI—IIC CHARACTERISTICS

The 60 respondents forming the sample for the formal interview survey were selected
equally from three occupational groups: 20 business persons, 20 lawyers, and 20 university
lecturers. The sample comprised 51 males and 9 females. This male bias is a reflection of the
general underrepresentation:of women in the higher socio-economic sector of Gﬁanaian society.
The resp_ondeﬁts fell within the age range 30 - 77 years, with the majority (29) in the fange 42 -
53. The breakdown of the age distribution is as follows: 14 came within the range 30 - 53; 16 were
found in 54 - 65 range; and only 1 respondent was in the hrange°66 - 77. 1t is not surprising that
the majority of the respondents were 40 years and above, for it takes long periods of schooling and
" work experience to gain prominence in the higher professions (law and university teaching); even a
business, which normally needs mainly capital and flair to start, also benefits from long

experience,

With regard to marital status, 56 of the 60 respondents were married. ‘Only three were
single, and only one divorced. All but three respondents had one or more children. The average
number of children ranged from 1 to 11. Of the respondents without children, one was a male
above 60 years, while the other two were women below 35 years of age. The distribution of
respondents’ level of educational attainment was as follows: 11 had education below university
level; two were diploma holders; and 47 held university degrees ranging from bachelor’s to
doctorate. There was no illiterate. This pattern of educational attainment reflects the fact that it

requires at least a bachelor’s degree to be a lawyer or a university lecturer. One interesting
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feature of respondents’ educational backgrounds is that 37 out of the 60 had some overseaﬁ

education.

All the 60 réspbri&gnts belonged to one or more professional associations, and 42 were
members of one or more social clubs. Eighteen of them did n;)é belon_gk to. any social club. Apart
from four respondenﬁs ‘who were non-Christians, the rest belonged to a Wide range of Chrisﬁh‘n\
denomiriations: Presbyterian >1.5, Methodists 13, Catholic 11, Anglican 10, Ridge Church four,
Pentecostal two, and Ba};tist dne. There were no Seventh-Day Adventjsts or Jehovah Witnesses.

Of the three non-Chi'istian respondents, one was a Hindu, another was a Moslem, and one was an

Atheist.

All the bigger Ghanaian ethnic groups were represented in our sample. Akans.(Ashant.is.
Fantes, Akuapims, Akyimé,)IA{’wawus and Brongs), 35, formed the majority. Twelve wére Ewgs,
11 were Ga/Adangbes, and two were of Northern Ghana extraction. Compared with average
Ghanaians all our respondents are affluent, but for analytical purposes we group them“'m‘w "more
affluent” and "less affluent” based on propérty ownership. Those respondents who own(;ad.their
own houses and means of transport are classified as "more affluent”, while those without such
properties are classified "less affluent” (see Table 25 in Appendix 1). It needs to be remarked here

that in Ghana ownership of houses and vehicles are the most important yardsticks of wealth.

Foreign travel seems to be an interesting feature of our respondents’ tl;avel pattern. All \of‘
them have visited one or more foreign countries, but Western industrialized countries are the most
popular destinations for the respondents (see Table 29 in the Appendix 1). With regard to the
number of foreign countries visited, it can be seen from Table 2. that 13.4% of the respondents
have travelled to 1-3 countries; 31.6% have visited 4-6; 23.4% have been to 7-9 countries; and
31.6% have travelled to as many as 10-12 foreign countries. They visit foreigﬁ countries for the
purposes of education, business, conference participation, religious convention, visiting frienés/

relatives and pleasure. Few of their foreign travels are purely for pleasure. Many of them,

' .

»
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however, take some time off for sightseeing and rgla_.xatioh during their business, conference and
o{ther travels. The preference for foreign travel destinations fbecomes more evident when we
| consider the foreign travel experiences of the respondents vis-a;vis their domestic “tra\‘rels.
Whereas all the respondents have travelled to a foreign country before, 51 and 47 have,
respectively, got day trip and vacation travel experiences within Ghai:ié. By probing further in my
formal interviews., with the selected business persons and higher professionals in Accra; it be‘cakme
manifest that the;‘prefer foreign, ésf)‘é“cially overseas, travel des‘tinatgig_ps to those of Ghana. The
reasons for this preference include: 1) existence of developed and efﬁcient tourism in.frasfructure in
those countries; 2) bearing of foreign travel costs (transport, accommodation, food, etc.) of many of
the professionals by the govermhent or their companies; moreover, such travellers get the
~ opportunity to do their personal shopping and do their individual business transactions; and 3) the
piestige attached to foreign travel by the Ghanaian public. Ghanaians generally esteem highly
| people, who have travelled overseas, poﬁularly cg.lled "Been-tbs" or of late "Burgers", because such

people are perceived as rich and sophisticated.(see Appendix 1 for tables on socio-demographic

characteristics of respondents).

TABLE 2: FOREIGN TRAVEL EXPERIENCE OF ALL RESPONDENTS

Number of countries . N : , %

None 0 ; 0.0

1-3 | 8 13.4

4-6 | 19 31.6

79 ' ) 14 23.4

10-12 19 31.6

TOTAL 60 100 0
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DOMESTIC LEISURE TRAVEL PATTERNS

-

a. General Features

Many of the Ghanaian business and higher professionals travel within the country spending
some time at their destination area(s), but what we still do not know much about are the patterns
and purposes of such travels. Where do they travel t0? >How do they get to their destinations?
What are the purposes of those trips? Who do they travel with? Where and how do they spend
their time during suck’x trips? What are their main benefits and/or disappointments from such
travels? What is the nature of interaction that develops between them and the various people they
meet at their destinations? etc. These are the main issues we shall consider in this section of the

chapter.

Table 3 shows the duration type or the number of nights respondents spent at their main
destinations during their latest trips. It reveals that trips lasting six nights or more are not at all
popular among our respondents, for only 19.2% of them stayed at their_ main destinations for such
extended periods. Trips of less than six night,s duration are rather common: more than 80% spent
one to five nights. Of the respondents who participated in trips of longer duration, lecturers (7)
constituted the largest category. Only one each of the business persons and the lawyers haa that
experience. The reason for this may be the premium they place on accummulation of wealth
rather than financial problems, since the lecturers are disadvantaged in terms of income as
compared with the two other occupational categories. If we are to go by income lev;al, the business
persons and the lawyers would be seen more in trips extending beyond five nights than the
lecturers. They are self-employed and could therefore decide to take any number of days off for
leisure without any official queries, but they hesitate to do that perhaps because they conceive of
the number of days spent without working as money lost to them. This reason is strengthened by

the multi-purpose nature of their travels. Most of them usually combine pleasure with

business/work.
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TABLE 3: NUMBER OF NIGHTS SPENT BY RESPUNDENTS AT DESTINATION AREAS IN

THEIR VACATION TRAVEL

Nights No. 9

1 8 17.0
2 9 19.2
3 12 25.5
4 z : 5 10.6
5 4 8.5
6+ 9 19.2

TOTAL . 47 100

Uniike day trips which ought to be solgly for pleé.sure, vacation travel may be taken for
many reasons. Here we shall consider the "main" and "other" purposes of vacation travel taken
by respondents. Table 4 shows that the majority (70.2%) of them indicated that pleasure was the
main purpose of their trips. Concerning other purpose(s) of trips, the importance of pleasure
becomes clear: 38.3% indicated they had no other purpose apart from pleasure-seeking, and an
additional 29.8% indicated pleasure as a secondary purpose of ﬁheir trips. The multi-purpose
nature of the respondenté’ travels is also manif;st: the majority of the sample either travelled for
pleasure and did other things in addition or travelled for business, work or ft;neral and took some
time off for pleasure. In terms of the }Surposes of trips, there is some similarity between our

respondents and the North American respondents of Mill and Morrison’s (1984) study. They

discovered that purely business and convention trips formed less than 20% of domestic vacation
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travel of their respondents. However, unlike what is found in India (Jain 1980, Richter and

Richter 1985), religious tourism is not popular among our respondents.

Table 4 depicts the purposes of trips of our respondents.

TABLE 4: PURPOSES OF RESPONDENTS’ VACATION TRAVEL

Main Purpose Other Purpose(s)
Purpose(s) No. % %
Pleasure 33 70.2 14 . 29.8
Business | 4 8.5 4 8.5
Work 5 10.6 0 0.0
Funeral 4 8.5 3 6.4
None 0 0.0 18 38.3
Other ’ 1 . 2.1 8 17.0
TOTAL 47 100 47 100

An interesting feature of the travel patterns of our respondents is visiting other destinations
apart from the main one, known in tourism literature as "circuit" tourism (Pearce, 1987). Circuit
tourism involves tourists visi;ing more than one destination on a single holiday trip, usualiy not
returning to the original destination before leaving for the place of residence. Intra-destination
travel, on the other hand, is a practice whereby the tourists, once they arrive at the mamn
destination, make some trips to adjoining localities but return to the main destination t;efure finally
leaving for their places ‘of residence (Pearce, 1987). These trends are known to exist in
international tourism, but little attempt has been made to explore their existence in domestic

tourismr.
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Our data clearly suggest that both "circuit tourism” and "intra-destination travel” were
practised by our respondents, for 50% of them spent some part'of their time away from the main
destinations. What does not come out clearly in our da"fa, howevér, is whether the respondents
returned to their main destinations or not before finally departing to their usual places of residence.
We are, therefore, not quite sure about the ratio of circuit tourism to intra-destination travel.
Future research on domestic tourism may throw more light on these phenoﬁxena. Table 5 shows

respondents’ visits to other destinations.

TABLE 5: VISITS TO OTHER DESTINATIONS FROM MAIN DESTINATION

Response No. %
Yes | 24 511
No 23 © o 48.9
TOTAL , ' 47 ‘ 100 -

The travel period of our respondents spans from the 1960s to 1987 with various frequencies
of visits. The majority of them engaged in some form of leisure travel, with day tripé- being more
popular among the respondents. Since the 1960s 51 (85%) of them have engaged in day trips
within Ghana, while the corresponding figure for vacation travel is 47 (78.4%). Up to 1979 only
10 (16.7%) of the respondents had made day trips, and the period 1980 - 1985 saw 9 (15%) of them
participating in that kind of leisure activity. The figure shot up to 32 (53.3%) in 1986-87. The
corresponding figures for vacation travel are: up to 1979: 14 (23.4%) ; 1980-1985: 7 (11.7%); and .
1986-1987: 26 (43.3%). This distribution may be an indication of how participation in domestic

leisure travel increases as the individual goes through the life cycle, increasing importance of
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domestic leisure travel among the sample of a clearer memory of recent travels. The third facﬁor,
however, may not be a strong one, since leisure travel is so special to our respondents that they
may not easily forget whether they travelled in a particular year or not. What may be easily
forgotten are the details of trips taken long ago. For example, after four unsuccessful attempts to
meet a female professor of University of Ghana for an interview, I left her a copy of my interview
schedule for her to get acquaint.éd with the nature of the questions. Two days later 1 received a

e

writen note from her stating:

I was away on leave from September last year, and returned only
four weeks ago. I can therefore complete the questionnaire for
1985/86, but I'm not sure’l can remember clearly enough the trips I
made and how long I stayed in any given place, so I'm afraid my
responses will not be reliable,

Whereas only 15% of respondents had no day trip experience, as many as 21.6% of them had
never engaged in vacation travel (see Table 6a.). The main reasons they cited for not taking this
kind of trip are financial, temporal, the undeveloped nature of Ghana’s tourism infrastructure and
lack of personal interest. What did not come out clearly was the socio-cultural reason. When
there are funerals or other social functions like festivals, "outdoorings"(4), etc., Ghanaians
generally do not use lack of time and money as excuses because they are perceived as "obligations"
or "important things". Perhaps many Ghanaians give excuses for not engaging in leisure travel
because that activity, as expressed by a professor at the University of Ghana, "is not part of the
Ghanaian culture”. There is no obligation whatsoever to participate in leisure travel, and refusal

or failure to take such trips attracts no social disapproval. Tables 6a. and 6b. respectively show

the travel trend and travel frequency of respondents.
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TABLE 6a: TRAVEL TREND OF ALL RESPONDENTS

Day Trip - Vacation Travel
year N % N %
1986/1987 32 53.3 26 43.3
1980-1985 9 15.0 7 11.7
1975-1979 6 10.G6 9 15.0
1968-1974 3 ) 5.0 4 6.7
1962-1967 0 0.0 0 0.0
Before 1962 i 1 1.7 1 1.7
No Experience 9 15.0 - 13 21.6
TOTAL 60 ’ 100 60 100

]
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TABLE 6b: TRAVEL FREQUENCY OF ALL RESPONDENTS

Day Trip ) Vacation Travel

Frequency N % N B

Nil 9 15.0 13 21.6
Once 4 6.7 13 21.6
Twice ’ 5 8.3 4 ’ 6.7
Three times 8 13.3 4 6.7
Four times 4 . 6.7 3 5.0
Five times or more 30 50.0 23 38.4

TOTAL 60 100 60 100

b. Familiarity and Novelty

Generally, tourism offers social and spatial change for participants, but tourists may differ
in the degree of change they want to experience. Using destination and accommodation
preferences of our respondents we shall examine the degree of familiarity and novelty they prefer.

In other words, at what point on the "Familiarity-Novelty" continuum can they be placed?

Destination areas are very crucial in leisure travel, for they are the places where touristic
activities really occur --sightseeing, sports/games events, hospitality services, relaxation,
encountering other people, etc. Georgulas (1970: 442) emphasizes this point by asserting that
"Tourism as an industry occurs at ’destination areas’ - areas with different natural and/or

man-made features, which attract non-local visitors (or tourists) for a variety of activities”.
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Perhaps it is the existence of natural and man-made "pull factors” of tourism in Ghanaian tourist
destinations like Kumasi, Akosombo and Aburi Botanical Gardens which account for their
popularity among our respondents. As shown by table 7, Kumasi was visifed by 20% of the
vacation travellers (all other destinations received less than 12%). Of the ;;y-trippers Akosombo
attracted 31% and Aburi 23.5%. No other day trip destination was visited by more than 6% of the
respondents who participated in day trips. Kumasi lis attractive as a his_borical and
business/commercial centre. The many relatively good quality hotels also constituté important
attractions, The main qualities of Akosombo are the dam and the port which are surrrounded by
beautiful natural physical feétures - the winding, sparkling lake lying in the bosom of the
Akwapim-Togo hills. The Volta hotel situated on a hill overlooking the dam and the lake is an
added attraciion. Aburi Botanical Gardens on a ridge with a cool ‘climate, beautifully cuitivated

plants and flowers, and good restaurants provides both natural and man-made attractions.

With regard to vacation travel, our data (Table 7) show that Kumasi was the most popular
among the main destinations. Over 20% of our respondents visiteéi there as against 11.7% visiting
Takoradi, the next most popula:r destination. Following Takoradi in popularity is Northern Ghana
which is noted for its natural scenic attractions. Only 8.5% of our respondents, however, visited
there. This is probably because of its long distance from Accra and the poor nature of the road
which make it very expensive and difficult to visit. Aburi was visited by none of our respondents
who engaged in either extended or short vacation ﬁrips. Perhaps due to its closeness to Accra (41
kilometres) it is more attractive to day trippers. As many as 34% of our respondehts visited other
destinations. These are mainly the hometowns/villagés of those visitors, and they normally visit
for funerals, festivals, family meetings, and also to work on farms or other projects. Some of
them, however, visit their hometowns/villages during Christmas and Easter holiday basically for

pleasure.

kY

Kumasi and Takoradi, which are so popular among respondents who stay overnight or
’ L]

longer, are among the least popular destinations for the excursionists. Perhaps this is due mainly
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to their long driving distances from Accra (Kumasi 5-6 hours drive and Takoradi 4-5 hours).

On the whole, urban destinations were more attractive to our respondents t.hﬁn rural
destinations in their-leisure travels. The domestic tourist flow among our respondents, therefore,
may be described as urban-to-urban. This appears to support Nkambwe’s (1985) obsérvaﬁon on
the flow direction of Nigerian domestic tourists. According to him the urBanibes were in the
majority of domestic leisure travellers, and they usually visited other urban centres in the country.
These observatioqs cculd be contrasted with the situation in the industrialized countries, especially
Britain,; where the domestic tourist flow is ;nairﬂy urban-to-rural (Archer 1973, 1978). However,
given the relative "anonymity" of domestic tourists and also fewer opportunities to record their
movements as interﬁational travellers, the identification of domestic tourism flows is a matter
which should be treated with caution. Table 7 presents the main tourist destinations viaitadi.by our

respondents.
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TABLE 7: MAIN TOURIST DESTINATIONS VISITED BY RESPONDENTS

Day Trip * Vacation Travel
Destination No. % No. %
Aburi J 12 23.5 0 0.0
Ada 1 2.0 0 0.0
Aflao 2 3.9 0 0.0
Akosombo 16 31.4 1 2.1
Akuse 1 2.0 0 0.0
Cape Coast y 2 3.9 2 3.3
Elmina - ‘ 1 2.0 1 2.1
Ho 1 2.0 0 0.0
Koforidua 3 5.9 2 4.3
Kpong 1 2.0 0 0.0
Kumasi 1 20 12 25.5
Northern / 0 - 0.0 4 8.5
Prampram 1 - 2.0 0 0.0
Sogakope 1 2.0 2 4.3
Takoradi 3 5.9 7 14.9
Tema 3 5.9 0 0.0
WIli Falis 1 2.0 0 0.0
Oti\er 4 7.5 16 34.0*
TOTAL 51 100 47 100

*This constitutes eleven different settlements (hometowns/villages of respondents rather than
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popular tourist destinations).

The respondents’ preference for popular, urban tourist destinations in Ghana is an indication
of their preference for "f;amiliarity". Their usual places of residence: are urban and their leisure
travel destinations are mostly urban: both places exhibit urban characteristics such as largeness,
congestion, noise, and modern amenities. However, it must be remarked here that, although
tourist destinations like Akosombo and Aburi have the quietness of a rural area, they have modern
u}ban amenities such as electricity and pipe-borne water. . Respondents visiting such destinations,
therefore, do so not because of the novelty or strangeness they offer, but mainly because of
opportunities they offer f"or relaxation. In short, although respondents’ travels to new places
outside their places of residence entail experiencing some degree of "novelty", choosing destinations
and environments similar to their usual places of residence tends to minimize the "strangeness"
involved.

Co;goborating respondents’ preference for familiarity is their loyalty to particular
destinati?)ns: Destination loyalty, that is, repeat visits to tourist destinations and the desire to
keep on visiting, is found among many international tourists (Murphy .1985). It is not known
whether or not such destination loyalty exists in domestic tourism. Qur data on the previous visits
of our respondents to their dest’mationsM destination loyalty is widespread among them.
Table 8 shows that, of those who engaged in vacation travel, 93.6% had visited their main
déstina.tions twice or more, 40.4% seven times or more. Destination loyalty seems to be evident
among domestic tourists. Since our respondents keep on visiting particular tm'xrist destinations in

Ghana, those environments would be fairly familiar to them. Novelty in destination areas cannot

therefore be a strong "pull factor” for those tourists.
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TABLE 8: PREVIOUS VISITS TO MAIN DESTINATIONS BY VACATION TRAVELLERS

&

Number of times No. - %

Nil 9 . 19.2
1-3 10 , ’ ‘ 21.2
4-6 9 19.2
7-9 | 19 40.4
TOTAL 47 100

Accommodation is a vital facility in vacation travel, and tourist accommodation rmées from
luxurious chain hotels, through-motels and resthouses to youth hostels and caravans. In Ghana
there is only one transnational chain hotel, and there are no youth hostels or caravans. How.ever,
various categories (A, B, and C types -Tourist Board grading) of travel accommc;dation, based on
the standard of facilities and services, do exist. For economic, socio-cultural and other reasons
many vacation travellers utilize private homes. Tal?le 9 shows the types of accommodation used

during respondents’ vacation travel.
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TABLE 9: ACCOMMODATION PREFERENCES OF VACATION TRAVELLERS |

Business Lawyers Lecturers

Preference - ~ No. No. No. TOTAL %

Relative’s ho.use 5 2 4 11 - 23.4

Friend’s house 3 4 3 | 10 21.3

Private hotel/Resthouse 3 5 : 1 9 | .19.1

State hotel ~ + 3 4 1 8 17.0
University Guesthouse 0 ] 0 | 4 4 8.6
Government Resthouse 0 | ' 0 3 3 6.4

Own house - 1 1 0 2 4.3

TOTAL - + 15 16 16 47 100

f \ N 9

Our data (Table 9) show that 49% of resf)bndents stayed in private homes, 42.6% stayed in

hotels/resthouses, and 8.5% (all lecturers) housed themselves in University guest.houses. of the"

42.5% who stayed in hotels/resthouses, 17% preferred State hotels/ resthouses. The correspond}ﬁg
figure for those showing preference for privat,e‘hotels i8 19.1%. Generally m.age\lecturers than
business persons and lawyers stayed in cheaper accommodation. The reason may be basically
financial. This becomes evident when we consider the reasons our respondents gave for choosing
the type of accommodation they lodged in (see Table 30 in Appendix 1). While a majority of the
business persons (11) and many lawyers (9) indicated"'convenieng’e" and "obligation” as the main
reasons for their choices, 11 out of the 16 lecturers emphasized "f'l;lg.ncial;' reasons. With respect .

to hotel/resthouse accommodation, on the whole, our respondents attach more importance to high
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mion of our respondents staying at private homes during their vacation travel is
substantial (49%). The explanation for this occurren;e, especiaily with the business persons and
‘the la?ﬁefs, may not be financial. They stayed in pr\ivate homes not because they could not aﬁ'qrd

- hotel expenses, but rather because they appeared to be compelled by traditional socio-cultural
norms to stay with friends and relatives at the destifxation areas. According to some of the
respondents their friends/relatives in the destinations they visited would be very angry or sad if
' they were to learn that they (those respondents) stayed in hotels/resthouses during such visits, -
because they may interpret that behaviour to mean either that they (respondents) bear them some
grudge or they were being "anti-extended family" or "unGhanaian". Asked why respondents
chose their type of accommodation during their vacation trips, 13 out the 23 who stayed in private
homes indicated "obligétion/convenience". The . rest cited "facilities" (4), services (2), and
"privacy/security” (4) as their reasons (see Table 31 in Appenﬂix 1). It must be remarked he.re «
that ';obligation" is relative, for the affluent Ghanaian tourist would not feel »obliged to lodge with a j
friend or relative who does not have accommodation wit;h basic facilities that will ensure him(
minimum comfort and privacy. Where the friend’s or relative’s accommodation does not measure

up to the expectati(;n of the guest he would rather opt for an hotel/resthouse. Moreover, the host
without "decent" accommodation would not be keen on inviting a.friend or relative on vacation to
stay with him. The point being emphasized here is that respondents w};o stayed with friends o;

relatives during their vacation travel might have stayed with those of similar socio-economic *

backgrounds.

Although the socio-cultural explanation given by respondents is important, we are interested
in "the extent to which their .choice of privat@, non-commercial accommodation reflects their
preference for “"farailiarity" as sgainst "novelt&'f. Tourists staying with friends or relatives of
similar socio-economic backgrounds as theirs, or staying i;l their own houses at the destination area

arjlikely to maximize familiarity. Apart from the "newness"” of the destination area which may
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pre;s,ent some "strangeness"'; all other things may be familiar: familiar people; familiar
accommodation facilities; familiar food; familiar language (5). etc. In effect, such tourists stay in
their "environmental bubble" which serves as a security base from which they enjoy the experience
of change offered by the destination area (Boorstin 1964, Cohen 1972‘). Generally ‘respondents'
accommodation preferences tend to incline towards "familiarity”, for they choose facilities and
services similar to what they are used to in their usual places of residence, and that which will give
‘them maximum comfort. A clear distinction is made between State a;nd private hot,els/rest,houges.
The good privéte ones are usually more expensive than the State ones, but those who have the
means normally patronize the private ones. (During the period of my fieldwork the rates fo;' a
double room of class A State and private hotels per night were 3,500 and 5,500 cedis respectively.)
- However, the trend seems to be changing gradually. With some improvements in the facilities of
- the State hotels/resthouses and advantages of better security and services coupled with lower
rates, they are now attracting a number of Ghanaians. This is evident in the proportjbn of our
respondents who stayed in that type of accommodation. While 19.1% stayed at private hotels/

resthouses, 23.4% lodged in state ones.

Accommodation preferences of our respondents show that they demand high standards. It
was discovered during my participant observation in some Ghanaian hotels that many of the
guesté do not readily accept rooms which are not air-conditioned, and some also immediately check
out if the rooms are not well-furnished. Asked if they deem "high standards and comfort" as
important in their leisu’re travels, a majogity (65%) of our respondents indicated that they see this
as "extremely important” (]see Table 27 in Appendix 1). ’fhe preference for high standard facilities
and services is another indication of the respondents’ quest for "familiarity”. The bedrooms and
offices_of mc;st of the respondents are air conditioned, their rooms are well furnished, they own
their televisions, VCRs, refrigerators, etc. These are the very things they want to have or expect
in hotel rooms. In effect, the respondents change frdm staying in their own rooms to staying in

hotel rooms, but there is not much change in room environments, thus minimizing the strangeness
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of the new place. This suggests that "familiarity” has several dimensions: familiar surroundings,

familiar comforts, familiar people, etc. /.@

’I‘;1e ge;lerally low ix}teraction between our respondents and their hosts also suggests their
familiarity with the destination areas. Further discussiovnrwith respondents showed that they did
not interact much with their hosts because they were familiar with the destination community, and
therefore there was not much ta.talk about. The low interaction is reflected in their responses to
the question: "What activities were suggested to you by hosts?" While 40.4% of the respondehts
showed that their hosts suggested some activities to them, 56.6% indicated that nothing at all was
ﬂ suggesied to them by their hosts (see Table 32 in Appendix 1). Of this latter category of
respondents some showed that little or virtually no verbal interaction took place between them and
their hosts. However, the magjority of respondents who stayed in private homes (60%) had
increased interaction with their hosts. Perhaps the increased interaction was mainly because the
interacting parties knew each other very well prior to their meeting. It should be noted here that
staying in private homes may be a better way of knoﬁring a new destination area than staying in
an hotel/resthouse, since it would provide opportunities to discuss the new environment with
friends and relatives. However, our respondents’ mention of gsocio-cult,ural “obligations" as a
reason for choosing private homes, the importance they attach to comfort and convenience, coupled
with their indication of familiarity with destinations they visit, seem to show that interest in

"novelty" was not a major consideration in their travel accommodation choices.
¢. Dependence and Autonomy

Tourists may combine varying degrees of "dependence" and "'autonomy" in their travel,
depending primarily on their tastes, the nature of tourist destinations visited, and the availability
of institutionalized tours. The "dependence-autonomy" preferences are usuaHy reflected in
tourists’ travel choice processes with respect to destination, trip organization, etc. The importance

our respondents attach to personal choice of destination shows their interest in "autonomy" during
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leisure travel. From Table 10a the majority (66.6%) of respondents who engaged in vacation
travel chose their destination solely by themselves. Of those who made the choice with ot.her;s.‘ :
12:8% made the decision with their wives or husbands, 10% with friends and 6.4% with relatives.
Five per cent of the respondents, made up of business persons and la‘\;\ryers, indicated that the
choice was made for them by the Tourist Board. This pattern of destination choices suggests our
respondents’ general lack of interest in charter or organised tours in which destinations visited are

pre-fixed by tour operators.
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TABLE. 10a: VACATION TRAVELLERS’ CHOICE OF DESTINATIONS

. A

Chéice . | i Nso: % \
Solely by informant 31 | 66.0
With wifé/husband 6 12.8
With friend(s) 5 10.6
With relativeis) 3 6.4
Tourist Board 2 4.2
TOTAL 47 100

Travel agents, tour operators, newspaper/magazine and television advertisements have

virtually no influence on our respondents’ choice of travel destinations. Table 10b shows none of -

the respondents utilized information from a travel agent, tour operator or television advertisement,

and only 4.3% of them made choices based on newspaper or magazine advertisements. Personal

knowledge and information from friends/family/relatives seem to be very important sources to the

respondents. The overall picture points to the virtual lack of formal publicity about tourist

destinations in Ghana. It may be that many Ghanaians do not travel for pleasure partly because

of their unawareness of that kind of travel and the existence of places of touristic interests.

Nkambwe’ (1985) noted a similar situation in Nigeria. According to him many of his respondents

were unaware of most of the tourist attractions outside their own localities.
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TABLE 10b. DESTINATION INFORMATION: SOURCE USED BY VACATION TRAVELLERS

Source ] No. %
Own knowledge : 26 51.3
Friend/Family/Relative . 14 29.8
Newspaper/Magazine “ 2 4.3
Business/professional associate 1 2.1
Television -0 0.0
Travel Agent/Tour Operator k ) 0 0.0
Other ' \ -4 8.6
 TOTAL o 47 100

x

_As shown in Table 11la. the responses.of our respondents are skewed hositively towards
preference for individual as against institutional organization of leisure trips. A clear majority of
'the:m (82.4%) indicated that their day tx"i;.)s were organised solely by themselves. The picture is
not different when it comes to vacation travel. Over 93% of the respondents made their own

transport arrangements. The remaining 6.4% relied on friends and relatives (see Table 12b. ).

Tables 11a and 11b highlight our respondents’ geﬁeral preference for individually organized
trips. For day trips, those who indicated they liked "Everything" being organised by themselves
were in the majority (72.6%). A furtﬁer 7.8% inreferred "Most things" organised by thems_elves.
Only 19‘;6% liked their trips "Organised by éomeoﬁe else"”, but even among this category of
respondents 5.9% of the total did not like "Everything” being organised by someone else. None of

Tz‘“"""’*@e respondents had ever joined any trip (;rganised by a travel agent/tour operéwr. Tﬁe

unpopularity of institutionalized tours among our respondents is, therefore, made manifest.
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TABLE 11a: TRIP ORGANIZATION OF DAY TRIPPERS

Organiied by: No. %
Own Self 42 82.4
Friend(s) 4 7.8
Business/Social club 4 7.8
Tourist Club 1 2.0
Tour operator 0 0.0
TOTAL 51 100
TABLE 11b: DAY TRIPPERS’ PREFERENCES IN TRIP ORGANIZATION
Preference No. %
Everything organized by you 37 72.6
Everything organized by someone else 7 13.7
Most things organized by you -4 7.8
Most things organized by someone else 3 5.9
TOTAL 51 100

The mode of transport used by our respondents in domestic leisure travel also reflects their
preference for individual organization. In a Third World country like Ghana where rail and air
transportation are not-well developed and the public transportation system is poor, it may not be.

surprising that vacationers travelling would use road transport as the main mode, and those who
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have their own cars will use them. Our data show support for this. The majority (91.5%) of the
respondenté\\t«r;a#eued by road (own car, S.T.C. Bus, Friend’s/ relative’s car, Tourist Board coach),
whereas only 6.4% travelled by air. Use of own cars was the most popular (72.4%) choice.
However, this observation is not surprising since the majority (41 out of 60) of the sample selected

for the study are affluent enough to possess their own cars.

TABLE 12a: MODE OF TRANSPORTATION USED B&l'iVACATION TRAVELLERS

— . Mode ‘ No %
Own car 34 72.4
S.T.C. Bus 7 14.9
Aeroplane 3 6.4
Friend’s/Relative’s car | 1 2.1
Boat ‘ 1 2.1

" Tourist Board coach 1 2.1
Rented car : . ‘ 0 ‘ 0.0
Taxi 0 0.0

TOTAL 47 100

Reasons for the use of own cars appear to be the high prestige involved in travelling with
your own car in Ghana and lack of reliable and efficient public transportation system. None of the
respondents used a rented-car or taxi, perhaps because such means of transport are unusually
expensive in Ghana. A proportion (14.9%) of the respondents used State Transport Corpofation
buses. The reasou may be the pdor condition of many roads and frequent lorry/car accidents.

A
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Thus they found it profitable to use S.T.C. buses, considering the repairs one has to make after

long trips with a car, and also the relative safety enjoyed by travelling with such buses.

TABLE 12b: VACATION TRAVELLERS’ TRANSPORTATION ARRANGEMENTS

Arrangement No. % 2
Without Assistance 44 93.6

With Assistance ‘ 3 . 6.4 i
TOTAL ’ 47 ‘ 100

On transport arrangements, it is clear in Table (12b that most (93.6%) of the respondents
made arrangements without any assistance. Only 6.4% sought some sort of assistance, and even
here the assistance was from f;iends and relatives, and not travel agents/tour operators or Tourist
Board. However, the picture is different when it comes to international travels. According to
travel agents/tour operators interviewed in Accra, many Ghanaians make usé of their services for
air tickets and at times for hotel accommodation in their international travels. The explanation
may be that the respondents think they are sufficiently farmhar with conditions in Ghana to
dispense with t.h&ervices of travel agent/tour operator in their doﬁxestic travels. Another reason\,.:a
is that most travel agents/tour operators in Ghana are themselves not interested in organizing
domestic trips for Ghanaians because they are not p;‘oﬁt;;able, according to them. This seems to
‘support what Becker (1987: 521) noted in West Germany’s domestic tourism. In his words,
"...travel agt;.néies can profit more from selling a trip abroad than a domestic trip so the services

N
and brochures at the travel agencies favour foreign destination areas”. So far only one tour
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operator (Rainbow Tours) has shown interest in domestic tours involving Ghanaians, but the

patronage is not encouraging. Its day trips scheduled to take place during the “Child Fair '87’

(December 2 - 14) proved a fiasco because not enough people registered for them.

This general lack of interest of our respondent.s in formally organized trips is fu‘rther :
indicated by their response to the question as to whether they see "Letting others worry about
making arrangements” as "Extremely important”, "Moderately important" or "Of no importance
at all". As many as 76.7% of them indicated this was "(;f no importance at all" to them (see 27 in
Appendix 1). S&ne of them remarked that they do not think formally organised tours could cater
to their individual inbefests. They choose to be "autonomous" instead of being "dependent” on any

formal tourist institutional arrangement (McIntosh and Goeldner 1984).
d. Relaxation and Activity

Inb'tourism literature, a distinction is.sometimes drawn between tourists who prefer
"relaxation” and those who prefer "activity". We are here interested in discovering the importance
our respondents attach to different forms of recreation in their leisure travel. This can be done by
examining their choice of travel companions and their preferred activities at destination areas.
Tables 13a., 13b and 13c. show respondents’ travel companions, and Table 15 shows their

activities at destination areas.

3
A
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TABLE 13a: PARTICIPANTS IN DAY TRIPS OF RESPONDENTS

Spouge Children Parents Friend Other Rel.
No. No. No. No. No.
Always 12 10 0 5 o
Usually 6 5 0 4 ' 1
S(;metimes 17 16 1 / 13"7 6
Never 16 | 20 56 29 v 44
TOTAL 51 51 51 - 51 51

TABLE 13b: PARTICIPANTS IN VACATION TRAVEL OF MALE RESPONDENTS

No. %

Unaccompanied 14 o 35.0°
Friend(s) 6 15.0
Girlfriend 6 15.0
.Relative(s) 4 10.0.
F‘amily‘ 4 " ' 10.0
Wife only 4 10.0
Children only 2 | 5.0

TOTAL 0 - 100
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Table 13b. above shows the extent to which male respondents were accompanied by‘ others in
their leisure trips. On the whole 35.0% of the respondents who travelled said they were not
accompanied by other people in their trips. It should be remarked here that it is probable that
some of these respondents might be camouflaging on this question, since my observation at local
tourist destinations revealed that very few guests come unaccompanied. The majority (65.0%) of
the respondents, however, said they were accompanied, and.of these 15.0% travelled with friends,
15.0% with "girlfriends"”, 10.0% each with relative(s), family and wife. Only 5.0% travelled with
children. In proportion to the married male travellers who were accompanied, the percentage of
respondents who travelled with girlfriends is 25.0% (see table 13c). From the data it mdy geem
only a smzll proportion of the respondents travel avith girlfriends. However, in reality the
proportion of married affluent Ghanaian males who travel with their girlfriends may be substantial
(6). The reasons for-the disparity may be that: 1) the majority (93.2%) of the respondents
indicated they were Christians (see Table 24 in Appendix 1). Since the Christian religion forbids
extra-marital sex, married respondents who claim to be pious Christians but travelling with
girlfriends may want to hide such behaviour from the outsider; 2) ‘many Ghanaien males have the
tendency to izrxtroduce their girlfriends as "wives" to the outsider and even to friends; and 3) some

Ghanaians, both males and females, simply use "friend" to represent "girlfriend” or "boyfriend".

The male respondents’ lack of interest in ‘taking vacation trips with wives is manifest in the
proportion of married female respondents (five out of seven) who did not travel with husbands. (It
is likely that those female respondents have husbands who are prominent businessmen or higher
| professionals since Ghanaian women tend to marry from their own socio-economic status group or
from a higher one). Of the seven married female respondents only two travelled with their
husbands, the rest were accompanied either by female friends, business/professional aséociatés,
relatives or children. None travelled alone. This tends to confirm the notion that Guhanaia;ir}'“
women.do not like travél]ing for pleasure unaccompanied mainly because they fear to be labelﬁl?é

prostitutes. Also none of the female respondents indicated that they travelled with "boyfriends".
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This can be explained culturaIly‘. Although some marﬁed Ghanaian women engage in
extra- mantal sex, they try to hide it because soc1ety disapproves of it. While Ghanaian men
usually divorce their wives for committing adulbery, 1t is unusual for women to seek divorce on the
gsame grounds. Another point at issue here is that Ghanaian males (both educated and
funeducated) and gducated females view marriage and family ffom diff;erent perspectives. Many
an educated wbméﬁ desires a more cofnpam'onate marriage and family life, but men usually prefer
a type of marr;iage relationship that would give them room to manoeuvre, especially in the afea of

-

sexuality (Omari 1960, Little 1977, Dinan 1983).

What comes out distinctly in our analysis is our respondents’ tendency to travel for pleasure
without their families, wives or children.' Rather, many of them tended to travel unaccompanied or
with their girlfriends (concubines). Table 13c shows married male respondents’ reported travel

companions.
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TABLE 13¢: PARTICIPANTS IN VACATION TRAVEL OF ACCOMPANIED -MARRIED MALE “

RESPONDENTS

Participants No. ‘ L % o } L
Girlfriend 6 " 25.0 .
Friend(s) 5 i 20.8

.Relative(s) 4 : 16.7

Wife only 4 o : 16.7

Family 3 12.5

Childrenonly . 2 ‘ | v . 8.3

TOTAL 24 . . 100

: Thé reasons given by respondents for this be%aviour show the high priority they give to |
rélaxation in their leisure travel. Accordiné to those who travelled unaccompanied, they ;want to
‘have maximum relaxation in their travel and therefore going with the family, wife or children
would not help them achieve that goal. Respondents trzivelling wigh girlfriende\indicat,ed that their
basic aim of leisure travel is to have a "good time" with girlfriendé (concubines), and therefore the
wife and children are not welcome, Dinan’s study of white collar single women in Accr'a echoes
this point. According to her, "Weekends spent outside Accra with boyfriends were also quite
common --’going for;‘«"time"’,, as they termed it. This ’time’ waﬁ usually spent staying in luxury
state hotels in either the coastal towns of Cape Coast or Sekondi/Takoradi, or inland at Akoéombo
on the Volta Dam" (Dinan 1983: 361). Other respondents had different reasons for not travelling
with f;amily or children. Some of them believed it is too expensivé to travel with family or children
when the cost of accommodation, food, ete. is considered, while others indicated that their children

are grown ups and on their own. What needs further illumination, however, is respondents’
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tendency to travel with girlfriends more than anybody\else. and the general impression that would

be»forrned by the Ghanaian public about domestic tourism because of this practice.

From the inf:orrnal interviews I conducted with a number of Ghanaians in Accra and at
tourist destinations like Akosombo, Kumasi, Abonu (Lakeside), Aburi, Takoradi and S(’)gukubx\
‘some explanations came%,t. Thes"rénhle vacation travellers themselves see the phenomenon as an’
expression of their need f(:; change from boring workaday tbings. One of the interviewees posed
this quegtion, "If you want a real change for that short period you are away from home, why
should you transfer old things ir} the home (including wife) to the new environment?" In cffect

what he is implying is that he engages in vacation travel mainly because he feels bored about his
home and work place, so why should he travel with someone (here the \;vife) who seems
contribute to the boredom. Anothér‘ group of males whose view may riot be very different from the
above, emphasized their desire for "variety in life", including sex. According to them it is not n‘&e_‘/
to eat "palmnut soup"” always, there is the need to alterngte it with "light soup"”. What tﬁey mean
precisely is. that being with one woman all the time is bo.rin_g, and whenever there is opportunity
another woman should be substituted. They see vacation travel as such an opportunity, since they
uUsually used by some Ghanaians to rationalize "polycoity”. It must be remarked here that
although "polycoity" is a generally acceptable practice for men in Ghana, many young educated
married women seem to prefer "monocoity", and try as much as possible to prevent their husbands
from having sexual relations with other women (Asante-Darko and Der Geest 198, Dinan 1983).
The above reasons given by Ghanaian tourists for their preference for travelling with girlfriends
instead of wives or children, suggest that although our respondents are generally more interested
in "familiarityy' they do not entirely shun "novelty". Gené}ally the respondents want many things
in their leisure travel to be familiar, but these often do not inclﬁde familiar people such as wives

and children.
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Another group of men hold the opinion that some men take their girlfriends instead of their
wives on vacation trips in order to maintain their marriages. In their view, first, your wife

becomes "fresh” w you after you have been with another woman for some time. Second, if you

make 1t a habit to travel ~with’your wife and you are mablgﬁmﬂcontinue after some time due to
ol A

/ . . 5 . . .
financial problems she would nag, creating stress in the marriage relations. "You can easily

dispose of your girlfriend if she exhibits such a behaviour”, said an interviewee. Apart from these

-

reasons, there may be a social structural explanation for ’phis behaviour. Since "polycoity” is a
culturally acéeptable sexual norm for Ghanaian males, married men having extra-marital relations
with other women (girlfriends) is not seen as socially strang and would not be considered an
infringement on the rights of wives, at least-by non-Christian§ and non-feminists. Extra-marital

£ .
sex on the part of the men may, therefore, go on uninhibited ﬁn if they do not engage in domestic

tourism.

The women I interviewed on the issue were very aware that most Ghanaian men are fond of

"enjoying" with their girlfriends instead of their wives. most of the time. It was therefore not

v
=i

surprising to them that they also travel on vacations with their girlfriends. Some even cited
examples where some of the men send their girlfriends abroad on holidays. Dinan also noted this
practice. In her words, "A number of the women had also travelied tj_@uropg\on holidays usually
sponsored by “boyfriends” (Dinan 1983: 361). Some of the women I i:‘berviewed‘ think this
behaviour of: Ghanaian men should be culturally expl&inéd. According to one woman, "The
prestige of the Ghanaian male is to have affairs with many women. His success in socigty seems
to be indicated by the number and quality of women he can attract apart from- his wife or wives".

"Those women also follow the married men because they need money, and also because it is not

socially frowned upon", she added.

Regarding the implications of this behaviour for domestic tourism in Ghana, the interviewees
were divided. One group, mainly educated women and Christians, is of the view that married men

travelling with girlfriends would make many Ghanaians, especially women, -develop negative
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attitudes/ wwg;ds domestic tourism. According to this group, since domestic tourism may provide
many avenués for the men to engage in "illicit" sexual relations with other \Qomen away from their-
town/village of residence, many men would be absent from their homes during vacations, leavin;z
the wife and children loneséme. In this sense it would create problems for familv or marital
relations, they believe. Studies in the Caribbean give support to this view: tourism creates

L

opportunities for Caribbean men to have sexual reiatxons with whlte female visitors, producing

anger and frustration among Caribbean women (Parris 1984). In ﬁ)e we.ﬁ)f our group (educated
w;vomen and Christians) since domestic tourism may increase the incidencéof "gexual immorality”,
"good Christians" and moralists will hate it. Another group of interviewees, who were not much
concerned with the "morality” issue, thought domestic tourism, by providing hide-outs for people E
interested in ex&a-maﬁtal sex, may enhé.nce marital relations, since wives would be saved the
agony of being aware of fheir husbands’ sexual relations with other woxﬁen in the same
town/village. In their opinion women would develop a positive attitude towards domestic tourism
since it provides an avenue for unmarried women to ' ‘enjoy"” with married men whlle minimizing

the pain it may cause to wives.

What is suggested in the opinions of the above two groups is that the attitudes people develop

I
towards domestic tourism depend on their perceptions of its likely effects on their lives. Those who
anticipate reward from it would develop positive attitudes to it, and those who percei{re it as

%

causing sufferings or discomfort to them would react negatively towards it. In other words, in a
situation where there is struggle and contestatlon on norms of sexual behaviour, each side may
eva.luati\a.nd perceive domestic tourism from very different perspectives. Reaction to or attitudes
towards domestic tourism and tourists wﬂl therefore vary from one group to another. In the
C@anaian situation, Christians and moralists who perceive the phenomenon in moral terms, and
. also educated women who view extra-marital sex and polygyny as "uncivilized" and destructive

companionate marriage may develop negative attitudes towards domestic tourism. On the other

hand, those Ghanaians who have not imbibed Christian principles, and others who cherish
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“traditional” social norms on sexual relationships may not i)erceive domestic tourism negatively,

from a moral standpoint.

Turning to the activities Eﬁr ;jésﬁondents; engaged in during their leisure trips, it is observed
that visiting friends/relatives, visiting scenic bgauty spots (sightseeing), relaxation and having fun

are popular among them: We shall consider these in detail in terms of day trips and vacation

travel.

For the dayﬂtrippers it seems "sightseeing"” takes precedence over all other actvities. Asked
to giﬁve reasons for enjoying day trips (Table 14a), 31.4% said it was because they saw interest.ing‘
things. Only 9.8% of the respondents.enjoyed the trips because they "met friends". ':’YI‘hose who
cited "very relaxing" as the main reason represented only 7.8%’. Their i)roportion is the same as
those who enjoyed "great change of environment”, and those who became happy because their
wives/children were excited about t;he experiences obtained from the tﬁps. Reasons given fo; not
enjoying day trips go to confirm the importance of sightseeing. "Nothing ﬁnusual seen" (15.';%)
was second in importance only to "p})or facilities/ services” (29.4%). Since sightseeing may take
the mind and thought from situations that generate mental stress and emotional disturbances, :it '
may provide a respite from everyday worries. Day trips in this sense may be opportunites for
participants to "wind down" more at the mental and emotional levels. And since these are forms

of relaxation they show "relaxation” or "taking it easy” as a very important travel motivation for

our respondents. Tablesl4a and 14b shéwjrqa:sdnggfor enjoying and not enjoying day trips.

R
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TABLE 14a: REASONS FOR ENJOYING DAY TRIP

Reason | - No. | G
Interesting things seen | 16 31.4
Met frier;c;(s) ‘ 5 - 9.8
Met relative(s) f 4 7.8
Very relaxing 4 4 7.8
Great change of environment . 4 7.8
Wife/children excited 4 ‘ 7.8
Good facilities/services 2 3.9
Nice food/drinks/ent,ertajnmevr;; . 2 3.9
Adventure 2 3.9
Good organization ) 1 2.0
Other — 1 2.0
Cannot decide 6 11.8
TOTAL 51 100

k T ’
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TABLE 14b: REASONS FOR NOT ENJOYING DAY TRIP

ﬁeason ‘ N %
"Poor facilit:ies/services : 15 ' 29.4
" Enjoyed all trips ) 12 23.5
thh:mg unusual seen ' 8 15.7
Less time for re}axation 5 9.8
Other R . 7 13.7
Cannot decide » 4 7.9
TOTAL | E 51 100

For the respondents whé engaged in vacation travel, table 15 shows "visiting friends and
relatives" (18.4%) was l;he most popular activity. This was followed by "visiting scenic beauty
spot” (13.2%), "eating out at restaurant” (10.5%) and "relaxation" (8.9%). This distribution is
further supported by the responses to thi;;s they see as impartant in their leisure travel (see Table
27 in Appendix 1). Seventy five per cent consider "Opportunities to see or experience something
unusual /different” as "extremely important"”; 86% see "Opportunities to relax and take it easy” as

"extremely important"; and "Opportunities to meet old friends and relatives” are deemed

"Extremely important” to 56.7% of the respondents.

What may be inferred from the distribution of activities engaged in by respondents during
their leisure travel is that relaxation-oriented experiences were preferred to active forms of
recreation. This is also suggested when we consider the activities they claimed to have spent most

of their time on during vacation. "Relaxation” was chosen by 25.5% ‘of them while

relaxation-related activities like sightseeing (23.4%), visiting friends/relatives (12.8%), drinking
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and chatting (8.5%), and entertainment (2:1‘;6) featured prominently in their choices of activities
they have enjoyed most or hope to enjoy in their future travels. ‘Taken together, 71.8% of the
respondents preferred relaxation-oriented experiehces (see Table 34 in Appendix 1). On the other
hand, $nly 5.8% of the respondents preferred active for}ns of recreation such as participation in
sports, hux;ting and visits to farm/plantation. Per‘haps this is why when asked if "Opportunities to
engaged in sports or games" is important to them , the majority (61.6%) responded that it was "Of
no importance at all" (see Table 27 in Appendix 1). Table 15 shows the leisure travel activity
preferences of respondents who participated in vacation travel. ‘(Mu‘ltiple responses were allowed. ;
While all respondents indicated they engaged in at least one of the activities, none showed they

garticipated in all.)

o
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TABLE 15: LEISURE TRAVEL ACTIVITY PREFERENCES OF VACATION TRAVELLERS

-
Activity” D’I;'u"nes cited %

Vigit friends/relgtives g 35“ . 18.4

Visit night club/disco 8 2 4.2

Visit Museum/Art exhibition 1 0.5

Visit historical/archaeological site 4 2.1

Visit craft village 1 0.05

Visit zoo/game and wildlife park. 7 3.7 g

Visit Scenic beauty spots 25 132

Visit dam site/habour/factory/airport 8 41 !

Visit plantation/farm/hunting 7 3.7 .
Attend cultural/traditional event 14 7.4
Participate in/attend sport event 7 3.7

Eat out at restaurant | 20 10.5
Relaxation/chatting/drinking 32 16.9
Medit;tion 2 1.1

Funeral 4 2.1
Lovemaking 1 0.5
Photography 1 0.5

TOTAL 190 100

The importance respondents attach to relaxation also becomes evident when we consider

guest-guest interactions. To maximize their recuperation and rest they had to be alone most of the



~

time, hence the low interaction among them. Some of the reépondents, however, told me that they.
did not interact with other guests because they were total strangers to each dther gand therefore
there were no common bases for interaction. The low mberactlon is evnder::eeg uv;tl':xexi‘&;j;sponseq to
a questlon asking about the impressions they formed about fellow guests. Althqtugh 51% of the
respondent's indicated that they formed some impressions abou£ their fellov‘\i. vm@s further

discussion revealed that these were casual observations because their interaction with’them was

&

mainly non-verbal. As many as 44.7% of the respondents could not form any impfe;;‘siéhp at. all, for
according to them virtually no interaction took place. Some 4.-3? orf them did not mméétv any
Ghanaian visitors. Table 16 below depicts the picture vividly. The low level of interaction among -
tourists has also been observed at international tourist destinations (Murphy 1985). Tourists in

such situations are described as "beifig alone together"(Edgerton 1979).

5. -

TABLE 16: IMPRES%IONS VACATION TRAVELLERS FORMED ABOUT FELLOW

GHANAIAN VISITORS/TOURISTS

Impression o No. o % |
No impression formed -° 21 44.7
. Happy-looking/Friendly 20 42.5
Inward-looking , 4 ' ~ 8.5
Met only foreigners 2 4.3

TOTAL 47 _ 100
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e. Tradition and Modernity , N
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The sightseeing preferences of our‘respondents éeem' to be a reflection of their interest in
"modem’ity" more than "tradition". Our data suggest that ourvrespondents are more like'therv
Nigerian doﬁxestic tourists than the foreign travellers referred to by Nka:nvae (1985) in his study.
As evident in Table 15, our respondents prefer w}isiting night clubs, discos (4.2%), zoos (2.6%), and
restaurants (10.5%) to visiting museums, art exhibitions,‘historica.l/archaeological sites, craft
villages (3.1%) and attending cultural/traditional events (7.1%). A further support for their

interest in modernity is given by their general preference for urban destinations.

AFFLUENT GHANAIANS AND DOMESTIC TOURISM

»

In the ingﬁu‘strialized western societies tourism was a leisure activity mainly for the affluent
until after the Second World War. Likewise leisure travel in Ghana has started with some sections
of the affluent urban population. Domestic tourism is at ﬁresent miniscule in Ghana. Many of
the.se Ghanaians generally seem to prefer travelling abroad on holidays to engaging in the same
activity in Ghana. (Perhaps this is because of the prestige the society attaches torthis kind of
travel). However, a few are gradually developing the taste for leisure travel within Ghana. For
financial and temporal reasons, more people engage in day trips than elaborate forms of tourism,
and perhaps for the same reasons those interested in the latter type prefer "short" to "extendéd"
trips.

Trav\ell‘i‘ng solely for pleasure is not well-developed among the sample of business and higher
professional persons selected for the study. Many of them tend to combine busi;‘i’:ess/work with

even most of the small minority who travel purely for pleasure disguise it >of

¥
. s
socio-cultural reasons. The most popular tourist destinations for them are Kumasi, Takoradi,

pleasure, and

Akosombo and Aburi, reflecting their preference for familiarity. These are the places whére they

seem to have maximum relaxation and experience "modernity". Because their inter. ie very

&
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much in relaxation-related recreation,,\they speﬁt most of their time at main dest.inat.iéns and op.t‘
for accommodation with high standard facilities and security. Thus luxurioﬁs private hotels and
well-maintained state hotels are their usual preferences, though very expen'sive. Some, howwer,r _
stay mtﬁelr”own homes (when they visit their towns of origin) or homes of friends; and relatives

e

(when they visit other destinations). Not discounting the "convenience" and socio-cultural reasons

L

given by respondents for choosing such accommodation (private homes), it must be noted that this
type of accommodation tends to minimize the strangeness o; destination areas and maximize the
comfort enjoyed. Trips of respondents are usually organized by themselves, and are made with
their own cars, a reflection of their preference for "autonomy"”. Some interesting features of the
respondents’ travel pattern are married male respondents’ tendency to travel with "girlfriegfis"
(concubines) instead of wives and children, and female respondents’ :"fear" of travelling
- unaccompanied. In these and other areas the importance of socio-cultural conditions in shaping the
travel style of respondent.s, is clearly revealed. Generally, their preferences and expectations lie
closer to the "familiarity”, "autonomy", "refé%ation", and "modernity" ends of our four
continuums. Authenticity-seeking seems unimportant to our respondents. Rather their touristic
interests appear to focus m:;.inly on recreation and "escape", and the tour is regarded as a form of

leisufe activity through which they recuperate from the strains and tensions of their everyday

lives, dr temporarily escape from the boredom and routine of everyday existence.

Socio-demographic factors have been identified in tourism literature (Mclntosh and Goeldner
1984, Mill and Morison 1984, Pearce 1985) to exert influence on the travel patterns and behaviour
of international tourlsts and also domestic xtourists in the indusf;rialized countries. We therefore,
attempted to find out the extent to which socio-demographic factors such‘ as sex, educational ievel,
marital status, number of children, and income levels of our respondents help to predict ‘their
domestic leisure travel participation. In addition we considered the possible associations between
factors like overseas travel experience, social club membership, and ethnicity on one hand, and

respondents’ leisure travel participation on the other. Chi-square tests for possible association
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"‘Béé;ween the socio-demographic characteristics Qf our respondents and theix\\\leisuj'e travel
participation yielded no significant results; the frequencies are too small and tables tend to have
many zero-cells. The-data, howevef, is included in Appendix. 1 (see Tables 17 to 26). Further

research based on a larger, random sample will throw more light on the issue.

.
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CHAPTER IV

DOMESTIC TOURISM: A QUALITATIVE APPROACH

INTRODUCTION

£
In the preceding chapter, we dealt with a situation where we discussed what our respondents
1R . @ - .

)

say, in response to a formal survey, are their experiences and preferences with regard to domestic

leisure travel in Ghana. Although this approach is useful, it gives only a partial view of the

picture. Therefore, in order to gain a ‘fuller and more comprghensive view of the touristic
behaviour of relatively affluent Ghanaians and the re;ctions it generates at the destinations they
~ visit, we present in this}fchapter some.observations on actual touristic situations at the destination
areas. Here, we seek to examin.e the structure and dynamics of relationships and interactions that
develop in these areas. The specific foéi of our anaﬁ’bs;is are: host - guestv encounters; the role of
intermediaries in such encounters; and intra-host and intra-guest interactions. However, we shall
explore the possibility bf such re%at.ionships bolstering the interacting parties’ knowledge and
understanding of Ghanaian society, ?s well as elevating the image of tourism in destination areds.
In examining. these networks of rélétionships and interactions in domestic tourism situations, our
interest will be in discovering the degree to which they are similar to or different from what occur

&,
¥,
in the international tourism context.

Encounters. between Ghanaians and temporary guests or 3‘strangers" (both natives and
foreignersz,/ats’ suggested in our earlier discussion of pre-modern travel in the country, are not
something new. In pre-independence Ghana, the inhabitants traveiicd to communities outside
their own where they assumed the status of "strangers". However, such sojourners were the
"serious" , non-frivolous type. These travel antecedéms in Ghane; are cruc‘ial in our analysis since
they set the socio-cultural background against which touristic interactions in the destination areas

are developed. Unlike the travellers of the past, the modern guests we are dealing with are not
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only "strangers" but are also at leisure and therefore may be "liminoid” in Turnerian terms.

Interactions developing in such a context, and also the nature of hospitality, are likely to be
different from those occurring in the pre-touristic situation.

EY
-

The encounters in the touristic situation involve two broad categ 'és of{people with
somewhat conflicting interests. While the guests are resting, the hosts must work in order for -
them to enjoy their relaxation. In) the words of Nash (1977), "If the tourist is to pursue peculiarly
tourist goals, others must perform utilitarian functions. ...others must serve while the tourist
plays, r(;sts, cures, or mentally enriches himself" (Nash 1977: 41). In a conflicting situation of this
nature there is the tendency on the part of the hosts to develop .:gnimosity towards the guests. If
they (the hosts) do not exhibit hostility it }nay be an ihdication that their perceived or realized
benefits counterbalance the inconveniences they experien;:e (Nash 1977, Farrel '1979, Murphy
1985). Here the guest (tourist) demands certain services or facilities as a matter of right since he
pays for them. Hosts’ hospitality is thereforeé seen by guests as obligatory or contractual. The

hosts, on the other hand, perceive the situdtion mainly in commercial terms.

Hospitality, in this perspective, is formalized and gg{mmercialized. This is what makes the
situation quite different from what is found in tradi;;ional- host-guest relationships. In the
traditional milieu the guest or visitor does not demand hosfpitality as a right, for he is aware that
the host is not under any formal qbligation to do so. The host, for his- part, shows hospitality 1;61;
for any immediate material reward. It is part and parcel of his normal life. In this way the
prevalent relationships are largely spontaneous and informal, unlike that in the touristic situation
which tend to occur on a more general, impersonal level. The Ghanaian touristic situation is a
blend of traditional and modern milieus, for the hosts appear to combine traditional attitudes of
hospitality with commercial self-interest. On the other hand, the guests treat the situation in

mainly commercial terms, especially in their encounters with hotel and rest,aura;);t workers.
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The information presented in this chapter was obtainea through direct and participant
observations at some popular tourist destinations in southern Ghana. 1 spent three weeks at each
of two hotels which are popular with Ghanaian tourists: the Volta hotel at Akosombo and the City
hotel at Kumasi. In addition to this, nine other tourist centres. namely, Aburi Botanical Gardens,
Abonu (lakeside), Kumasi cultural centre, Labadi and Botianor pleasure beaches in Accra{. Sir
Charles Tourist Centre at Winneba, Cape Coast castle, Elmina castle, Hotel Cisneros (Sogakope)

and Atlantic hotel, Takoradi were yisited for short periods (1 to 4 days). For the first week | spent

#

in the two hotels, I assumed the role of a tourist; during the lést two weeks I acted as a hotel
employee. 1 visited the other destinations initially as a tourist and later 1 was introduced as n
reseﬂarcher.; The objective was to observe touristic interaction in a natural setting and also o probe )
for more information from selected informants. The interaction between hosts, guests and myself
changed dramatically with my changes in identity. As a tourist at the hotels, the hosts first dealt
with me superficially and formally; later, interaction became more intimate and spontaneous as |
worked with them. There was virtually no interaction between fellow guests and my.self while 1
posed as a guest; when I worked at the reception desk, the bars, restaurants and rooms, my
interaction with gﬁests increased. Some of them offered me tips, conversed with rﬁe and freely
commented on the hotel services and facilities in my presence. Similar interactional chx;ngcs

occurred when I altered my identity at the other tourist centres.

My status as an insider researcher was a great asset in many ways. On the whole, many
informants felt comfortable in releasing important information to me, especially those informants
who had graduated from the same university as I sid or were members of my ethnic group. For
example, in one of the hotels the manager was a graduate from the University of Ghana where |
received my bachelor’s degree. In another hotel the assistant manager, the housekeeper and the
only female receptionist were all members of my ethnic group. Through such people 1 gained
access to other experienced individuals in the tourism industry and acqu;red vital information

which an outsider might not have obtained. Knowledge of the Akan language, which is the most
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prevalent in all the tourist destinations I visited, was another asset. This language, which is my
mother tongue, made my informants and I fed! very much at home during our informal discussions
and interviews. [ could also easily gather information from overheard conversations of both hosts

and guests. Tourism officials were very willing to supply me with all the information 1 asked‘for

hecause they had the conviction that, as a native Ghanaian, I would use it responsibly.

There were some disadvantages as an insic}e;, however. There were some questions I asked
informants which brought a response like, "Butas a Ghané.ian you should know this?". Also a few
of the workers in the ixotels, restaurant operaﬁ)rs and local residents at the tourist destinations
suspected 1 was spyir{)g on their ;c'iiviﬁes. Tﬁis resulted in their hesitation in responding to
questions asked therr;.yA big problem 1 faced initially at the hotels was how to gain access to the
hote}s’ business guests. (I later discovered the business guests were not sure whether I was really
a researcher or a spy for the %ovemment). This problem, however, was minimized as a result of
the‘intervention of some of jhe hotel staff. 1 asked them to introduce me to the guests I had
selected to interview if tﬂ;; were acquainted with them. This strategy ;vorked well. Another ever
present problém was how to combine involve{nent and detachment, that is, the t,endenc_y to .become
a non-observing participant and gloss over information which might attract the attention of an

outsider researcher. 1 tried to reduce this danger to a minimum by constantly referring back to my

research proposal.

On the wh,oler, the information I obtained in the touristic situations within that limited period
of time (about ten weeks) might have taken an outsider several months to accummulate. 1 was
able to achieve this mainly because: 1 was perceived as no'n-threatening by many informants, faced
no communication problem and, above all, had a wide understanding of the socio-cultural

-

intricacies of Ghanaian society.
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SOCIAL CATEGORIZATION AND BEHAVIOURAL IMPLICATIONS

The reactions of people w social;gituat:ions are, in a large measure, defined by how they
categorize and perceive such situations. ‘Research on the relationships between residents- and
international tourists at tourist destinations has shown how perceptions'of both parties, based on
their categorization of the touristic situation, shape the type and level of interaction that de\;elop
between them (Doxey 1976, Pearce 1978, Murphy 1985). In most cases the hosts perceive the

. International tourists as affluent, with excess money they can spend lavishly. With such a
perception the hosts try to be nice to encourage the guests to spend more -- buying more food,
drinks, souvenirs{ etc., and to give them tips. In some contexts, however, tourism and tourists are
perceived by locals as impoverishing them both economically and socio-culturally. Generally, the
former perception may produce cordial relationships because the hosts would tolerate the tourist.
The latter, however, may generate conflict or hostility. Many international tourists tend o
categorize their Third World hosts as poor and inferior.. The tourists therefore demand servility
instead of service from the hosts. What follows concerns the perceptions Ghanaian hosts and

domestic tourists have of each other, and how these may influence their interactions.

Sojourners in Ghanaian society are classified generally as "strangers”, a social category
which embraces non-natives staying temporar(ily or permanently in the visited community. They
may be Ghanaians or foreigners. The vernacuiar equivalent is "ahoho" in Akan, "gbefameshie” in
Ga and "amemanye" in Ewe. "Strangers" are sub-divided int "travellers" and "visitors".

-«Generally, in Ghana, people moving from their places of residence w an outside destination for
economic, social and fiblitiéal reasons are designated "travellers”. The vernacular version of the
concept is "akwantufo" in Akan; "gbefalo" in Garand "mozola"” in Ewe. The "travellers” never
intend to stay at their first destinations permanently. Rather they are ever ready to move to other
destinations if the chosen ones do not meet their expectations. Also, they pay occasional visits w

their original places of residence and, whenever they think they have accumulated enough money
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or material possessions, they return to their original homes pgrmanently. The "travellers” are
rarelj; integrated completely into the host community, though they may participate in cqmmunity
activities. Regardless of their financial status and the contributions they make to the community’s
development, they enjoy a social status lower than that of the natives. Many travellers, realizing
this, hesitate to immerse themselves totally in the community. "Visiwfs", on the other hand, are a
type of "strangers" who are mostly invitees of the host community or its member. The destination
community or a mémber thereof knows of such visits beforehand, and, therefore, consciously and
systematically prepare for the "visit". The hosis put their homes in order specially for the
"visitors”. As a result such strangers are made to assume a "kingly or queenly"” Status for the
period of visit; they are given the best of facilities and services. As discussed in Chapter Two,
"vigitors" are usually not considered as fomﬁng part of the destination community, though t.hgy '
are not excluded from the "moral commu:ﬁty": they ;av.re to give due respect to the host
community’s norms and rules. Unlike "travellers"”, "visitors™ do not experience reduced social
status since their backgrounds are well known to their hosts. They essentially do not engage in

any economic venture for income during the period of stay. The vernacular equivalent is "asraafo"

in Akan, "mokpong" in Ga and "amedzro” in Ewe.

"Tourists" seem to be a new category of "strang;rs" in the Ghanaian society, for they are
perceived neither as "travellers" nor "visitors". My informal interviews with a cross section-of
people at Akosombo, Kurﬁasi, Abonu (Lakeside), Ségakope, Winneba, Aburi and Takoradi show
that tourists are seen as persons (usually Whites) who travel from their home country to another
primarily for sightseeing. Blacks, and for tha' matter Ghanaians, visiting these destinations for
similar purposes are perceived as "traveders" or "visitors" by the local residents, and are
responded to as such, that is, as "strangers” in the traditional context. Local residents offer ready
helﬁ to those who ask without expecting or demanding any immediate material reward. The hotel
and restaurant workers, on the other hand, categorize the Ghanaian guests as "visitors”. They

give them "kingly or queenly” treatment, but unlike in the traditional milieu, they respond to these
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guests in commercial terms; the guests pay for the facilities and services they enjoy.

The conception of a tourist as a foreign visitor to Ghana is not 1imibéd to the local residents
and workers in the hospitality industry. When I asked some of the guests in ﬂ)é hotels 1 visit;d
‘whether they see themselves as tourists or not, they generally responded in the negative; they
think— they are not tourists because in their view a tourist is a person who travels from his country
to another for holidays. In this sen's'er_they refer only to the foreign visitors to Ghapa, especially
Whites, as tourists. Ghanaians seen travelling for sightseeing, usually in groups, are perceived as
"excursionists" rather than as tourists, regardless of the length of their stay at their destinations.
Excursionism is basically ‘associated with student groups, religious and tribal associations, workers
clubs, etc., and not individuals travelling for the same purpose. These individual travellers are
rather categorised "travellers” or "visitors”. Group excursions are not frowned upor;, for they are
rnot viewed as leisure travel, but rather as educatiohal travel.. Since excursions are usually

associated with lower socio-economic categories of Ghanaians, they do not attract the "luxury” and

"waste" labels which are associated with tourism.

Perhaps the distinct association of tourism with White foreigners is directly related to the
newness and the small scale nature of the phenomenon in Ghanaian society. Many pgople
interviewed at the tourist destinations had never even heard of the concept of "tourist"” before. So
far, no equivalent word for "tourist” has beex; identified in any of the Ghanaign languages. When
Ghanaians are réferring to a "tourist" or an "excursionist” the same English concepts are
employed. There is no attempt to translate or transliterate them into the vernacular. The view
expressed by the paramount chief of the Akwamu traditional area during an interview with him
summarises the situation. According to him, " 'Tourist’ is a foreign concept which does not have
any exact equivalent in the Ghanaian languages. The local concepts which roughly approximate it
are 'stranger’, 'traveller’ and ’visitor’ ". These concepts, however, give the impression of a person
engaged in movement from hissplace of residence to an outside destination for purposes other than

pleasure. People who are familiar with the "tourist” as a concept may therefore be those who have
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encountered it in their readings, learnt about it at school, have themselves travelled overseas, or

have had direct contact with foreign visitors who introduce themselves as tourists.

Some of the local teachers, students and educated workérs I had inqu:ma] interviews with
seemed to know and understand the concept of "tourist”. They see a tourist as anybody (foreigner

N

or Ghanaian) travelling to see places. However, it seerﬁs many of them perceive tounsts?ém
negativistic terms. Tourists- are characterised as very rich people who "waste" mor;gy on
travelling "juét to see places or for pleasure". Sdme are of the view that suﬁh money could be
better utilized on "useful things". They also deplorerthe habit of visiting hotels just for relaxation
or enjoyment. This perception aibout the "tourist" seems to be closer to_the "popular”.view of
tourists and the conception that associates tourists with liminoidity, that is "non-seriousness” and
"frivolousness” (Wagner 1977, Lett 1983, Passariello 1983). People w’ith such negative images
about tourists may be expected to exhibit some resentment in their interaction with tourists.
However, traditional Ghanaian norms of hospitality, coupled with the practice of hosts dealing vfntﬁ%

>

guests on the basis of their individual behaviour, may mitigate overt hostility. T a

v

Many Ghanaians consider tourism as a symbol of "luxury" and "wast,efulness';. Discussions
and interviews with a cross-section of Ghanaians during my fieldwork revealed that tourism is
perceived mainly as a recreational activity of people who are rich and could therefore afford the
expense and time involved. Many were of the view that since leisure travel does not bring any
direct material reward to the individual, it is a "waste of money and time", and those who engage
in it could not be "serious". They contend that considering. the widespread poverty in Ghana, it
would be sheer callousness to spend money on leisure travel. Such money could be better utilized
in helping extended family members and friends who are in genuine need of financial help. It must
be noted here that many Ghanaians hold the view that rich members of society have the moral
obligation to give financial assistance to family members and fx_'iends who are not so privileged.
The rich therefore seem to lose their respect and esteem, espécially from their extended families, if

they fail to satisfy this social expectation.
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Some of my interviewees, however, took the view th‘at there is nothing wrong in spending
money on leisure travel. According to them we should not lose sight of the important non-material
benefits of tourism, like good heah;}; and the widening of horizons, vo;'hich can possibly contribute to
the- general enhancement of the material aspect of one’s life. People in this category, mainly
higher professionals, workers in the hospitality industry, and a few local residents of destination

areas, expressed a desire to travel for pleasure, if only they had the means to do so.

In effect, it is likely that those hosts who label tourism as wastefulness may not respect. the
domestic leisure travellers if they come to identify them as "tourists"; and may develop resentful
attitudes or indifference towards them. The affluence associated with tourists, on the other hand,
may lead to price discrimination agai;rlst them, but contrastingly those with positive views on

‘tourism may have harmonious interaction with individual tourists.

Maﬁy of the residents at the destination areas interviewed seemed to have formed negative
images about hotels in Ghana. A Hotel is viewed as a symbol of "luxury" and "moral laxity", thus
people whp pa&onize hotels for pleasure are perceived as wasteful people lacking in moral
principles. The affluence associated with hotel guests seems to influence taxi drivers, car renting
service operators, and people providing hospitality services. Guests are most likely to be
overcharged for items and services. For example, taxi drivers in Accra and Kumasi often
overcharge those who board their cabs to hotels. I experienced this myself. Any time | took a taxi
to a hotel I was made to pay more than t@e normal fare. During my stay at Kumasi City Hotel,
whenever I took a taxi from the City Council offices to the hotel I was charged 100 cedis, but when
I took a taxi from the same point but got off.at the hotel junction, about two hundred metres away
from the hotel, I paid 20 cedis. Shops in the hotel and food sellers around the hotel also charge

higher prices.

The majority of interviewees, especially those who never stay in hotels, associate hotel

guests with illicit sex and/or dubious business. If the guests are married men they are suspected of
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having sexual relations with girlfriends or married women. If they a.fe women they are labelled as
prostitutes. Others are considered to be engaged in dubious business such as selling smuggled
commodi.ties, drug pushing, etc. I encountered these negative perceptions in my stay at. Akosombo
"Volta hotel, Kumasi City hotel and in my short visit to Sir\ Charles Tourist centre at Winneba. At

. / v
Akosombo, I sent for a young woman staying at a neartiy village to come and collect a parcel a

——————friend had sent through me. This woman came for t}mparcel with her brother. Through

;:onversation with her I came to realize that she entertaineéﬁotqg fear that her husband would
accuse her of illiéit sex if she had visited the hotel unaccompaniéd. ‘A‘t"Kﬁmasi, my female friends
and relatives hesitated to visit me at my hotel. They later explained to me that they did i’i)t feel
comfortable coming to the hotel because of its association with immorality, especially prostitution.
My visit to Winneba revealed that the women dislike being associated with hotels because hotels
are stigmatized as citadels of immorality. They would therefore not befriend men’ lodging at

hotels.

These are not isolated cases. Girls working in boutiques and shops at City Hotel intix;lated
that many people in Kumasi doubt their sexual integrity because they work in the hotel premises.
Chambermaids told me that their husbands or boyfriends are not happy about their working in a
hotel, because friends of the latter usually tease them that other men would be having sex with
their wives or girlfriends. The doubts have some substance since there are instances of sexual
intimacies between guests and women working in the hotel. Interviews with some of the local
rESident:sv of Abonu (Lakeside), a village about 27 kilometres from Kumasi, showed that they also
ha\‘zév%‘egaﬁve perceptions about hotels. They see the hotel in the village as a "place where bad

things go on". According to the Manager of Hotel Cisneros at Sogakope, several inhabitants of the

G

hY

town conceive of the hotel ds_"a place of immorality”. As a result they do not normally visit there,

and when they see visitors ';'éoing to the hotel they think such people are the "spoilt" ones. They

therefore do not want to have any close contact with them.
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Tourists’ perceptions of hosts is a poorly researched area in. the sociology _of' - tourism.
Howeverk, the small number of studies available indicate that many tourists form clear images
about their hosts (Pearce 1982). Ghanaian domestic tourists seem to have some perception about
hosts in the destination areas which may affect their attitude and reaction towards them.
Alihough the Ghanaian domestic tourists’ perceptions may be céleured by ethr'mic stereotypes,

generally they categorize the local residents of destination areas as friendly and hospitable. On the

other hand they perceive the hotel and restaurant workers as poor, lazy and morally lax (especially
the female workers). Perhaps these deeply rooted perceptions may partly account for the
generally harmonious relations in the local resident-guest contact situations and the animosity in

the hotel worker-guest relationships.

THE QUALITY OF TOURISTIC ENCOUNTERS: HOSTS, GUESTS AND INTERMEDIARIES

In the analysis of host-guest relationshi.ps the tendency in tourism literature is to lump all
categories of hosts together. Our analysis of such relaiionshigs is a departure from this tradition,
for we are of the view that various types of hosts i;eact differently to guests(tourists). In this case,
in our attempt to examine Ghanaian host - domestic tourist interaction we shall be moving from
"front-line" hosts (hotel/restaurant workers) to "back-line" hosts (residents of destination
communities). Most of the intermediaries such as "tourist guides" and "professional friends" (7) in
these encouhters would be treated as variants of hosts, though special kinds, because of their
mediatorial role. They are hosts because they are residents of" the local destination areas:
immediate hosts to people who visit their premises (castles, museums, cultural centres, dams,
hotels, etc.). Moreover, they are not "ir{ﬁex\éroup specialists” or "culture brokel"s" in Nash’s terms,
for they do not directly mediate bééﬁvgen tourists and the local residents. However, some of the

intermediaries, such as "professional friends” at hotels, do mediate much between guests and local
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residents,

Forms of tourism involving overnight stay(s) at destination areas mostly find tourists
seeking accommodation at hotels or resthouses. For example, a fair proportion of the business and
higher professional persons interviewed who travelled purely for pleasure or combined business/ _

work with pleasure lodged at hotels (including resthouses). Even day trippers and those who stéy

at briivate homes sometimes visit hotels for drinks and/or entertainment. Here the interaction

occurs fnainly in the first of DeKadt’s (1979) three tourist - host encounter contexts ---the guests
buy some good or service from hosts and through that interaction develops. In such a situation the-
physical contact is transformed into social contact between the guests and the hotel workers,
especially receptionists, bar tenders and waiters/ waitresses. Consequently, a web of interaction
may develop. In examining the extent and nature of this interaction we shall attempt a
microcosmic analysis of the social interactions between the parties within the general analytical
frameworks (outlined in chapter oﬁe) dealing with conditions which shape host-guest interact:ions.

In addition we shali copsider Nash’s (1977) observation on the role of intermediaries in such

interactional processes.

The transitory nature of the relationship between hosts and guests has different implications
for the interacting parties. Many of the guests interviewed perceived the relationship as a "s{cial
experience” to them, since it is occasional and quite different from their normal, everyday lives
--pampering by hotel workers. On the contrary, most of the workers interviewed said that ther&is
nothing special about such a relationship, since they interact with guests all the time?zf;‘;i‘“
example, at City Hotel, Kumasi, I perceived my relations with the workers as unique (since I was
not used to hotel life). However, they saw it as commonplace. I could deduce this from the
conversations I had with some of them. They talked of the interactions they had rrhad with
individual guests in the past. Now, however, they do not view relations with particula\r guests as
anything unique: "You are just like one of those guests we meet in our routine assignments”,

remarked the housekeeper. This seems to support the UNESCO study’s suggestion that hotel
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workers see their contact with any guest "as one of many superficial relationships experienced
during the tourist season” (1976: 83). Most of the workers are cautious about investing mne* time
in their relationships with guests, for they think itA;vwouvld not be all that rewérding because of the :
relationship’s temporariness. However, a few of them are se;'ious in such re.lat.ionships, and at(
times obtain big tips or gifts from those guests (mainlgf Whit:es) with whom they have closer‘

_ relationships.

»

Temporal constraints in Ghanaian host-guest relationshibs are critical. The formal
interviews with the business and higher professi;)nal persoﬁs; who form the majority of hotel
guests in Ghana, revealed that most of them do not spend more than two nights at the hotels. This
observation was supported by my examination of the “check-in cards" of the various hotels |
'visited, which showed that about 95% of the guests stayed only one or two night;s. vThis situation,
appears to prevent iniense interaction between- hosts and guests. The interacting parties in-a
sense meet as total strangers. Neithér party is sure about the identity of the other or of his
identity in the eyes of the other. Their first task then is to transform this "unawareness" context
to facilitate interaction between them. Because of the brief length of the guests’ stay, this
transformation hardly takes place. Most of the guests, therefore, leave the hotel premises without
.any intense interaction with the w;)rkers. My personal experience in three popular state hotels in
Ghana supports this observation. Usually the f';rst three days I spent in those hotels saw littie or

A}

virtually no interaction between myself and the hosts. It was only later, when I was introduced to
them by the managers, that interaction began on any significant scale. The relaxational motive of
most of the guests further reduces opportunities for interaction since they may prefer to be alone

most of the time.

Due to temporal constraints, intimate relationships rarely develop between the hotel workers
and their guests. Both parties, therefore, do not have enough opportunities to see more of each
other’s private life. The same constraints seem to partly prevent workers from being spontaneous

=

and natural in their relationships with guests. However, unlike the postulation of UNESCO’s
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(1976) study, time constraints do not cause many of the guests to be generous or over-rewarding to -

hosts. My observations at some of Ghanaian hotels and interviews with some of the workers there

suggest that Ghanaian guests who do not stay for long or repeat their visits rarely give tips. If

they give at all it is usually; their small balance left over after paying for services.

-

If the time constraint is removed or minimized, more intense and intimate interaction may

develép between the wbrkers and the gueéts. This came to light in my observations and interviews
at the hotels where .some of the workeré develop intimate relations with guests who stay for long or
repeat their visits, despite management’s disapproval. Some workers and guests enter into
sufficiently personal relationships that they discuss their private lives, eat together, etc. In some
instances hosts supply scarce items like drinks and cigarettes to 7g11ests, pay them visits m their

. K sy
rooms, etc. Guests have been known to give valuable items andgimoney as gifts to host friends.

Some of the hosts and their guest friends have been know’%l to gngage in‘ sex. I was toldrof
instances at the City Hotel and Atlantic Hotel in which some male guests married chambermaids

or had children by them. My own experience in two Ghanaian hotels supports the suggestion that

prolonged stays at hotels help forge intimate relationships between hosts and guests. In one of the

hotels, a female worker became so close to me that on two occasions she prepared "fufu” (pounded

plantain and cassava served with soup) for me. Moreover, she used to visit me in my hotel room

any time she came to work in the morning. In the other hotel a female senior staff member once

invited me to her house for supper. Also a male worker developed a close relation,ship with me:
suppling scarce items like “tatamalt” drink, storing my perishable food items, sending meals to my

room, eating with me sometimes, recording local songs for me, etc.

The conclusion we may draw from the above is that the interaction between hotel workers
and Ghanaian guests who do not stay for long, or are first visiters, is generally formal and
impersonal. Workers do, however, develop rapport with those guests who stay longer or visit more

than once. This can lead to closer relationships.

LCN
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These fgrm?l, impersonal, unspontaneous relationships are brought Mt primarily by the
ritualised formality of hosts. Hotel workers receive specific rinst,ruct.ion.s to l;ghave in a patterned
manner towards all guests, suppressiné emotions or personal feelings. Ideally, all guests,
irrespective of their race, colour, creed, ethnic background, socio-economic status, vetc., should
receive equal service. "Un/iygrsalisrﬁ" rather than "Particularism" is the watchword. Also
provocation. In general, they are to remain congenial but not familiar w;th guests. Aécording to
some chambermaids, because of these ﬂofﬁcialk requirements they are always conscious of how to
render good services to guests without developing closer relationships. This is reinforced by

management’s occasional reiteration of the need for workers to maintain business-related

reiationships with guests. Their interactions with guests are, therefore, hardly spontaneous.

The suppression of feelings on the part of the workers was apparen}; in my observations of
their interactions with guests. In their daily rounds théy encounter guests who address them as
social inferiors ("ordinary workers"), déscribe their services as "be;low standard", ma:ke negative _
comunents on their appearance, especially shoes, etc. Mostly they remaiﬁ peaceful and cheerful to
‘guests despité these provocations. They narrate such experiences to their fellow workers when
guests are not around, and cons.ole themselves with the‘ir usual statement, "For the sake of daily
bread...". This is interpreted to mean, if they are to retain their jobé they have to suppress their
irritation and engage in activities acceptable to their guests. Thus they are encoura’géd to-remain
or pretend to be congenial. This behaviour of the hotel workers seems .to fit Goﬁ'r;lan’s description
of stage actors as people "who night after night seek to create ac;epjble illusion" (Goffman 1959:
10'7). Hosts treat guests respectfully "frontstage”, but when "backstage" they ridicule, caricuture,
criticize and gossip about guests (Mars and Nicod 1984). This is a clear example of "staged
authenticity” (MacCannell 1976), a situation where "the tourist establishment stages the scene for

tourist, but the tourist is not aware of the staging and therefore accepts it as real" (Cohen 1972:

27). The workers are aware that their polite, considerate, and respectful behaviour is being
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staged, but it appears tba’i; guests rarely see through their facade.
e o

e -

It is common in the literature on international tourism for people on holidays to be portrayed
as acting withogt,igllibitions. They want to "bask loose” in all things (Turner and Ash 1975,
0O’Grady 1982, Lett i983). This point is directly related to Turner’s concept of liminoidity.
According to him, pilgrims travelling outside their places of residence enter into a situation where
they "are "out of time and place”, and exhibit "liminal" behaviour. In other words, their normal
role and status obligations are suspendéﬂ, and they therefore seem to have a license for permissive
and "ludic" behaviour. Unlike pilgrims, however, tourists exhibit "liminoidity" instead o}'
“liminality”. Liminality connotes involuntariness and sacredness. Liminoidity, on the other hand,
implies non-obligation and secularity, making it more appropriate in describing touristic behaviour.
The Ghanaian domestic tpurists observed at the wufist destinationé appeared to act naturally and
spontaneously to the hosts, and also sometimes exhibited anti-structural behaviour in their
relations with hosts. For example, guests I interviewed at the hotels expressed the view that since
they have to pay for facilities and services enjoyed at the hotels they do not see the point in
suppressing their feeli-ngs. They cannot pretend to be nice to the staff if facilities and services are .
low standard. My observations on how they freely expressed their irritation about poor facilities
and services at the state hotels, at times in violation of etiquette, point to liminoidity (8). ﬁut here,
unlike Turner’s postulation, the liminoidity seems to be due more to commercialization of relations

than the guests being just away from their usual places of residence.

~

Unlike in the hotel/restaurant workers-guests relationships, local residents-guests interaction
is more limited in Ghanaian domestic tourism situations. In international bourisi’n, tourist
reception facilities and serjvices are often isolated 'from the society of the destination areas. The
result is that tourists and local résidents rarely find themselves side by side to generate any
int»ensg interaction. In Ghana, the limited tourist facilities that exist have been enclaved and :
isolated from the residential areas of those communities in which they are located. However, it .

needs to be pointed out here that the local residents do not seem to feel their access to space has
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been restricted by the establishment of touristic centres near their places of residence. Volta Hotel
(Akosombo), City Hotel (Kumasi), Atlantic Hotel (Takoradi) and Aburi Botanical Gardens are all
separated from the main communities. Some recent private hotels and tourist resorts appear to

follow a similar péttern. Hotel Cisneros (Sogakope), Oyster Bay Motel (Elmina). Yeenuah Hotel

(Winneba), Sir Charles Tourist Centre (Winneba) and Georgia Hotel (Kumasi) are all isolatéd from -

the main communities. The result' of the existence of such "tourist enclaves” is that most of the
visitors are not encouraged to visit local communities and interact with the residents, thereby

severely restricting social interaction.

&
My participant observation at Akosombo, Aburi, Iﬁﬁ‘ﬁgsi; Winneba and Takoradi provided

examples of how the separation affects social int:eracti%ns between hosts and guests. Most of the
visitors to Akosombo that I interviewed indicated that they never stopped over in fhe township.
My-own observations confirmed this practice of guests. They just drove past it. The situation was
similar at the other destinations. The relaxation orientation of most of the guests also contributes
to this lack of intense resident - visitor interaction. Those who visit mainly for .business, work,
funerals, etc., are compelled to commute between the hotels and the main communiﬁes, thus

encouraging interaction.

Another explanation of the low level of interaction between residents and visitors is that the
latter are not usually interested in "life-gseeing" or the activities of residents. Asked why they fail
to visit the communities, many of thé guests stressed that they travel for relaxation and to see
attractive scenery 0; things which are unusual instead of people in the destination areas. Since the
guests are Ghanaians the cultures and social life in ‘th'e destination areas seem not "unusual”
enough to attract them. Asked if they are interested in interacting with local people, most guests
intimated tha;t they do not hdve much to ask about or much to see. Guests believe t}mey arr
already familiar with Ghanaian society. It is one of the cardinal aims of the Ghana tourist

industry to develop and promote domestic tourism so as to help Ghanaians to know their country

better, and thus increase their national awareness and sense of belonging. According to Jafari
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(1986) increased domestic tourism can bridge internal ethnic, religious, communicative, etc.,
differences, thus contributing to more integrated national networks. These could be realised only
when there are intense interactions in the touristic setting. The low level of interaction in the local
tourist destinations may, therefore, limit the opportunities for Ghanaian domeétic tourists to know

their country better, and generate greater understanding between them and their hosts.

Turning to how guests irritate hotel/restaurant workers, it can be noted that there are many
instances where the Ghanaian guests, through sarcastic remarks on facilities and services, and at
times through direct confrontation, provoke hotel and restaurant workers. Remarks made by

guests which are consid;ered uncourteous and sarcastic by the workers are exemplified by the
“following: "S(; a hotel like this has no soda, what are you then doing here?" "You people here are
not serious, go w Kenya and see how well the waiters gserve". "Your food does not merit the
d;escription in the menu, it is far below standard”. "Where did your chef learn his profession? He
isn’t better than a small girl learning how to cook". "Your bedsheets are like they are a century
old”. "Do you ever wash your blankets?" Despite such remarks workers are not expected to
react, but remain calm if they wish to retain their jobs. In one incident I observed a‘t‘:ﬁbtel, three
women came in and ordered drinks and sandwiches. After they emptied some of the bottles the
| waiter on duty failed to pick them promptly. One of them remarked, "Eveﬁ in the small country,
Gambia, you won’t find this. The waitresses would smilingly come and pic.k bottles immediately
they are empty”. "Look at what they call sandwiches, just bread with a thin piece of cheese inside.
This will only cause constipation"”, another woman said. She added, "And their hotel rooms are
full of cockroaches". However, throughout the incident the waiter feigned a smile. The host in this

example did not react negatively as would be expected in ordinary interactional situation because

of his commercial interest.

However, workers do not always remain calm. Occasionally some lose their tempers,
leading to open confrontations. For example, in Kumasi City Hotel, I was at the counter of the

reception when a guest came there angrily saying: "You people are very corrupt. You told me all
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“air-conditioned rooms are occupied, why is it that a person who checked in dt a later t.irhg was
given an air condi{tioned room?". The receptionist retorted that the guést was "uncourteous”. This
increased the conflict, and eventually the guest checked out. He did not report the incident to
management.- Interviews with workers of thisvhotel and the Volta Hotel showed that oc.cAsionﬂt;lly
such open conflicts do occur. According to management of the hotels when such cases are reported
to them, they apologise to the guests and reprimand those workers in the presence of guests. They
also assure the guests that appropriate punishment would be gjven to the workers. Workers
involved in such cases are usually simply warned by management, and it is only in repeated cases
that they are either suspended or fired. Behaviour of guests ir; some instances may become more
violent. According to the chambermaids interviewed, there are situations where guests become
violent to them. —This usually'happens when they suspect them of stealing items or money.
Chambermaids claimed that there have been instances when Ghanaian guests have slapped fellow
workers for suspected thefts. They also said that during their daily work in the hotel rooms they
experience various forms of sexuél harassment from guests. Guests propose outright love, pat
their buttocks, touch and eye them with sexual overtones, bait them with money, 'et,c. Rapes have
also occurregl. Harassment has, however, been reduced considerably du:e to the AIDS threat,
according to some chambe‘rrnajds. Because of the strains and stresses the workers perceive in

their work, one waliter remarked, "It takes great patience to work in a hotel or a restaurant”.

To sum up, the hotel workers - Ghanaian guests relationships are characterized by tension,
occasionally erupting into overt hostility. The guests, due mainly to the large amount of money
spent on their holiday, are easily irritated by what they perceive as low standard facilities and
services of the hotels. In such situations the guests vent their irritation on the workers they come
in contact with most frequently: receptionists, waiters/waitresses and chambermaids. Perhaps
other expianations for guests behaviour in such situations are the short time spent at the hotels
and the premium placed on relaxation. Inconveniences such as malfunctioning air conditioners,

unavailability of warm water, and delays in services frustrate guests. The hotel workers arc
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generally dissatisfied with guests’ hostility. However, they normally do not react negatively.
Indeed they tend to suppress their feeling of anger, though there are instances where some lose

their tempers with guests; resulting in open clashes.

Hostility between local residents and tourists is virtually non-existent in the destinations
visited. During my fieldwork travels I encountered many different types of people in the tourist
destination areas, but there were no occasions whete I experienced hostility in any form from the
~ local residents. They were consistently friendly and helpful when approached. At Akosombo I did
not know how to find my way to the Volta Hét,el from the lorry station. When I disembarked from
the bus I was travelling on, a co-passenger offered to help. She was so willing to assist me that
she stayed with me at the lorry station until I got a bus going to the hotel area. During my stay I

visited-the ‘market place a couple of times, roamed in the town and watched movies at the
com;ﬁunity centre. During these activities I sensed no sign of hostility from the residents, though
they clearly knew that I was a stranger (the first time outsiders visit the town residents easily
identify them as s‘trangers, since they know each other very well). My visits to Winneba, Kumasi
and Abonu (lakeside) also revealed a similar pattern. At Winneba , a fellow passenger voluntarily
walked with me to the Flamingo Motel (where I lodged during my three days stay), a distance of
about one mile. I later visited different parts of the town, sought assistance from local people, ate
in "chop bars" (Ghanaian traditional restaurants), but never sensed any hostility towards me. At
Kumasi I walked in the busiest parts, visited residential areas, markets and shops, ate from chop
bars and used the services of taxi cabs, but 'agaiﬁ never felt any resentment. Whenever I asked for
directions to places in the city or asked for any help, those residents I approached were willing and

nthusiastic in offering assistance. My day trip to Abonu, a small \:ﬂlage on Lake Bosumtwi near
Kumasi where the Tourist Board at times organises "Meet-Me-There" programmes, showed how

hospitable residents were. 1 was offered food and water free of charge, and some residents were

e
prepared to give me a place to lodge if I wanted to spend the night there.
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_Interviéws I had with a cross-section of guests and local residents at- the tourist destinations
shov;ed harmonious host - guest relationships. Guests constantly talked of the general hospitality
of the residents. Many residents were of the view that the "téurist" destinations are -for all
Ghanaians and, therefore, felt that local people would not be ﬁostile to visitors just because they
are strangers to the place. According to them the congestion the visits may creabé would not
engender any hostility, but that if there would be hostility ‘at all, it wousld be directed only at
visitors who misbehave: those who steal, show sexual interest in residents’ wives, show gross
disrespect to the people, etc. There seemed to be a general consensus that if many people vis‘ited
their communities it would make those communities popular in Ghana, hence the general desire
“receive more visitors. This seems to be similar to what is found with the residents of Malta and

other international tourist destinations. The people feel proud that the tourists chose their

destinations over others (Boiséevain 1972, English 1986)

Tourism sociologists might interpret this general absence of hostility in the resident - visitor
relations in terms of the recentness of and/or undevelope'd,nature of tourism in thana, the small
visitor-resident ratio, and the overall similarities in the cultures of hosts and guests. Advocates of
this type of interpretation, typified by Doxey (1976) with his "Irridex Model", hold th view that
tourism is initially met by residents with enthusiasm or euphoria, and as it develops they become
indifferent to it and at the final stage they become hostile or xenophobic. It is very difficult to
falsify or verify the assertion because of the limited interactions that occur and the embryonic
stage of Ghana’s tourism developmenj;. However, the general opinion of tourism officials, guests
and local residents interviewed is that because of traditional Ghanaian norms of hospitality, it 18
not likely that resident - visitor relationships would reach the xenophobic stage. In their view

though, occasional hostility is not ruled out.

It is clear, from the discussion, that the interaction between residents of tourist destination
communities and Ghanaian visitors is very limited. However,the little interaction that takes place

is largely devoid of hostility. The occasional overt hostility that may occur would not be the result

119



of resentment the hosts have for strangers genérally, ‘but rather the irritating behaviour of

individual strangers.

Price discrimination against foreign guests is present in the Ghanaian touristic situation.
Even at the official level foreigners are discriminated against in terms of hotel charges. They pay
higher rates and are required to use foreign currency. For example, at the Volta Hotel Ghanaian
guests were charged 1,680 cedis per night for a double room, foreign visitors were made to pay US

$15, which at the existing exchange rate was equivalent to 2,610 cedis.

My observations and interviews at the tourist destinations showed that Whites ére usually
charged higher prices for items purchased from traders. At Akosombo Port 1 observed that three
’tubers of yam sold at 300 cedis to Ghanaians were sold to a White. visitor for 500 cedis. My
'mterviéw with other yam sellers at the Port indicated that they usually sell the yams to Whites at
a higher price. Some "gari" (cassava powder) sellers also told me that they sell an American tin
(about four litres) at 300 cedis to Whites instead of the usual price of 200 cedis. A girl at
Akosombo market 'uitimgt,ed tﬁat she normally }S/slls an orange at 20 cedis to the Whites and 10
cedis to Ghanaians. The situation in Kumasi is/analogous. During my research in the city, I once
visited the store of a friend at the central market. While I was there she sold an earthenware
(ceramic pot) to a White couple at 1000 cedis instead of 200 cedis, the prevailing price. According
to some traders at the central market, who are my personal acquaintances it is "normal” to sell
items to the White visitors at ﬁigher prices. Two Dutch tourists whom I happened to meet at the
Volta hotel told me that when they got to the Kumasi main lorry station and wa‘nt,ed a taxi to the
City hotel, the driver first charged them 1200 cedis. But since they knew from some Ghanaian
friends that the cj}rge was normally 200 cedis they bargained the fare down to 300 cedis.
According to some local resideﬁts I interviewed, the reasons they practise price discrimination
against foreign visitors are: 1). They see the White visitors as very rich and able to pay more for

the items they buy; and 2). Whites are ignorant of price levels within the country and, therefore

would not noticg_they are paying more. The possibility of price discrimination against Ghanaian
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guests/tourists by their hosts therefore exists, and whenever conditions are "favourable" -for the
hosts, overcharging may resﬁlt. For example, traders in the urban centres usually let customers,
morstly the rural folk, pay higher ‘prices for goods because of the latter’s ignorance of prevailing
prices. This suggests that Ghanaian guests are not charged higher rates for things they purchase
from traders because the hosts believe the bu);ers are aware of prevailing price levels. This
attitude of local traders towards guests who are ignorant of price levels suggests that commercial
interest has the potential to push traditional Ghanaian norms of hospitality into the background,

especially in modern touristic situations.

Another feature of host-guest interaction involving Ghanaians is its conspicuous asymmetry.
In this respect, interacﬁons do not differ from host-guest r:elationships in the international tourism
context where asymmetry is also pervasive. My observations and interviév?s at the hotels show
guests’ disrespect for workers (9). According to the workers many of the guests exhibit attitudes
of superiority in their ordering of items or services. They usually use the sound "s-s-s" to call the
workers. This sound is commonly used in Ghana to call people who are below yo-u or who have
intimate relations with you. It is disrespectful to use it to call an older person or your superior.
Using this sound to call the workers, therefore, is an indication that the guests look down upon
them. Many of the waiters /waitresses expressed digust about this. 7 A wq.iter told me that some of
the guests address them as "Frafra”. The Frafra are an ethnic group in Ghana who are known w
perform "demeaning” jobs like cleaning, pounding "fufu” (local Ghanaian dish) at "chop bars"”, ctc.
My observatilz)‘r;s and interviews with workers showed that some of the guests also usually make
remarks like "You are just an ordinary worker”, "I can pay you and even your manager"”. "After
all how much do you take in a month?" "If you have any good work to do you would not be in this
occupation”. These are a reflection of economic rather than ethnic superiority 0;1 the part of the
guests. This behaviour of guests, according to some of .those I interviewed on the issue, is a

reaction to "arrogance” shown to them by workers. However, my own observation shows that this

happens when workers lose their tempers and reply to remarks made by guests. For example, at
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the Volta hotel, a guest ordered eight bottles of beer but gave the bar tender an amount covering
six of them. When thé bar tender called his attention to it he became angry; saying the bar tender
wanted to cheat him. In reply the bar tender said: "If yoix don’t have enough money to spend don’t
come to a hotel”. This irritated the guest and he retorted, "I can even pay you for a whole year.

After all how much do you take in a month?"

Although tipping can be an expression of appreciation‘ for sgrvices rendered, it can also be
viewed as an importaﬁt part of superordinate-subordinate relatior:é%lips. Tip giving can be seen as
a demonstration of guests’ superiority and tips receiving as a defacib accepténce of inferiority on
the part of hosts. According to Mars and Nicod (1984), over-tipping may have the effect of
reinforcing the guests’ position of socio-economic superiority. The history of tipping clearly
suggests the flow of gratuity from the superior to the inferior. For example, in Tudor England
vigitors were required to give money to the house servant (Saunders 1981). According to
Sundstrom (1974), one of the main functions of gift giving in archaic and pre-modern societies was
to establish superordination over others. The same is true in social exchange in modern societies
(Blau 1963, 1964); t;he same e:gists in the Ghanaian society. Visitors are expected to give gifts to
children or wives of hosts. In the Ghanaian host-guest contact situations there are guests who give
gifts (tips) for "better services" rendered by hosts, and to induce same quality services in future.
There are other guests who feel obliged to tip or see it as customary to give ""something" to hosts at
the end of a visit. In both contexts tipping may be a conscious or unconscious effort to establish
and/or maintain social status and power. What is not clear is whether the Ghanaian hosts-
experience a "feeling of inferiority" when they receive tips from guests. Another evidence of
superordinate - subordinate relationships between hotel/restaurant workers and gu;asts is, to
borrow the words of Mars and Nicod (1984: 85), "...the use of politely formal terms sl:ich as 'Sir’,
'Madam’, 'Mr X’ and 'Mrs X’ whenever addressing guests directly". I\n all the Ghané.i4an hotels

and restaurants I visited, these terms were widely used ‘by waiters and waitresses. Obviously to

address a person in such terms implies acknowledging his superiority«{o you or making him feel

¥
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superior,

The asymmetrical relationship between workers and the guests is institutionalized. Two
examples give support to this: 1) The idea that "the guest is always right”. This may contribute to
an inferiority‘_complex on the i)art of hotel and restaurant workers, and 2) the practice of not
allowing male workers to grow beards and moustaches. Asked why the praét.ice existed, the
managers interviewed explained that it was for h&gienic reasons, especially in the kitchen,
restaurant and bars, where hair can easily fall into food or drinks. Being clean shaven also
improves work'ers appearance, adding value to their services. Howe;rer,'apart from the hygienic
function, some of the managers believe the practice .has a socio-psychological f{xnction. One of
them said, "Asem suro bodwese"”, an Akan proverb literally rr;eaning, "people fear bearded men",
and are therefore careful in their interactions with them. The point those mahagers are trying to
make is that beardless male workers look like children in the eyes o’lf guests, and so they (guests)
f;eel comfortable and confident in giving instructions for service. Since the relationship between a
child and an adult is generally that qf inferior - supérior, at least in the Ghanaian sdciety, the
relationship between the hotel worker and guest is also supposed to be one of inferiority -
superiority. Waiters not being- allowed to grow beards and moustaches in order to look inferior in
the eyes of guests is observed by Nicod in some hotels in England (Mars and Nicod 1984). While
working (participar;t observer) as a low rank staff member of a hotel in England Nicod was made to
shave off his beard and moustache, and get a haircut. Given that chefs and cooks are permitted to
wear beards and moustaches, the "hygienic" explanation of Ghanaign hotel managers of nnot
aﬂowiﬁg workers to wear them seems unconvincing. There seems also to be a cultural explanation
for the unequal relationship. In traditional Ghanaian society it is the socially inferior who serves

“others. Hence children, women, house maids/boys (contemporary equivalent of domestic slaves)
serve adults and men inv many Ghanaian homes, even in funeral celebrations and other public
functions. This notion seems to be carried over by the guests to the hotels and restaurants. Since

the workers serve them they are looked upon as social inferiors, and are treated as such.
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The unequal relationships between hoéts and guests in the Ghanaian touristic situation
appear to serve a commercial purpose. By utilizing the traditional institutional mechanisms
discussed above to strengthen guests’ superiority complexes é.ﬁd hosts’ inferiority complexes, the
hotel hopes to attract more guests, induce £hem to repeat their visits and spend more r;loney. This,

ultimately, is to satisfy the profit motive of the hospitality industry.

Stereotyping is widespread in the international tourist-local residents relationship. Usually
it is the hosts who form solidified images of gﬂes@, though there are inst;ances of the reverse
(Pearce 1982, Pi-Sunyar 1978). According to Pi-Sunyar, the Cataian host community in Spain
classifies all French people as pushy and bad-mannered, all Germans as stingy, and all Italians as
untrustwo['thy. Our Ghanaian hotel hosts also seem to stereotype their guests’ behaviour on the
bases of race, ethnicity, geographical location of guest’s ethnic group, socio-economic status, x;;nd

foreign travel experience.

Almost all the hotel workers interviewed were of the view that White guests are less
troublesome.than Ghanaian guests. Whenever there are problems‘with facilities and services thg
Whites usually accept explanations and cope with the situation. Conversely, their Ghanaian
counterparts are very difficult to persuade. }xccording to workers of Kumasi City Hotel that I
interviewed, there are instancles where some guests check out premafurely if there is
malfunctioning of the }ir conditioner or water system. With regard to ethnicity it became apparent
from my interviews that workers see the guests from the coastal ethnic grou'ps like Ewe,
Ga/Adangbe, and Fante to be more troublesome than the people from the hinterland groups like
Ashantis, Brongs and the Northern groups. One waiter remarked, "Although Ashantis are
generally proud, they easily accept explanation_s'wh.en there are problems". This contradict.st the
general notion in Ghana that Ashantis are proud or ethnocentric due to their past pz)litjcal and
economic superiorit; in the country." My obserﬁat&ons in popular restaurants in Accra-and
Kumasi, and also in the hotels 1 visited showed that members of the co§stal ethnic groups were

those yvho complained most often about food, servides and facilities.
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Hotel and restaurant workers also stereotype guests according to occupation or
socio-economic status and travel experience. According to the hosts the professionals are more
sensitive to irritations and react more violently than do their business counterparts. The possible
explanation (;f this behaviour may be that, because of their higher education and economic status
tfley demand pampering. The guests who have had overseas travel experience, popularly called

"Burgers" (Hamburgers) are also reputed to be troublesome. They throw their weight around

perhaps because they know “proper" service and want to let others know that they do.

Hotel and restaurant workers contrast the tipping behaviour of White guests and their
Ghanaian counterparts. According to fhem, on the whole, the Whites tip more generously and
frequently than Gha;xajans, possibly because Whites may Be\\more af'ﬂuént and more accustomed
to tipping in hotels and res;aurants in their home countries. Among the Ghanaian guests,
interviewees said Ashantis tip more than th:a other ethnic groups. Ewes, Gas and Fantes rarely
tip. It was also claimed that the professionalsﬂ normally do not give tips, and the professionals 1
interviewed at the hotels expressed the view that since it is the workers’ duty to provide them

services for which they receive wages, there is no reason to give them extra money for executing

such duties.

Such images formed by workers seem to influence their interactions with the guests. They
tend to discriminate against guests who are perceived as troublesome and also those wl;o do not tip.
My observations silqw that\ the hotel workers are more enthusiatic about serving Whites and
Ghanaian business persons. At one of the hotels a Gh'anaian guest came in at the same time as
some white men. The waiter on duty géve the Whites prompt attention, ignoring the Ghanaian
guest: for some time. The guest remarked, "If I were White I would have been served quickly".
Such discriminatory practices by the hosts are likely to make the favoured group continue to
behave more favourably and the despised group to persist in their irritating behaviour. Individual
experiences, therefore, evolve into general stereotypes. In effect, the attitude of the hosts may

contribute to the formation of stereotypes in the host-guest relationships.
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Intemational'tourism literature portrays some situations where encounters between tourists
from industrialized countries and their Third World hosts extend beyond the touristic milieu.
Examples are the relations that developed between Wes’.tem female tourists and Arab boys in
Palestine (Cohen 1971) and Scandinavian tourists and Gambian boys and girls (Wagner and
Yamba 1986). Some of the tourists invite the friends they make in the destination areasjtin Europe
to continue the friendship, usually based on sexual relations. Claims of hotel workers show that
interaction between Ghanaian hotel workers and their guests may sometimes contihue outside the
touristic situation. There develop extended relations between some of them. Some-;f the workers
intimated that they communicate with guests who patronized their services in the paét. At the
Volta Hotel a waiter and a receptionist showed to me recent letters they received from former
foreign guests. There are also instances of sexual intimacy leading to marridges. For example, I
was told by some workers at the Volta Hotel that a sexual relation between a male worker and a
French female tourist resulted in a marriage later in France. At Atlantic Hotel I learr;t through
three chambermaids that one of their fellow female workers was invited to America by a former
White guest for rharriage. Some workers at City Hotel pointed out to me a chambermaid who had
had a child with a Ghanaian guest. Unlike extended relationships between workefs and White
guests, those between hosts and Ghanaian guesté are usually not taken seriously by the workers
because, according to them, it is potentially less rewarding than those with foreign guests.
According to some experienced workers, they have realized that they do not derive much benefit
from the Ghanaian guests. However, there are a few cases where extended relations with
Ghanaian guests have yielded material benefits. For example, a receptionist in the Atlantic Hotel
indicated that she had developed business contacts and secured employment for friends and
relatives through extended relationships with Ghanaian guésts. Also a waitresz at the City Hotel
told me she secured loans for a family business through the contacts she developed with a

Ghanaian guest.
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Unlike in the hotel workers-guests interaction, -extended relationships S%M
unimportant in the residents-guests encounters. My interviews at the destination areas suggest
that there are only few instances where the interaction between residents and visitors continued

after the latter’s departure. Perhaps this is a reflection of the limited nature of resident-visitor

interactions involving Ghanaians.

Social contact between intermedia.fies like tourist guides, hotel éoncierges, taﬁi drivers,
"professional fr;iends", etc., and tourists at destination areas is a variant of host - guest interaction.
Aécording to Nash (1977), in situations where there are increased ,sbcio-cultural differentiations
between stranger groups and hosts, "intergroup specialists” must be used if successful stranger -
host relationships are to continue. The services of tourist guides are, t:hérefore, oftt;‘rgquﬂyiﬂt,al in
inferﬁational tourism, especially the ﬁass type. They norinally serve as socioculturai‘; brid%eg
between the foreign visitors and the host societies (Pearce 1982). In Ghana’s domestic t;:ngsm,
"professional” guides leading tourists from one destination to anorther are non-existent (Th’é?e;ist
only for international v 'térs to Ghana). What is found are des-tiﬁation tourist guides who sta& at
particular tourist sites'/and conduct-visitors around the premises. In Ghana such iouristszguides

operate at dam sites, game reserves, the castles, and museums. In this respect the iourist\‘guides

N

in Ghan®n domestic tourism are not actually "culture brokers" in Nash’s (1977) terms, since

they me}iate between guests and cultural artifacts or physical structures, and not between éuegts

and hosts. Perhaps this is because of the lack of very marked cultural difference between hosté’=
o
and guests, unlike that between Third World hosts and-international tourists. '

\

My observations and interviews with five tourist guides at Akosombo dam site, Cape Coast
and Elmina castles and the National Cultural Centre museum at Kumasi showed a generally
healthy relationships between them and their Ghanaian guests. The’ ggests’ preoccupation with
sightseeing (monuments and artifacts), coupled with the small fee paid for guides’ services, may
help explain this satisfactory state of affairs. Since tourists are usually engrossed in the thi{ngs
being viewed, the guide becomes virtually invisible to them most of t:& %me. This tends o red;ce
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the level of int,eract'ion. Unlike in hotels and restaurants, guests here pay lower fees for the
services rendered by guides,‘and therefore do not expect anything outstanding. Generally the
~more people pay for service, the more exacting will be their demand for better and more individual
service (Mars and Nicod 1984). Usually it is only when the guests want to prove that they are
more knowledgeable than the guides that conflict develops. According to the tourist guides it is
mostly students and Ghanaians returned from abroad who behave that way. The irritation
experienced by tourist guides in such circumstances could be better understood when their
relationships with tourists are viewed as analogous to parent-child or teacher-student relationship
(Pearce 1982). In the same way as parents and teachers assume superordinate positions in their
relationships with their children and students, tourist guides assume superiority over tourists. In
this sense, when the "subordinates" refuse to be instructed by the guides the latter’s superordin;a.te

position is threatened and therefore they become irritated.

The tourist gujd;as at the castles intimated that it is Black American tourists who are the -
most problematic. The castles were used as the exit points of the Trans-Atlantic Slave Trade.
When the Black Americans visit there and see the cruel dungeons in which their ancestors were
kept before their final shipment to the New World, they become very emotional and may vent their
reserlltmept at the guides. They behave so because they hold the view that the ancestors of the
guides contributed to capturing their ancestors and selling them as slaves.‘ However, when White
vi;iwrs are present the resentment is directed to them, since their people played a le_éding role in

the commitment of such atrocit\ies.

dn” the whole, the tourist é.zidé-Ghanaian guest relationships do not exhibit the same level of
tension as ‘Vfound in hotel workers - guests interaction. Perhaps the short nature of the social
contact (rla.rely more than an hour), guests’ preoccupation with sightseeing rather than the guide,
and the inexpensive fée paid for the service would help us understand why ‘interactions are

generally harmonious. The relationships tend, however, to be formal and irhpersonal.

Pl

128



Other intermediaries in the Host-guest situation appear not to be important in ghe'Ghanaian
domestic tourism context. Taxi drivers are not very popular with Ghanaian domestic tourists since
many of the tourists travel in their own cars or engage in group tours. Hotel concierges and somo
of the other workers act as "professional friends". Although they are not permitted by
management to associate freely with guests, they "secretly” render some services to guests. The_\" )
help them become acquainted with important facts of the destination community, and in some
instances help guests to get "girlfriends”. These ";')rofessional friends", especially those engaged in
the latter activity, popula.rly; called "pilot boys" (10) in Ghana, are mostly found with the White

guests because of the bigger "gratuity" they receive from such guests.
Al

THE QUALITY OF TOURISTIC ENCOUNTERS: INTRA-HOST AND INTRA-GUEST

INTERACTIONS

Touristic situations exhibit complex and intricate interactional processes. Apart from the

host-guest relationships, there occur encounters among hosts and among guests which contributs:

either positively or negatively to the quality of touristic encounters at the destination areas.

Interaction among hosts in the face of tourists is generally a neglected area in the sociology
of tourism. Interpersonal interactions that develop among the workers of the hospitality and other
allied industries fall within a "competition-cooperation” continuum. Where there is much
competition among the workers to gain favours from the to;[ists in order w obtain tips, there
exists the Iikelihogd of inter-personal conflicts. Competition among Ghanaign prostitutes for
foreign tourists in the popular tourist destinations ser~:s as an illustration. In the Ghanaian
hotels at the Lounst destinations there are prostitutes who compete amor;g ‘themselves for
customers (mainiy foreign visitors). Those prostitutes who do not attract ‘Etxgh customers

1
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usually exhibit petty jealousy and envy towards the "lucky" ones. At the Volta hotel I overheard
conversations of some of the prostitutes (not professional ones who have their own prerﬁises from
which they operate regularly) which alluded to this. Interviews I subsequently had with them
supported this assertion. One of them remarked: "Rose these days tries to pick a quarrel with me
on small matters simply because she believes I have snatched Roberto from her”. "But is she the
one who brought Roberto to Akosombo? She can go andvrburn the sea", added another woman in
the group. My interviews with two of the prostitutes later showed that these insinuations are
common among the women in the "hotel business"”, that is, women engaged in prostitution with
“hotel guests. They told me some of the women are not even on speaking terms. Acébr‘ding to hotel
workers | interviewed at Volta Hotel, City Hotel and Atlantic Hotel, at times conflict among
prostitutes at hotels degenerates into clashes. Some of them cited an instance at Meridian Hotel, B
Tema, wh‘ere a violent clash developed between two prostitutes competing for a White customer.

L
One hit the other with her shoes and cut the other’s forehead. Thus inter-personal rivalries occur
N

among hosts, especially when they have to directly compete for the fa\;oursuof tourists. What
Mars and Nicod (1984) say about waiters and chefs in competitive striving also seems to apply to
other category of hosts (in our case prostitutes) as well. According to them, "Individual rivalries

arise from the competitive striving which develops as waiters (and chefs) jockey for individual

contracts in the pursuit of increased total rewards" (Mars and Nicod 1984: 122).

Such host-host conflicts seem non-existent in the interactions of hotel and restaurant
workers, perhaps because competition for personal favours is minimal. In most of the hotels the
workers are on a shift system with f'unctions neatly defined. There is not much overlap. This
tends to reduce the intensity of competition among them, Another factor mitigating competition is
that workers in the same department of the hotel on the same shift usually put their tips tdgether
and share, or those‘who received the tip voluntarily give part to their colleagues. Conflict would
arise only when it is discovered that some workers refuse to declare all the ﬁps they obtain or

retain everything. This is not a frequent occurence, however. My observation of tip sharing in
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Ghanaian hotels is quite_ similar to what Nicod observed in some presﬁgious hotels in England.
According to hjm, tips are first pooled and then redistributed (Mars and Nicod 1984). Another
reason for cooperation among the hotel and restaurant workers seems to be commercial. 1t is the
objective of the hotel and restaurant establishments to maximize their profits, and they feel this
can be achiéved when they attract more clientele. To ensure the attractiveness of their services,
workers are trained to sublimate or sink their dif'ferehées and cooperate with each other in
providing guests with high standard of service. In other words, hotel and restaurant workers in
the, destinations may cooperate to boost the appeal of their establishments, However, at tunes
there develop conﬂi;:ts between the kitchen staff and workers in the other departments who have
direct contact with guests. Since the kitchen staff (perhaps except the' chef) do not have direct
contact with guests they dp not receive tips, and the other groups refuse to share theirs with them.
Hence the inter-group conflict. The workers of the other departments often tease the kitchen staff
that they are easily irritated because they work in a hot environment (Ghanaian hotel kitchens can

be extremely hot).

Taxi drivers and car hire operators who ply between the airports and the hotels seem to
experience inter-personal conflicts. In their attempt to attract guests (mostly Whites and
Ghanaian business persons) they compete among themselves. Each tries to outdo the others by
using various tactics. For example, making ?ne’s car look nice and new, instant | verbal
advertising, discrediting other drivers to guests, price cuts, etc. Usually those drivers who attract
more guests have to endure jealousy from colleagues. In some instances they are accused by their
colleagues of witchcraft or the use of "juju” --- a spiritual weapon used to destroy others or protect
oneself against evil forces. One driver who operates a car renting service recounted his
experiences to me. According to him he always keeps his car very neat, dresses very well, and
added a personal touch to his services. As a result he attracts more customers than his collcaéﬁes
operating at t:,he hotel. In his words, "Instead of recognizing this simple fact they on many

occasions accuse me of using spiritual powers. Many of them often have a strained relationship
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with me".

It was discovered at Abonu, é tourist destination near Kumasi, that the local residents act as
)(gi‘klecks on each other’s behaviour during their encounters with tourists. In their view this is to
énsﬂre that nobody does anything to visitors which may create a bad impression for the village.
This hglps prevent residents from overcharging visitors for services rendered to them. Asked why
they havez the same prices for both visitors and residents, the response was that "discriminatory
prices are immoral”. Here it is seen that host-host interaction works in the interest of visitors by
ensuring them general security. Perhaps there is no hostilit); in the host-host relationshipé at
Abonu partly because there is virtually no competition among tbem, and partly because traditional
norms of hospitality and morality are still strong. However, the situation in this village is unusual
enough to perhabg warrant a closer analysis. The web of kinship (almost all the residents are

related to each other by blood and/or marriage) in the village seems to increase cooperation among

them. The food- and fish-sellers are not envious of their colleagues who attract more customers

because the colleagues think the profits they may get would still remain in the village. All .

residents would benefit from such money one-way or the other. There is cooperation instead of
competition among the village residents mainly because they want to collectively create a good
impression of the village, 50 as to enjoy a positive reputation when they travel to other areas of the
country. They are of the view that if they provide good services for people visiting their place they
would receive reciprocal hospitality in their own travels. Their underlying assumption is that
"when vou throw a ball to the wall it would come back to hit you". In effect, their cooperation in
the face of guests is not so much to attract more tourists as to ensure their own security in their
future travels to other areas. Even the Ghanaian guests whom they are more likely to meet in
their travels than foreigners are not perceived as tourists. The situation may be different in larger
urban settlements in Ghana where residents are much more concerned with their personal

interests than creating a "good image" for their towns/cities.
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Whether or not interactions among hosts in their dealings with guests would be in the form of
inter-personal conflict may depend, to some extent, upon the level of competition or cooperation
involved in such relationships. Where there is much competition among hosts to extract material

benefits from guests there usually develops inter-personal conflicts, and vice versa.

Both inter-personal and inter-group interactions among Ghanaian guests at the hotels and
restaurants I visited were quite limited. Guests have physical encounters with fellow guests at
stairs to rooms, corridors, restaurant, reception, bars,"ebe., but they scarcely interact socially.
Even greetings are not normally exchanged. If there is any verbal interaction it is usually among
people who arrive as a group or happen to know each other before. Therefore, Turnerian
"communitas", that is, intense social togetherness among guests, does not operate at either the
inter-personal or inter-group level. However, such behaviour or phenomenon is clearly evident in
intra-group interaction. There seems r'1;0 be, to borrow Turner’s phrase, an "intensive and
undifferentiated bond" among Ghanaian domestic tourists travelling as a group. For example, st
Voita Hotel visiting students arrd workers groups chatted, ate and drank together, even with their

teachers and management. Such intense interaction and the suspension of social differentiation

rarely occur in their workaday lives.

Posing as an ordinary guest at the hotels and restaurants I visited, the only verbal
interaction- I had with other guests was mere exchange of greetings. What came out clearly
through interviews with some of the guests is that their interaction with fellow guests is minimal
mainly because they are total strangers to each other and there seems to be no common ground for
interaction. A local proverb was cited by some of the interviewees to support this view, "When the
fetish priest enters the display ground he shai:es hands with those he knows". The implication is
that unless people know each other before meeting: at the touristic arena, there could not be any
intense interaction between them. This virtual lack of interaction among Ghanaian m at the
tourist destinations tends to validate the claim of the business anrj higher professional persons

formally interviewed in Accra. Asked to give their impressions about fellow Ghanaian visitors met
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at the destination areas, most of them responded that they could not form any concrete impressions-
because they had no interactions with them. What is found, therefore, in Ghanaian guest-guest
relationship is that the little interaction that occurs is mainly at the visual level, with the discourse

aspect of the interaction hardly taking place.

Situations that produce a high degree of anxiety and fear make people seek affiliation.
Schachter (1949) in his work on the psychology of affiliation demonstf'ated through laboratory
experiments that "threatening conditions” cause people t,S) affiliate. Nash (1970), studying some
American communities abroad, using Schachter’s perspective, discovered their tendency to clump
together with their fellows. According to him this behaviour is a reaction to the fear of strangeness
in a foreign situation. International tourism literature seems to show that tourists interact among
themselves (Vogt 1978, Pearce 1982). Many t,ourists~ do so perhaps because they travel in groups
and may have common fears --they are all strangers in a nev;' environment. For example, Gorman
(1979) shows how a group of American travellers on trans-European tour started intense
interaction among themselves when a Black woman they were travelling with was refused entry to
Belgium. Common fears or problems may cause people to affiliate, as even "drifters” do a;: some
point in their travel in foreign countries. Vogt (1978) noted this in places like Amsterdam, London,
Copenhagen, Vancouver and Berkeley. Perhaps our Ghanaian guests do not interact much among

B = .
themselves at the tourist destinations because they are quite familiar with the Ghanaian physical
and social environmgnt,s, and do not expect any hostiliity from their hosts because of traditioﬁal
Ghanaian hospitality. Turner’s (1978) postulation that guests engage in intensive social
togetherness because they have travelled to the "centre out there", seems untenable in our context:
being in a toufist destination away from the usual place of residence alone is not a sufficient
condition to induce people to iﬁteract intensively. They must know each other somewhere else
before the encounter and there must be in existence at the destination area a common "threatening

condition" (Schachter 1949). Personality type may also contribute to level of social interaction in

the Ghanaian domestic tourism situation. A few outgoing guests interact with others whether or
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not they know each other before hand.

TOURISTIC ENCOUNTERS: CONCLUDING OBSERVATIONS;

Host-guest interaction in the Ghanaian touristic setting is not uniform. It encompusses
relationships between hotel/restaurant workers and guests, local residents and visitors, and
intermediaries and tourists. The interaction that occurs in such a milieu is a variant of general
social interaction with some unique features. Unlike other social interactions this kind involves
parties found in different dimensions of life: workaday and leisure. While the tourist plays, rests
or recuperates the host performs utilitarian functions; the tourist’s leisure constitutes work for the
host. The tourists’ uninhibited or liminoid behaviour in such a situation generates tension in the
host-guest relationship, which is often consciously suppressed by the host. The host must tolerate
the "offensive" behaviour of the guest in order to reap material benefits made possible by the

guest’s spending. This situation is particularly true in the hotel/restaurant worker - guest
e \

relationship. :

Perhaps due to the ;:ransiwriness, temporal and institutional constraints, interaction between
hotel and restauraﬁt workers and their guests takes place on formal, mechanical and universalistic
levels. Itis generally characterised‘by superficiality, impersonality, and lack of spontaneity. This
is more true for the interactions with guests visiting for the first time or those who do not stay for
long. Where repeated visits occur and guests stay longer, more particularistic and intimate
relationships do develop. To a large extent, host-guest interaction is characterised by hostile
undercurrents which occasionally erupt. There is non-violent relationships mainly because of

suppressed irritation of workers. <Guide-guest interactions show virtually no hostility, but are

largely impersonal.

Generally, as found in host-guest relationships in international todristic situations,

‘

stereotyping of guests takes place when guests interact with hotel and restaurant workers in
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Ghanaian domestic tourism situations. The guests are categorized.in terms of their behaviour
pattern, according to their ethnicity, profession or socio-economic status, and foreign travel
experience. The guests-tourist guides relationship is not different. Also, as found in ir;bemationa]
tourism, Ghanaian host-domestic tourist interactions may continue after guests have left the hotels
and tourist destinations. However, such extended interactions are on a limited scale, because hosts
perceive such relationships as less lucrative. What occurs in the resident-yisitor relationship in the
Ghanaian tourist destinations seems to be quite different. Here the hosts tolerate the guests not
only because of social and material benefits they may derive, but also their perception of the
Ghanaian domestic tourist as yet another stranger. Pefceiving the tourists this way enjoins the
hosts to offer a warm reception. However, hostility may occur when tourists abuse this privilege
by exhibiting behaviour which is unacceptable to hosts. Hosts’ hostility towards guests in the
Ghanaian situation may therefore not necessarily be the result of high tourist densities or cultural
differences between hosts and guests. It may largely be stimulated or reinforced by the behaviour
of individual tourists and the quality of services provided for guests. As long as guests’ behaviour
falls within the generally "acceptable” norms in the destination area, aI:d guests are satisfied with

facilities and services, there would be harmonious relationships.

Intra-host and intra-guest relationships are integral parts of the interaction processes
generated by touristic encounters. The host-host relationship in the Ghanaian domestic touristic
milieu is generally that of cooperation. It is when there is competition among hosts that
inter-personal conflicts develbp. Like the interaction between Ghin}ian domestic tourists and the
local residents of the destination areas, guest-guest relationship at both inter-personal and
inter-group levels are virtually non-existent, perhaps because of a high degree of familiarity of the
environment to tourists and the traditional hospitality of hosts. One implication of this is that it is
unlikely that domestic tourism will lead to éeater national awareness, belongingness, and

-~

integration.
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CHAPTER V
SUMMARY AND CONCLUSION

Travelling was part and parcel of the lives of pre-independence Ghanaians. Although Lh«
lack of a modern transportation system and general inse;urity limited movement, it hardly
prevented it. The people migraied, travelled on war expeditions, moved about for business
transactions, etc. Though their travels did not have a recreational or pleasure component, the
incorporation of sightseeing may not be ruled out. Therefore, like much- of the travel in modern
Ghana, pre-independence travel could be multi-purpose with touristic traits (at least sightseeing).

The interaction and hospitality (accommodation and cat,e{ing) systems were different from those

found in touristic situations in modern Ghana.

The evolution ;)f' tourism in Ghana can be characterized as stunted. Governments rarely
carry their commitment to develop the industry beyond rhetoric. The n;ecessary financial and
logistic resources required-to back up their declared intentions have not been forthcoming. The
explanations for this situation perhaps could be: 1) governments are not convinced of the industry’s
ability to make any substantial contribution to the country’s development process and 2) the
inability of tourism officials to make available any feasible and comprehensive tourism plans and
programmes that could serve as a sound basis for a national tourism: policy. Consequently, w
date, there has not been any official cohesive national policy on tourism development. The recent
Tourism Policy proposals (1987), however, offer a point of departure. Unlike the piecemeal plans
of the past, these proposals represent a major step towards systematic, insightful and
comprehensive planning which, when adopted and implemented, may create a solid foundation for

the development of tourism in the country.

Thus far, the little attention given to tourism in Ghana has tended to focus on international
tourism, especially the mass type. However, the negative economic and socio-cultural effects of

this type of tourism in some Third World countries are causing some shifts in favour of alternative
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forms of international tourism in Ghzzna. A positive reSulf of these shifts is the recognition of
domestic tourism as a vital part of tourism in the country. It has taken a long time for domestic
tourism to attract official attention, probably because the low standard of living in the country
made the viability and possibility of domestic tourism development doubtful: Other influencing
factors for this invisibility may be domestic tourism’s inability to generate foreign exhange, its
foreig\nness to the Ghanaianrculture, and its virtual non-existence in the country. The recent
tourism policy proposals, however, stress the importance of developing this form of tourism in
Ghana and show the crucial need for its development as an adjunct to international tourism. Also
recognized i8 the existence of domestic tourism, though on a rather small scale in its conventional
form. Existing side by side with this is the non-conventional or informal tourism which provides
opportunity for Gk;anaia;ns of varied socio-economic backgroﬁnds to engage in toufism, consciously
or unwittingly, through funerals, sports, religious conventions, festivals and visits to extended
families outside their (gugsts) places of residence. The magnitude of the numbers of people
attending these activities seem to suggest that this form of domestic tourism is on a larger scale

than the conventional type.

The examination of the travel patterns of selected business and higher professioﬁal urban
Ghanaians reveals their preference for familiarity in their leisure travels. They seek familiar
destinations, familiar transport,a-tion, familiar accommodation and room facilities.‘ Their
preference f(;r travelling with people other than their wives and children, however, shows that the
respondents do not completely ignore novelty. The respondents keep to the beaten track rather
than venturing off it and this is evidenced in their preference for the popular urban tourist
destinations in Ghaﬁa, and their repeated visits to such destinations. Other pointers to their
interest in ensuring familiarity are the premium they place on air conditioned, well-furnished
travel accommodation, staying wit.h'friends and relatives during their travels, and travelling in
their own cars. These preferences of the respondents tend to help them maximize relaxation

v

rather than serving as a security base from which to enjoy the "extravagantly strange” as
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proposed by Boorstin and Cohen.

The nature of our respondents’ work (business persons and higher professionals) and their
many social ties (nuclear and extended family members, friends, business/professional associates)
are such that they do not have enough time for ;'elaxat,ion. In their leisure travel. therefore, thev
are interested in destinations, surroundings, facilities and services that would enable them to
achieve maximum relaxation, recuperation and rest. Hence the premium they place on high
standard lodging and catering facilit’cs and services. Air conditioned, well-furnished state and
private hotels in Ghana are their _reference, because they guarantee comfort, privacy and
security. Those who choose to stay in private homes do not ignore facilities and environments that

would enable them stay in comfort.

The business persons and higher professional Ghanaié.ns studied tend to maximize autonomy

in their leisure travel. They hardly join organized or group tours, and do not make use of services

“of travel agents or tour operators. Rather, they rely on their own resources, mostly travelling in
their private cars. From the pilannjng stage of their vacation trips to organization of activities at

the destination areas, they prefer autonomy  to dependence. They emphasize the need for

independent choices, personal control, and freedom from institutionalized regulations.

Our respondents, like international wurigm, appear to be motivated by the desire to escape
temporarily from their places of residence.k However, the "escape” seems to be that from boredom
of routine life, and hustle and bustle in the urban centres rather than from "inauthentic” things as
postulated by MacCannell or to seek "pseud(;-events" as Boorstin imagines. Leisure travellers in
Ghana may, therefore, not be motivated by the desire to seek things which are authentic "out
there" (tourist destinations), neither do they usually develop interest in the "real" life of others
(people with different cultural identities) in the destination areas. Perhaps this is why "life-seeing”
and rural destinations seem unpopular with the business persons and higher professionals selected

for the study.
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The sightseeing preferences of the affluent Ghanaians studied show their interest m~ |
"nature”, especially natural landscapes, WiliCh is not covered by any of the four continuums. In
this light we suggest a fifth continuum to deal with extremes of preference between "natural” and
"artificial”. Our respondents’ inter;eéts in natural things seem not to square with their preference
for urban destinatibns. However, the inconsistency is just an apparent one, for natural landscapes
such as beaches are found in some urban centres (Accra, Winneba, Takoradi, etc.). Moreover,

some of the respondents mentioned that when they are en route to the urban tourist destinations

they take the opportunity to admire the natural landscapes they see on the way.

The married, male respondents’ preference for travelling with girlfriends instead of wivés,
and the female respondents™ feér to travel unaccompanied, bring into focus the socio-cultural
dimension of domestic tourism in Ghana. Polycoity in general, and polygamy in particglar are
acceptable practices for Ghanaian men. Married men are tﬁereforé able to engage in ieisure travel
with their girlfriends without social constraints or emotional discomfort. Gender role prescription
in Ghana shows it is improper for wom‘en to travel unaccompanied for "non-serious" purpose. .
Women travelling alone for pleasure ar;d lodging é.t hotels/resthouses are usually associated with
prostitution. Since monocoity is viewed s;s the acceptable sexual practice for Ghanaian women,
they may be rarely seen to engage in leisure travel unaccompanied, and as much as possible they
avoid hotels. Traditional norms of gender roles therefore make leisure travel involving stay at

hotels more acceptable for men than women.

In host - guest encounters, interactions move from that between the tourists and front-line ’
hosts (hotel and restaurant staff) to that between tourists ang back-line hosts (residents of
destination areas). Added to these is the interaction between tourists and intermediaries such as
tourist guides at the castles, museums, harbours, dam sites, etc. The intermediaries, who in our
case usually mediate be;ween tourists and premises or sites, rather than between tourist;s and local
residgnts, constitute front-line hosts for day trippers. As suggested by _the UNESCO study (1976),

the transitoriness of the touristic encounters, and temporal and spatial constraints, seem to limit

~
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touristic interactions in Chana’s domestic tourism setting to formal, mechanistic and universalistic
levels. The interaction is dominated by impersonality, superficiality. and a general lack of
spontaneity (these are especially true with the front-line hosts). However, where repeated visits
occur and where guests stay ‘ long enough, the relationshir;s can, and ‘often do, devélop nto
persona;}%fd and particularistic ones. What perhaps is missing from the UNESCO scheme is the
role of instit‘utional rules and regulations, and the commercial int,érests of hosts in the shaping of
host-guest interactions. Many hotels and restauraﬁts in Ghana resemble formal bureaucracies.
: The- workers in such establishments are virtually forbidden by.rules and regulations to develop any
close, intimate{ relationships with their guests. This situation appears to contribute to the
predominantly formal interactions observed ihAhotellrest,aurant workers - guests encounters. The
apparent "injunction" placed on the natural reactions of the workers to the attitudes and behaviour
”of‘ guests perhaps partly explains the leyel of servility present in their dealings with guests. The
suppfes;sed irritation of the workers is reinforced by their commercial interest: if they are to retain

their jobs, they have to abide by the rules and regulations of their establishments.

Generally, hostile relationships between Ghanaian guests and their front-line hosts are
glenerate&by the "unacceptable" behavﬂ)ﬁr of guests, poor hotel/restaurant facilities, and "sloppy"
service of hosts. However, thes/é/ usually dé not develop into violent clashes because of the
suppressed reactions of /5th/e hotelrestaurant staff. From a Turnerian (1974) persp;ectivé,

S

uncontrolled behaviqur""of guests may be explained by their temporary spatial and social separation

from their pla,,ceg of residence. According to this perspective, as tourists cross the threshold of

S/
Ve

their orderte/d world, away from the economic, politiqgl and socio-cultural structures of their places
of resiaénce, normal status and role obligations are suspended. The result is the irritating aspect
of tourists’ behaviour in the destination areas. This explanation, however, may be but a partial
one in the Ghanaian ciomestic tourism context, for the commercialization of relations at the
nf,ouristic sétting seems to be an important factor. According to hosts, the guests thiﬁk they have

paid for the facilities and services, and can therefore*bghave};in whatever ways they wish, even if
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such behaviour contravenes socially condoned modes of behaviour. The guests, however, are of the

view that they have to get their money’s worth and will not settle for low standard facilities and

services.

Anotﬁer interesting observation on the host-guest relationships involving Ghanaians is the

socio-econdmic inequality between the two interacting parties. The asymmetrical relationship

finds expression in the display of attitudes of superiority by guests in their encounters with hosts,
,especially the front-line hosts. The guests perceiving these hosts as poor, ordinary workers, and

the hosts’ categorization of Ghanaian guests as having high socio-economic status, help to reiﬁforce

and perpetuate the superiority-inferiority relationships )e:;hibited in their interactions. These

general perceptions, however, can be viewed as oversimplications, for there are fﬁrther"
classifications based on behaviour patt,ern‘s. On the whole, the hosts have stereotypical
perceptions of guests in terms of ethnicity, profession or socio-economic status and foreign travel
experience. The perception of lhost,s is that guests from the coastal tribes (Fantes, Gas and Ewes),

higher professional persons, and guests with averseas travel exﬁeﬁence (been-tos/burgers) are

more easily irritated than those from the hinterland tribes (Kwawus, Ashantis, Brongs,
Northerners), business persons, and respondents \fvithout overseas travel experience. Also the

latter categories are pergeived to be more generlous in tipping than the former. On the other han;,

the guests stereotype the front-line hosts as poor, lazy and unscrupulous workers, and the

d back-line hosts as generally more hospitable. The effect of the stereotyping is that hosts and
guests behave towards each other in pre-defined ways, based on their pre-conceived notions. Thus,
there develops a self-fulfilling pfophecy whereby people behave according to how they think they
are perceived. Domes_tié tourism may therefore hardly alter the perceptions the interactive parties ™
already held of each other. Analogous to international tourists-hosts relationships, Ghanaian

domestic tourists may return from their trips with stereotypical views about their hosts confirmed.

Likewise, impressions formed by hosis about guests may be solidified.
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Very little interaction appears to take place between Ghanaian domestic tourists and the
residents of the destination communities. The reasons ma_\" include the following: many of the
superior hotel accommodations are isolated from resident communities where host-guest
encounters are more likely; and guests’ preoccupation with relaxation. which limits their time for
visits to host communities. The likely implication of this gene;‘al lack of intense host-guest
int,eractibﬁs 1s tl_lat domestic tourism may not be able to generate deeper understanding among
Ghanaians and foster national integration. Thus, like international tourism, domestic tourism
seems to be unable to generate intense interactions between hosts and guests, and therefore cannot
contribute much to the development ‘of deeper understanding among residents of a country. This
picture seems to cast doubt on Jafari’s (1986) optimistic scenario for the role of domestic tourism in
the development of national understanding. What little interaction does occur between the guests
and residents, however, is largely hdrmonious. Perhaps this is because of guests’ perception of the
hosts as hospitable. They may ther=fore show a positive attitude towards the hosts which, 1n turn,
may engender favourable responses from the hosts. Moreover, the hosts’ perception of Ghanaian

domestic tourists as "strangers" in the traditional perspective may enjoin them w offer a warm

reception to the guests.

Intra-host and intra-guest relationships are important and integral aspects of interaction
processes occurring in touristic encounters. However, these are often neglected by tourism
researchers. Hosts-hosts interaction in the Ghanaian domestic tourism setting i1s basically that of
coopei'ation. Perhaps the front-line hosts cooperate with each other to maximize their professional
and commercial interests. They believe they have to work cordially together as a team w pruvﬂide
high quality services which may attract enough visitors to their establishments. In this way they
may safeguard their jobs and remunerations. Another feature which seems to minimize
competition, and therefore hostility, among front-line hosts is the system of sharing tips obtuained

from guests. Usually workers of each department pool their tips and share at the end of the day.
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Back-line hosts (especially residents of travel destinations), on the other hand, cooperate in
the face of tourists not with the intention of boosting tourism in their local areas (many people do
not evén perceive the Ghanaian gueéts as tourists), but to enhance the external image of their local
community. The motive here seems to be that a good public image makes it more likely that
residents of the community can enjoy hospitability when they too travel to other parts of the
country. In effect, the hosts provide the guests with hospii;hty, not 80 much for the commercial
benefits to be derived, but for the good reputation that the commyinity may acquire. Traders,
especially food and fish. sellers in the locality, however, emphasize the commercial aspect of
interactions, since more consumers (visitors) will help to maximize sales. )

Intra-guest‘ relationships, at both inter-personal and inter-group levels, are virtﬁally
non-exisber;t in Ghanaian domes}ic wuris:tic encounters. There are three probable explanations for
this. Firstly,, Ghanaian guests are familiar with the Ghanaian environment, and enjoy the
hospiiality of local residents. Since the guasts claim to be fainiliar with Ghanaian society, and also
do not expect any hostility from hosts,lhey do not feel threatened. There is, therefore, no need to
affiliate. Secondly, the guests are relaxation oriented. They put a premium on relaxation and
therefore prefer to be left alone most of the tirr;e, instead of mixing with other people. This
maximizes their recuperation and rest during their stay at the destination areas. Finally, the
guests rarely know each other prior to their meeting at the destinations. As total strangers they
seem to have no common grounds for intense interaction, and since many of them spend only a
short time at the destination areas, they do not become well acquainted with each other before they
depart. However, this assertion does not rule out the importance of personality types of tourists in
guest-guest Interactions (some tourists seek close interaction because they are by nature
gregarious and outward-going). The low level of interactions among guests shows that such type
of tourists are very few in our case. In short, the Turnerian thesis which suggests that spatial and

social separation of pilgrims, (tourists in our case), from their places of residence and their entry ™ .

into destinations "out there" increase the likelihood of intensive social togetherness seems
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inoperative in the Ghanaian domestic tourism context. "Separation" alone is not a ‘sufficient
condition for intense interactions among tourists at destination areas. Much dépends on: 1)
whether or not guesﬁs know each other prior to their meeting; 2) perceived existence of “common
threater;ing condition" (Schacdter 1949, Nash 1970); 3) the way the holiday experience is |

organized; and 4) the personality types involved.

The views of a selected number of Ghana’s tourism officials, experienced persons in the
tourism industry, as well as opinion leaders of some tourist destinations in the country, on the
likely impacts of domestic tourism all seem to echo Jafari’s optimistic scenario. The general
opinion expressed is that while international tourism in Ghana can increase the incidence of social
problems like prpstitution, "indecent™ dressihg, the use of "filthy" language among the youth,
disrespect for elders, etc., domestic tourism is considered incapable of creating any serious
problems for Ghanaian society. Even those interviewees 'who are quite sceptical about the
development of domestic tourism in Ghana think that if there are going to be any negative
socio-cultural effects at all, they may be moderate when compared to the impacts of international

tourism. These are mere speculations, and longitudinal, objective study may show otherwise.

Generally, the notion heldgby interviewees is that domestic tourism is unlikely w increase
prostitution in Ghana since Ghana_ian men do not like engaging prostitutes for sex. What may
occur, it is thought, is that Ghanaian men will travel with their girlfriends instead of their wives,
which is not prostitution in the view of the selected interviewees. My observations at some popu..lur
" hotels and the Labadi pleasure beach in Accra give substance to the above view. Pr()stitijws who
visjt the hotels and the Labadi beach usually prefer the white guests to the Ghanaian guests. This
is mainly because they think the whites give them more money for their services than Ghanaian
guests, Moreover, most of the Ghanaian men who visited the hotels iwhere 1 did my observations)
came with girlfriends or wives. It is therefore unlikely that they would require prostitutes. With
regard to the potential influence of tourist clothing styles on hosts, the view is that Ghanaian

guests in the destination areas, unlike the foreign tourists, dress "decently"”, and therefore would
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potentially have a positive influence on hosts’ clothing style.

The national integration function of domestic tourism was consisf,ently emphasized by
interviewees. Their notion is that as Ghanaians from all walks of life and different etﬁnic groups
pay visits to other parts of the country they would be exposed to the different ways of life and
appreciate them. By so doing, the interviewees think, traditional stereotypes and prejudipes may
be ironed out, paving the way for effective national integration. If Ghanaians criss-cross their
_country on leisure tri‘ps and see the resources and problems, it is believed, there will be increase in
national awareness and a sense of belonging. Awareness might be a precondition to integration.
There are two stages in the process; first, integration among ti'le affluent tourists, and second,
integration between hosts and guests. However, given the low level of intra-guest and host-gliast
interactions at the popular destination é.reas, it is doubtful if domestic tourism can foster hational

integration as interviewees believe. This seems to cast doubt about Jafari’s optimistic view of

domestic tourism as an effective mechanism for national cohesion.

It is also suggested by the interviewees that domestic @Mism may encourage the exhange of
ideas and practices concerning community development. Tourists travelling to other parts of the
country would see various community development projects, different pattems of settlements,
housing types, agricultural practices, etc. These might be adopted in their own localit;ies. Another
point emphasizedLis that domestic tourism would provide healthy recreation for many Ghanaians,
and promote both physical and mental recuperation. Domestic tourists would return from their
trips invigorated, and could therefore put more effort in their jobs, thefeby contributing to
increased productivity. The forrﬁal interview survey of travel preferences and expectations of
respondents, and also my observations of activities of Ghanaian tourists in destination areas add
substance to this point.” They put a premium on relaxation and relaxation-oriented activities like
sightseeing and visiting friends and relatives. Whether such regained energy will be used to

increase production or not is another question.
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While expectations of tourism officials, experienced persons in Ghana's tourism industry,

and opinion leaders in destination communities support Jafari’s optimistic scenario of domestic

o

tourism, my observations on Ghana’s touristic situation suggests otherwise. The superiority

.

complexes that many affluent and privileged Ghanaians reveal at hotels and restaurants in host
communities, suggest that as many such domesti¢ tourists move to destination communities they

develop and exhibit a strong sense of their own social and economic superiority. This may lead to

increasing resentment among the mass of the population. Generally, traditional stereotypes and

prejudices seem to be reinforced in the encounters between Ghanaian hosts and guests in the °

tourist destinations. Also there appears to be very littie interaction between residents of hast
communities and Ghanaian guests. It is doubtful if such situations are capable of creating national
understanding and integration. Many of our respondents from the Accra business and“higho;*
professional categories indjcz;.ted that their domestic travels in Ghana reveal to them the enormity
of developmental problems in Ghana which prevent them from feeling proud as Ghunaians.
Domestic/tqﬂgy;_;igm, therefore, could not help them develop a sense of national belonging, but rather

a sense of hopelessness.

Domestic tourism in Ghang may lead to exchange of ideas and praciices between hosts and
guests. However, from my own observ t;ions and interviews with tourism officials, it is less likely
that there would'be a.mutual flow. [The hosts in the rural areas, and even people with Jower
soclo-economic status in ;,he urban toupist destinations may tend to copy from the metropolitan and
affluent tourists who represent a strong "modern” culture. Put differently, an asymmetrical
acculturation process may be promoted by domestic tourism in Ghana, leading to the domination of
the traditional cultures of the host communities by the values and practices of the affluent
urbanites. In this way. as the affluent urbanites move temporarily but repeatedly to the local
tourist destinations, a national process of cultural homogenization may result. Thus, the cultural

diversities of the various ethnic groups in Ghana, which are tourist attractions themselves, may be

destroyed. These findings suggest that Jafari's view that domestic tourism would bring about



mutual exchange of ideas and practices between hosts and guests is far too optimistic.

It is the view of some of the opinion leaders in destination communities that, as domestic
tourism becomes more popular with Ghanaians, their sense of priority will be distorted, and
therefore monies that can be used to help relatives and friends will be "wasted" on leisure tra;/el.
This, coupied with an increased commercialization of relations that might result, will combine with
other acculturative forces to eventually destroy or weaken the time-hon-ourgd? extended family
system in Ghana. My interviews with travel agents, tour operators, and guests in destination
areas, and also my personal experience as a Ghanaian, suggest that many Ghanaians still feel it is
important to help extended family members. The)‘r\consider extended family responsibilities more

important than engaging in leisure travel. This perception is critical in helping to explain the

generally low participation in tourism.

CONCLUSION

While our Ghanaian leisure travellers are-recognizabl_e as tourists, even if they themselves
do not readily accept this designation, they do not fit comfortably within Cohen’s typology. They 7
may wish to stay within a comfortable "environmental bubble"” but their aversion to organized or
institutionalized ,'t,r,avel makes them unlike Cohen’s "organized mass tourists”. They operate
independently, but their lack of interest in the host communities and their love of comfort make
them quite different from Cohen’s "explorers” or "drifters”. Our respondents do appear to bear

some resemblance to his "individual mass tourists", but they exercise far greater autonomy and

show little interest in even temporarily joining group tours or other "mass tourist"” activities.

It seems clear that Cohen’s typology of tourists, designed with international tourists in mind,
is a rather blunt instrument when applied to domestic tourism in Ghana. The virtual lack of
institutionalized domestic tourism in this country means, almost inevitably, that Cohen’s two types

of mass tourists (organized and individual) will be rare indeed in the present situation. On the

-
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other hand, since domestic tourism in Ghana has begun with the relatively affluent and
sophisticated urbanites, it is unlikely that we should find many "explorers” or "drifters” at this
stage in its development, and certainly not among the status-conscious people interviewed and

observed during the research.

Given the embryonic stage of domestic tourism in Ghana at the present time, it should not be
surprising if distinct tourist types have not fully emerged or crystallized. Our pioneers may yet
come to resemble the mass tourists described by Cohen and others, as domestic tourism develops
institutionalized forms in Ghana. At present, however, they seem to have more in common with
the "incipient mass tourists" described by Smith (1977), who points to their preference for
"popular” tourist destinations, individual or small group travel, modern hotels, and high standard

Western tourism facilities.

This thesis has ventured into uncharted research territory and has assembled a body of
empirical data which might serve as a starting poin-t for further research on domestic tourism in
Ghana. Our exploration suggests that six research tasks will require attention in the future:

1. Full scale research is required on the nature and dynamics of "proto-domestic
tourism” in Ghana, and how best it could be deveioped and promoted. This is
essential if a situation whereby popular resentment could arise because tourism
facilities are developed exclusively for the affluent is to be avoided or minimized.
Ghanaians froméall walks of life travel to attend funerals, sports events, religious

conventions, festivals, etc. However, the dynamics of such travels are not yet well

I

known.

2. The Ghanaian public’s conceptions of "tourism" and "“tourists” need to be -

investigated further in order to understand how such conceptions influence hosts’
attitudes towards tourists and tourism. Our thesis has shown that "wourism"” and
"tourists", as conceived by the average Ghanaian, seem quite different from what 1s

found in the tourism literature, and also from how people in industrialized countries
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perceive them. It‘has been shown that such perceptions affect the interactional
processes in domestic tourism settings. However, the extent of this influence is not
clear.

A large-scale study based on a representative sample of affluent Ghanaians is
needed to ascertain the relationships between specific socio-demographic
characteristics and thej;r leisure travél behaviour. The spatial djstributién (rural
and urban) must be considered in such a study. |
Consideration of the role of Ghanaian social structufe on domestic tourism
development in the country is crucial. What is the socio-structural explanation of
the tendéncy for many tra:'elling Ghanaians to stay in private homes instead of
hotels. Our study has shown that some Ghanaians do not like to be associated with
staying at hotels because of the prevailing conceptions of an hotel as a citadel of
immorality and wastefulness. In-depth participant-observation is essential to
understand the dimensions and dynamics of such concéptions, ‘and their
implications for the devel<-)pment of tourism and the hospitality industry in Ghana.
Why is it that many rich Ghanaians appear not to be i;lterested in leisure travel,
but some poor workers participate in travel as a leisure activity? Why is it that
many affluent Ghanéians tend to disguise their leisure travel both within and
outside Ghana? Why is leisure travel unpopula;' with Ghanaian women? Does the
extended family system in Ghar;a facilitate or hinder the development of domestic
bot;rism? These are all issues which require further research.

A detailed study of intra-host and intra-guest interactions in Ghanaian touristic//
situations is necessary. Explanations need to be found for the prevalence,éf
competition among some h_ost,s and cooperation among others. Are there
socio-cultural explanations of the low level of interaction among affluent urban

Ghanaian guests at the tourist destinations? Is this type of behaviour unique to

such wealthy guests or would lower income Ghanaians exhibit similar patterns of



behaviour when they travel for pleasure? These areas should be considered in
future research.

6. A longitudinal research project aimed at examining the socio-c’ul-;ural impacts of
d(;mestic tourism on Ghanaian society is necessary. In our thesis we attempted a
preliminary assessment -of socio-cultural effeéts of domestic tourism in Ghana,
based on the views of tourism officials and a handful of opinion leaders, and also my.
personal observations on the tourism scene. Do tourists develop some sensitivity to
the likely socio-cultural changes that their leisure travel activities may introduce in
the host communities? These areas require illumination if we are to increase our

knowledge on the socio-cultural ramifications of Ghana’s domestic tourism.

Further systematic and intensive research in the areas demarcated will not only help to
produce the comprehensive knowledge and data-base which may contribute to building a firm basis
for planning, development and promotion of a viable domestic tourism industry in Ghana, but also
it may contribute to empirical and theoretical knowledge of tourism. The theoretical value of the
thesis lies in the light it sheds on the inadequacies of some of the theoretical ideas emerging from
social science litera‘t‘ure on tourism, when applied to domestic tourism in a developing country like
Ghana. First, socio-cultural fa¥tors may be crucial in understanding the nature of domestic
tourism in Ghana. ‘Second, Cohen’s typology of tourists based on "fami‘liarity - novelty", and
Turnerian postulations on "liminoidity" and "communitas"” need modifications if they are to become

more useful in analysing domestic tourism issues. Third, Jafari’s propositions on the impact of
ysing prop F

domestic tourism in developing countries are overly optimistic.
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FREQUENCY TABLES

APPENDIX 1

TABLE 17 GENDER AND LEISURE TRAVEL PARTICIPATION

GENDER TRAVELLED?

YES NO N
MALE 42 (82.4%) 9 (17.6%) 51
FEMALE 9 (100%) 0 (0%) 9
TOTAL 51 9 60

Af‘ﬁ

TABLE 18: AGE AND LEISURE TRAVEL PARTICIPATION
AGE TRAVELLED?

YES NO N
30 - 41 12 (23.5%) ' 2 (22.2%) 14
4253 24 (47.1%) 5 (55.6%) 29
54 - 65 14 (27.4%) 2 (22.2%) 16
66 - 77 1 (2.0%) 0 (0.0%) 1
TOTAL 51 (100%) 9 (100%) 60

=
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TABLE 19: MARITAL STATUS AND LEISURE TRAVEL PARTICIPATION

-

MARITAL STATUS TRAVELLED?

YES NO o N
SINGLE o 3(5.9%) 0 (0.0%) 3
MARRIED 47 (92.2%) 19.(100%) . 56
DIVORCED \ 1(1.9%) 0 (0.0%) 1
TOTAL 51 (100%) 9 (100%) 60

g.
TABLE 20: NUMBER OF CHILDREN AND LEISURE TRAVEL PARTICIPATION

NO. OF CHILDREN TRAVELLED?

YES NO N
0-3 17 (33.3%) 3.(33.3%) 20
4-7 26 (51.0%) 6 (66.4%) 32
8-11 ‘ 8(15.7%) 0(0.0) 8

- TOTAL 51 (100%) 9 (100%) 60
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TABLE 21: EDUCATIONAL LEVEL AND LEISURE TRAVEL PARTICIPATION

EbUCATIONAL LEVEL TRAVELLED?
YES NO ’ N
BELOW UNIV. 10 (19.6%) 1(11.1%) 11
DIPLOMA 2 (3.9%) 0 (0.0%) 2
DEGREE 39 (76.5%) 8 (88.9%) 47
TOTAL 51 (100%) 9 (100%) 60

TABLE 22: OVERSEAS EDUCATION AND LEISURE TRAVEL PARTICIPATIbN

OVERSEAS EDUCATION TRAVELLED?

YES NO N
YES 32 (62.7%) 5 (55.6%) 37
NO. 19 (37.3%) 4 (44.4%) 23
TOTAL 51 (100%) 9 (100%) 60
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- TABLE 23: SOCIAL CLUB MEMBERSHIP AND LEISURE TRAVEL PARTICIPATION

SOCIAL CLUB TR\A‘VELLED?(day trip) TRAVELLED? (vacation travel)

YES NO N - YES NO - N
MEMBER 36 (70.6%) 6 (66.7%) 42 32 (68.1%) . 8(61.5) 40
NON-M:EM:B 15 (29.4%) 3 (33.3%) 18 1:5 (31.9%) 5 (38.5) 20

TOTAL 51 (100%) 9 (100%) 60 47 (100%) 13.(100%) - 60
TABLE 24: RELIGION AND LEISURE TRAVEL PARTICIPATION

RELIGION TRAVELLED?

YES NO N
CATHOLIC 10 (19.6%) 1(11.1%) 11
ANGLICAN 9(17.6%) 1(11.1%) 10
PRESBYTERIAN 13 (25.5%) 2(22.2%) 15
METHODIST 11 (21.6%) 2 (22.2%) 13
BAPTIST 1(2.0%) 0 (0.0%) 1
PENTECOSTAL 1(2.0%) 1(11.1) 2
RIDGE CHURCH 4 (7.9%) 0 (0.0%) .4
HINDU 1(2.0%) 1(11.1%) 2
MUSLIM 0 (0.0%) 1(11.1%) 1
ATHEIST 1(2.0%) 0 (0.6%) 1
TOTAL 51{100%) 9 (100%)

60
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TABLE 25: INCOME AND LEISURE TRAVEL PARTICIPATION

156

INCOME TRAVELLED?
YES NO N
MORE AFFLUENT 36 (70.6%) 5 (55.6%) 41
LESS AFFLUENT 15 (29.4%) 4 (44.4%) 19
TOTAL 51 (100) 9 (100%) 60
TABLE 26: ETHNICITY AND LEISURE TRAVEL PARTICIPATION
ETNICITY TRAVELLED?
| YES NO N
GA 11(21.6) 0 (0.0%) 11
FANTE 9 (17.7%) 3 (33.3%) 12
AKWAPIM 7 (13.7%) 0.(0.0%) 7
AKIM 2 (3.9%) 0 ('610'%)] 2
EWE 10 (19.6%) - 2 (22.3%) 12
ASHANTI 7 (13.7%) 3 (33.3%) 10
. BRONG 2 (3.9%) 0 (0.0%) 2
KWAWU 2 (3.9%) 0 (0.0%) 2
NORTHERN 1(2.9%) 1 (2.0%) 2
TOTAL 51 (1005 9 (100%)



TABLE 27: IMPORTANCE OF THE FOLLOWING CONSIDERATIONS ON RESPONDENTS'

CHOICE OF TRAVEL DESTINATION

PREFERENCES EIMPO MIMPO NIMPO -

% G Se TOTAL

G

Opportunities to see or experience something unusal or 75 10 15 100
different.
Opportunities to meet different people from other walks of 51.7 20 28.3 100
life.
Opportunities to relax and take it easy. 86‘6‘ 6.7 6.7 100
Letting others worry about making arrangements. . 18.3 5.0 76.7 100
Opportunities to learn about thé country’s history and 55.0 21.7 23.3 100

traditional culture.

High standard of comfort and services required. 65.0 13.3 21.7 100
Opportunities to meet old friends and relatives. 56.7 13.3 30.0 i()()
Opportunities to engage in sports or games. 26.7 11.7 61.6 100
Opportunities to see signs of national progress. 50 10 40 100

157



o
TABLE 28: HOW TO ATTRACT MORE GHANAIANS TO DOMESTIC TOURISM

a4

SUGGESTIONS NUMBER OF TIMES SUGGESTED BY RESPONDENTS
No. 7%
Development of tourist attractions 18 9.6
lnt,ensiverand extensive publicity 25 13.4
Provision of good catering services ’ 19 10.2
High standard hot&l accommodation - 38 20.3
Reliable and efficient transportation 49 26.2
Well organized group tours 20 10.7
Sporting and recreational facilities 11 5.9
Entert;ainment programmes _ 3 1.6
TOTAL | 13 100
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TABLE 29: NUMBER OF TIMES A FOREIGN COUNTRY HAS BEEN VISITED BY

RESPONDENTS
COUNTRY No. e
WESTERN EUROPE 877 34.5 )
Britain 437 23.1 )
W. Germany o122 6.4
France | 67 3.5
Switzerland 56 3.0
Holland 74 3.9
Italy | ) 45 2.4
Scandinavia‘ ) 26 o 1.4
Israel _ ' 16 | 0.8
Belgium 34 ) 1.8
WEST AFRICA | 445 23.5
NOR’TH AMERICA 192 ' - 101
United S‘tat,es 152 | 8.0
Cahada 46 1 2.1
EAST AFRICA . 98 , 5.2
S.E. ASIA 62 | 3.3
E. EUROPE 56 5.0
OTHER: AFRICA 32 1.7
LATIN AMERICA 28 ' 1.5
Soviet Unior: - 23 1.2
Korea 19 | 1.0
Taiwan 13 0.7
CARIBBEAN 18 0.9



AUSTRALIA/N.Z. __ 15 0.8
Japan . 16 l h 0.8
Taiwan C 13 T 0.7
TOTAL 1894 100

—

TABLE 30: REASONS FOR CHOOSING TYPE OF ACCOMMODATION DURING VACATION

#

TRAVEL

REASON: ' No. %
FINANCIAL , 11 18.3
OBLIGATION/CONVENIENCE : 24 40.1
FACILITIES 4 . 6.7
SERVICES . 2 : 3.3
PRIVACY/SECURITY 4 6.7
OTHER 2 3.3
TOTAL 47 100
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TABLE 31: REASONS FOR CHOOSING TO STAY IN PRIVATE ACCOMMODATION DURING

VACATION TRAVEL

Reason . No. <

Obligation/Convenience 13 “  56.5
Facilities , i T4 17.4
Services 2 8.7

Privacy/Security 4 - 17.4
TOTAL 23 100

TABLE 32: ACTIVITIES SUGGESTED TO VACATION TRAVELLERS BY HOSTS

161

- Activity . No. Ye
Visiting friends ‘ 2 4.3
Visiting night club/disco, etc. 2 ‘ 4.3
Relaxing at beach 1 2.1
Drinking 1 2.1
Visiting places of interest . 12 ) 25.5
Boat ride 1 2.1
Nothing 28 59.6

. .
TOTAL 47 100



' TABLE 33: DAY-TRIP COMPANTONS OF MARRIED MALE RESPONDENTS

4

TRAVELLED WITH: A’YS U’'LLY  STIMES  NER L
SPOUSE 11 - 5 12 13 41
 PARENTS 0 0 0 41 41
CHILDREN 10 4 10 17 41
SIBLINGS 0 0 2 39 41
OTHER RELAT. 0 0 4 37 41
BUS/PROF ACQ. 3 3 13 22 41

TABLE 34: ACTIVITIES VACATION TRAVELLERS SPENT MGST OF THEIR TIME ON

ACTIVITY No. | %
RELAXATION - 12 25.5
ENTERTAINMENT 1 2.1
VISITING FRIENDS/RELATIVES 6 12.8
NIGHT CLUB/DISCO/VIDEO/CINEMA s 6.4
SIGHTSEEING ! 23.4
DRINKING/CHATTING 4 8.5
FUNERAL 4 8.5
OTHER 6 12.8
TOTAL . 47 100
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APPENDIX 2

INTERVIEW SCHEDULE

INFNO......... SCHEDULE A’

01

02

03

04

05

06

07

08

09

10

Duration type:

01 Extended ...oovvvveeen.

(Absence from normal place of residence for SIX nights or

more)

02 Short  .oviiinenenen

(Absence from normal place of residence for ONE to FIVE

nights)

Date of 1ast (IMOSE FECENL) LYID oot et es i e ettt e et e n et et e bt eneaenanens ..

Duration of the trip ..o, et e :

Main destination ..., U PSR U P U OPPP
Time Spent at M/AESE  ooiriiiii it ettt et e

813 Yy s =11 A0 o T R A o) V- RO ORI

................................................................................................................................................

Number of previous visits to M/AeSt ......ccoiiiiiiiiiiiiiiii e

Number of previous visits to other destinations ....................... He et

................................................................................................................................................

Information sources utilized in choosing destinations:
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01 travel agent/tour operator  .....ceieeeriiiennnnn..
02 friend/family member/relative  ................ I
(3 Nnewspaper/MAagazine  eierariineienn.
04 T.V.

(05 OLNET (BPECIIY ) .uitiiie it eitit et e ettt e e e e e e e et e e e e e ettt e e e e et anb b e e e e s e r s e eanaenes

11 Choice of destination{s) made:
01 solely by informant
02 jointly with other person(s) (specify relatiénship of other
person(s) to the informant ... Neereeneusataranara e aeneanennaans

............................................................................................................................................

................................................................................................................................................

14" Participants in the trip:
01 self (unaccompanied)

02 others (specify relationships to INfOrmant) ...

............................................................................................................................................

............................................................................................................................................

15 Transportation:
01 mammode .......c.coovviiiiiin, ............

02 arranged with assistance of (specify ‘travel agent’, 'friend’,

03 arranged without assistance

04 other modes ..... e e gtz
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06 arranged without assistance
16 Accommodation:
" 01 nights in state-owned Hotels .....................
02 nights in govél:nment resthouse ...
03 nights in private hotels/guesthouses .....................
04 niéhts in other types of accommodations tspecify types of
accommodation) .....ceceeecciirieiieeiiiniii, .......................................

D R R R T T

05 travel agent used to arrange:

a. accommodation of types 01.and 02  ....................
b. accommodation of type 03 ...
c. accommodation of type 04 et 7

06 other person(s) (specify’ assisﬁing with arranging:

a. accommodation of pres O0land 02 ... PO
| b. accommodation of type 03 ...
¢. accommodation of type 04 L
17 Reason(s) for choice of type of accommodation ....................oooiiiii
18 Activities during trip: icheck those engagad in: -
01 visit friends/relatives ... ‘ )
02 wvisit night club/disco/cinemas video e,
03 eat out at restaurant e
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04 relax at beach TR

05 visit museurn/art exhibition ...l

06 attend cultural event (music/dance, etc.) .....ccocceeuneen.

07 attend traditional festival ...

0% wvisit historical/archaeological site .......................

09 visit craft village/centre .l

10 visit 200 e,

11 wvisit game/wildlife park .l

12 visit scenic beauty spot i,

13 visitdam site L

14 visit harbouridocks ........................

15 wisit factory e,

16 wvisit airport e eeeees

17 wvisit plantation/farm ...l

18 attended sports event e e

19 participate In SPOrts e,

20 other (specify) e, e+ sttt e ettt tarte e taaah et eraerneeeraraaeaas
19 Activities during trip (details):

01 Which activities did vou enjoy most and why? .

...........................................................................................................................................

............................................................................................................................................

...........................................................................................................................................
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03 On which activities did vou spent most time (give time ' N

estimate)

e L LR T T R L R L LI R R L T O e R I Y

............................................................................................................................................

04 Which activities were planned prior to your trip, with the

assistance of travel agent or similar person?

.........................................................................................................................................
.........................................................................................................................................

.........................................................................................................................................

20 Estimate of costs of trip:

01 travel G

02 accormmmodation G

03 food/drink C o

04 sightseeing Coeeee e

05 entertainment G

06 gifts to bring home G - , ‘

07 1tems for personal usé athome C.....oooiviiin *
(SPeCIfY 1 POSSIDIE T ooietii it e

08 other (specify: e

21 General:
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01 In light of your trip, what would you tell your friends about

the treatment you received from your hOSES? .........coiiiiiiiieiie e eeie et e e

............................................................................................................................................
...........................................................................................................................................

02 In hight of your trip, what impressions did you form about the

people living in the destination(s) You VISIted? .........coiciviriiiiieeieeiiieeeeeeeeeeee e e ee e rieeeaeseeens

............................................................................................................................................

03 1n light of your trip, what impressions did you form of other
Ghanaiarn tourists/visitors you met/saw at the destination(s)
VOU VISILEA T e ettt e e e et e i e e starer e e e st e b e a it et et eraanaen veens e

............................................................................................................................................

SCHEDULE 'B'
DOMESTIC EXCURSIONS
{Non-business: Return home within 24 hours)
01 How many day-trips did you make during 198...7 ... T T PPPes

02 Which places did you VISIE? ..oiiiiiiii e

001 No. of visits .......
002 No. of visits .......
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04 Whi_ch of these trips were organized by:

“001 tour Operator Or SIMILAT PEISOM | ittt et ettt e e s eea s ebeassa s s ranaens

............................................................................................................................................
...........................................................................................................................................

..........................................................................................................................................

05 When making these day-trips, are you accompanied by

alwavs usually sometimes never

001 spouse . e e
 }002 parents ... ...l S,

003 children ... e e

004 siblings ... L ol

005 otf(‘ler relatives ... . )

006 business/professional ‘ ]1

ACQUAINLANCES ... e e 'f“"

06 When making these trips. do vou generally prefer:

001 everything organized bv someone else ...

002 most things organized by someone else ... ‘

002 everything orgamized by you ...

004 most things organized by vou ... : ;

005 few things organized :go where the mood takes you ........
07 Cf all the dav-trips vou wok in 1956, whxcﬁ was the most

enjovable and why? ... SUUTTR " ............
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0% Of all the day-trips you took in 198..., which was the least

enjoyable and why? .....cccoviiiiiiiiiiiiiniiiiiiennnen. eeteeeeteeeseeteressenuecetentieranstneetrrnstetnaetanasentesnsnnaenres
09 On average, what do you think it cost you to make a trip in .
OB, T ittt eeereeerer e reere s e e ee st satseseasharesares et het esateeteteesienttetereratateantranttnesisenarntonsins
SCHEDULE 'C’
GENERAL

01 In choosing places to visit for a holiday (short or extended) how
important are the following considerations for you? .
Exiremely Moderately Of no
Important Important Importance
01 Opportunities to see or
experience something
different or unusual ... s eeeeeeeene eeeseeen ,
02 Opportunities to meet ‘
different people from
other walks of life ..., . e

- .

03 Opportunities to relax
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and take iteasy = ..o e e,
04 Letting others worry

about making arrange

ments, taking decisions ......... ..o . -
05 Opportuniﬁes to learn

about country’s history

and traditional culture ......... ... o
06 hish standard of

comfort and service  ......cc. ieveeener eevinnns.
07 Opportunities to meet

«old friends, relatives  .....co.. ceveevieres eeeeenn.

"~ 08 Opportunities to engage

in sports, games or

similar activities ..., .l e
09 Opportunities to see

signs of national

Progress  civveeer eveeeeeens e

10 Other (specify)

..................................................
..................................................
..................................................

..................................................

02 Has your experience of travel within Ghana led you to adopt any
ideas or practices you encountered in your travels? ........ccocoeiiieiiiiiiiiiiii e

I Y ES, BPOCI Y. eiei i et etee e e et e e e e e e e e e ettt ea s e et ettt e e e e e aeeareir e

................................................................................................................................................
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0:

°

leisure travel in Ghana?

.................................................................................... sesssssrsssessntrsencsesstestsnstotantns

L

sessrstssevressracovassraae T e R T A R L L L L g

4 What would you say is the main benefit you have derived from

. A
Sireaseesarresesenconnrnnas reessvrennns vemseseesrnsssesaavuersroserarsioasesesy
Ce e resesseeenctecesaaeuteshetosnotrresevressbttbotsatanerstatransantenorsnorns

esssrsnessecrvessonan

04 Do you have any suggestions on what ought to be done to encourage

more people to take holidays here in Ghana rather than travel

overseas? oovieeeenninin. e, vraens eeenveeenees tereneaenenes reereencenenen,

.................. P R L L LR Ry Ry P T T T N

sscsccncerssrtsrasersssessassoranes

tessssrecestecssssvessssesssssavessseestsssesvssnns

sesriesansasersssaeseasetsrressssessrnseasansecsuns

......... O T LR R R A TR Y

................... teesrvesresaassonrssassrsens

............ R R L L IR R Y]

05 Foreign countries visited in the past:

01

..................
02

............................
03 s e reeerenes
04 ...ooeeininil. eerrerrerinas ceeas
05 s ereveserirreenaneaas ceveeeenns
06 .t eerereriteareaiaens rererereraiens

07 v, PPN
08 i et

09

aenesrrrtriatastenanents R R O R P PR PPy

10

R R R R R I L R T T P R P PR R

R R R R R R P PR P

suesesssssetesssentnasserorsasrusenectonson

No. of times

No. of times

No. of: times
No. of times
No. Sf times
.of Phnes
. of times
No. of times
No. of times

Nb. of times
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sssasunsnrve seve e sssdvenesscsssssssarsvsananns
tectasvavenseacneey Meseccsrrecrntanersndrasatessostaninss
sesscerecssssatnsssarasssssteresscne esecesssncssensssanes

Seeeseesset s tetorisrsetatoosteteacsnccaeneaneoRebaden

[}
ssessssnss SesscsscseenPaserssesactcsrvaseseerttsnctnsaroe

esesesevesrratesasssanes et ENssea0sIseRRseEO IRt
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SCHEDULE 'D’
SOCIO-DEMOGRAPHIC

01 Occﬁpation (AETAILS)  +rereeeee s eeeer e eess e es e eeeeeee e ee e e -
02 Years in present 0CCUPALION .....ccovivvveireriiirinriinisennne.
03 Rank/Statusin 6ccupatio;1- e e,
04 Educaﬁonal BV et e e T
05 Education Overseas (specify) ......... e .................................
06 SexX ..oveereerrreennnn.
07 Age vvvvveiineeennnn.
08 Marital Status ....ccccoeeeviniiinninnnninnn,
09 Children:

01 Number ..............

02 ABES oirvrieceeiiieeiriiienaand PSP PU PRSP e

03 Sex of children ................................................

.......................... Mo osssssosutnecnarnasonseotoornssssrytaenre s esereasssstosonsansesont s rsr s arensiacessrorioensarrscertrissesiorvanas

10 Birthplace:

03 COUNLLY civrviiiiieiiriieinererrireenrrereeanenneennerenens
11 Years in residence outside Ghana .......... [N
12 Ethnic group (tribe) .....c.oovvvviiiieriiiniiiinriinii,
13 Religion ..coveviviiiiiiviicrvici e
14 Church affiiation .......cccceeeiivieiiiieririeeiri e e ernrarareree s J O PIRRRPION .

15 Membership of Professional/Business ABS0CIAtIONS ....oceeieirriiirierriniienineiiiii e,

................................................................................................................................................

173



........ PR LR L R T T TR T
........................................................ L L R R D T T T T T T T R
P "
~ . =
............. R N R I N T R R R R L L T Y T TR R R R R

............... P N L R R N LR R R R R e N L
. B
......................................................... P R R R R R I R T R RNy
[ A
B R R R R AL R esesasseerssssacsscana R R R veseessserersecsansanan sesavsesevelrsscnnss
- ‘
3
.................................................................... R R R L R L R T R P P R PP PP PP P

17 Income per annum C................cc.

18 Doﬁyou own:
01 your own home ................
02 your ownecar ................ , N
03 yourownTV ... ORI

04 yourown VCR ................ : *
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APPENDIX 3

GHANA : Roads, Rallways and Major Towns
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NOTES

1. Slave trade in Ghana predated the contact with Europeans at the coast in 1471. Slaves
were among the commodities of the Trans-Saharan Trade, but less prominent than other

commodities like gold, cola nuts and pepper (Ward 1948).

2. The broad distinction between "serious" and "frivolous” travel in Ghana 1s similar, in
certain respects,to that commonly made 1n western societies, that is, travel of a utiliparian nature,
such as a busineiss trip, would be \;'iewec‘i as being more important or more serious than travel for
pleasure or recrea‘tion. However, it appears .that leisure travel may be regarded as frivolous by
more traditionally-oriented Ghanailans because it often represents "individualized”" rather than

"communalized" pleasure.

3. Basically, they are "ex;)lorer" tourists who travel more frequently than the affluent
Ghanaians. In addition, some of them often join tours organized by the Ghana Tourist Board and

.

Rainbow Tours.

’ 4. "Outdooring”, in Ghana, is the celebration of the birth of a child a week or a fortnight

after his birth. For the first time the child is literally,taken out of doors, and formally christened.

This practice 1s quite popular among Fantes and highly educated Ghanaians.

5. A common and officially sanctioned practice in*Third World tourist destinations is that
- workers. of the hospitality and allied industries use languages which foreign visitors are already

familiar with.

6. My participant observation at Volta, City and Atlantic hotels revealed that the greater
majority of married male guests visit the hotels with their girlfriends in their vacation travel. In
most cases the women are far below the ages of men they travel with. Moreover, those "regular"

guests of the hotels usually go there ‘with different women on different occasions. The majority of
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guests I suspected and interviewed later confirmed that the women they visited the hotels with
were their girlfriends. My inquiries with receptionists. waiters/waitresses; and chambermaids

supported this observation.

7. This concept is used by Cohen (1971) w describe the Arab bovs in Pahstinean tourist
destinations. They are usually people who "specialize" in giving assistance to tourists with the

aim of receiving gifts and/or sexual favour from such tourists.

’

8. In showing that tourists’ behaviour at destination areas 1z "hminod”, 1t will be more
convincing if tl;eir behaviour in workaday life is systematically studied and compared with then
touristic behaviour. In the absence of such a study, however, experience of the rescarcher can be
useful. I therefore relied mainly on my experience as a Ghanaian in disu;xguish'mg between the

non-touristic and liminoid or anti-structural behaviour of the affluent Ghanalan tourists studiwed.

9. The affluent Ghanaian tourists’ disrespectful and inconsiderate behaviour towards

%
front-line hosts (hoLel/restaurént workers) seems to be rooted in traditional Ghanaian ways ol
treating inferiors. Similar behaviour patterns exist among Ghanaians in non-touristic settings.
For example, teachers’ treatment of students; bureaucrats’/ ménagers' treatment i workers;

wives' treatment of domestic servants; etc. However, the situation at hotels/restaurants is

heightened due primarily to increased commercialization of relationships.

10. Busia, K. A. (1947} in his Sekondi-Takoradi Social Survey, employed this concept w
denote "boys" who acted as "go-betweens” for prostitutes and wealthy white customers at the

sea-port city of Sekondi-Takoradi.
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