It's time to create a vibrant, innovative, and equitable media landscape for the 21st century.

This is the place to start.
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\/\/OM EN H\I \/| E\/\/ Women are seriously under-represented in media industries.

Especially at the top.

‘ J 1 3 At a time of unprecedented change and uncertainty, we can’t
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OCTOBER 14-1 6, 2010 VANCOWER, BRITISH COLUMBIA afford to lose the energy, ingenuity, acumen and sensibilities of

half our talent pool.
A 3-day international symposium on the art, technology,
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business and politics of media...and women’s place within it. SEXMONEYMEDIA
Cutting-Edge Research. First Hand Experience. International

FOR COMPLETE DETAILS VISIT: W W/ W/ SE X M ON EY\I l ] ) l \ COM Speakers. Gala Screenings. Panels. Workshops. Debates. Discoveries.

¢ How does diversity behind the camera translate into
diversity on screen?

Phone: 778-782-7978 | info@womeninview.ca | www.womeninview.ca
Women in View 2010 Simon Fraser University- Harbour Centre Centre for Policy Studies in Culture and
Communities - Rm 3551, 515 West Hastings St. Vancouver, BC V6B 5K3 » What are the links between women as media creators

and the female market?

¢ Can a healthier, safer workplace bring a competitive
edge to media production?
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